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OOBEeKTOM HCCIEIOBAHMS B HACTOSAILIEH JAMIJIOMHOM paboTe  SBISIFOTCS
MaTepHUalibl UHTEPBBIO B rocyaapcTBEHHBIX W KomMmepueckux CMMUM Kuras. Llensro
ABJIICTCSI M3YyYEHHWE WHTEPBbIO HA OCHOBE MAaTe€pUajloB TOCYIAPCTBEHHBIX H
xoMMepueckux CMU Kuras. B xone uccnenoBanus B padoTe HEOOXOAMMO PELIMTH
CIEAYIOIME 3aJaud: [POAHAIU3ZHPOBATH HAYYHYIO M Yy4eOHO-METOAMYECKYIO
JUTEPATYPY, IOCBAIIEHHYIO JKAaHPY HMHTEPBBIO; OXapaKTEPU30BaTh >KAHPOBYIO
cucremy CMUW Kuras. B pabore npeamnpuHsATa NONBITKA BBISIBUTH >KaHPOBBIE
CpEIICTBAa BBIPAXKEHUSI YEPEe3 HMHTEPBbIO B KUTAWCKUX TOCYJApPCTBEHHBIX (ra3zera
«KsupMunb Kubaoy, areHTcTBO «CHHbXya») n komMmepuecknx CMMU (razets! «/laxa
0ao», «lI3unu3u Kubao»). Pe3ynbratoM maHHOW pabOTHl ABWICS aHAIU3 >KaHpa

MHTEPBbIO B KuTaickux CMU.
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The research objects of this thesis are interview materials instate-run and
commercial media in China. The purpose is to study the essential features of the
interview materials in state-run and commercial media in China. To achieve the
purpose requires the following tasks: Analysing the related academic literature;
characterizing the genre of Chinese media. In this paper the author attempts to
identify the genre means of expression through interviews in the Chinese state-run
(People's Daily, Xinhua News Agency) and commercial media (Dahe Daily,
Economic Daily). The conclusion may provide the genre of interviews in the Chinese

media .



