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PE®EPAT JUIIJIOMHOM PABOTBHI

O06bEM TekcTa AUMIOMHOM paboThl cocTaBisieT 60 CTpaHUIL.

Kimouessie cnosa: MJIMMCKAS ITPECCA, AHTJIOS3BIYHAS TTPECCA,
«THE TIMES OF INDIA», «THE HINDU», «THE HUNDISTAN TIMESy,
BPUTAHCKAA KOJIOHUA, MAXATMA T'AHAU, HAIMWOHAJIBHO -
OCBOBOJUTEJIBHOE JABUXEHUE, HE3ABUCHUMOCTD,
TEPPUTOPUAJIBHBIE IIPOBJIEMBI, HWHIWPA T'AHIAM, BbOJUJINBY]/,
MHTEPHET, KOHBEPI'EHLIM .

OOBEKTOM JAaHHOW JUIUIOMHON pabOTHI SBISAETCS AHTIIOSN3BIYHAS Ipecca
J%08010%0%1 KakK cocTaBHas 4acThb CMHU STOH CTpaHBbI.
[IpeameromuccinenoBanusisapisaoTcaTpurasersl: «The Hindustan Times», «The
Hindu», «The Times of Indiay». Llenu manHO¥M pa®OThI: U3YUUTH MPOIECC IBOITIOLUH
aHIJIOA3BIYHON mpecchl B MHAWM, BBIACIUTH NEPEIOMHBIE MOMEHTHI B HCTOPHUH
Pa3BUTUM JAHHBIX W3JAHUW, MPOAHAIM3UPOBATH IMYTU AOCTHXKEHUS ycrlexa 3THX
CMU, a Takxke MOCMOTPETh, YTO SBISUIOCH CTUMYJOM IIpOIlECCa pPOCTa H
BOCTPEOOBAHHOCTHU TE€UYATHBIX M3JIaHui. B pe3ynbrare mpoBeACHHOTO UCCIEAOBAHUS
OBLJIO JOKa3aHo, 4To ycnex uuauiickux CMMU mpuiien BMecTe ¢ 3alyCKOM HOBBIX
MPUJIOKEHUN M MPOIECCOM KOHBEPTEHIMHU; ObLIM NPOAHAIU3UPOBAHBI OCHOBHBIC
TE€MBI, KOTOPBIE XapaKTEpPHbI UIsI MHIAUMMCKOM mnedatu. MccimemoBaHa HE TOJIBKO
UCTOPUSl MHAMNCKOW MIPECChl, HO TaKXKE TEMaTUKa COBPEMEHHBIX AHTJIOS3BIYHBIX
raser.

B numiiomuo# paboTe ommcaH mpolecc 3apoXKIACHUS MEePBhIX MEPUOIUYECKUX
u3aaHui MHaumM, ux myTh pa3BUTHS U CTAHOBJICHUS Ha (OHE SIPKUX UCTOPUUYECKUX
coObITHil cTpanbl. [Ipoananu3upoBaHo BiausiHUE MHTEpHET-TEXHOJOTUIA Ha MpPOLecC
pa3BuTusl nevyaTHbIXx u3ganuii ¢ 2000-pIX TOAOB U A0 HamuMX OHEH. PaccMOTpeHbl
W3MEHEHUSI CTPYKTYpPhl Ta3eTHOTO pblHKa WMHauu, xoTopbie TpaHchOpMUPOBATIU
AIIUTAPHYIO TIPECCY B MACCOBOE CPEICTBO UH(POPMAITUH.

Ha npumepe sBomoruu «The Hindustan Times», «The Hinduy», «The Times of
India»  paccMOTpeHBI OCHOBHBIC XapaKTEPUCTUKH, MPUCYIIHE AaHTIOSI3BIYHBIM
razeram Muauu. B pumioMmHol paboTte npoaHaau3vpoBaHa creruduka oCBEIICHUS
MOJIMTUKH, COIMATILHBIX MPOOJIEM U MEKHAIIMOHAIBHBIX KOH(PIUKTOB. MccnenoBaHbl
OCHOBHBIE TE€MbI, KOTOPbIE XapaKTEPHBI JJII MacCOBOTO MOTpedsieHus, oopmieHue
razeTHplx mnojioc u HWHTepHeT-Bepcuit wu3manuii. Oco0oe BHUMAHHE YICICHO
CpeICTBaM MPUBIICUCHUS] BHUMAHUS YNTATEIICH.



THE SUMMARY OF THE DIPLOMA WORK

Work consists of 60pages.

Key words: INDIAN NEWSPAPERS, ENGLISH NEWSPAPERS, «THE
TIMES OF INDIA», «THE HINDU», «THE HUNDISTAN TIMES», BRITISH
COLONY, MAHATMA GANDHI, NATIONAL-LIBERATION MOVEMENT,
INDEPENDENCE, TERRITORIAL PROBLEMS, INDIRA  GANDHI,
BOLLYWOOD, INTERNET, CONVERGENCE.

The object of this diploma work is the English-language press in India as a
part of country’s Mass media. The subjects of the research are three newspapers:
«The Hindustan Times», «The Hindu», «The Times of India». The objectives of this
work: were studied the process of evolution English press in India, highlight the
turning points in the history of the development of these newspapers; were explored
ways to achieve the success of these media; were saw what was the impetus of the
growth process and the demand for printed publications. The study has been proved
that success of Indian media came with the launch of new applications and the
convergence process; analyzed the main themes that characterize the Indian press.
We studied not only the history of the Indian press, but also topics of modern
English-language newspapers.

In the diploma work describes the process of appearance of the first
periodicals in India, their way of development and formation with the historical
events of the country. We analyzed the impact of Internet technology on the
development of newspapers from the 2000s to the present day.We described the
changes in the structure of the newspaper market in India, which have transformed
the elite press in mass media.

On an example of evolution «The Hindustan Times», «The Hindu», «The
Times of India» the basic characteristics inherent English newspaper in India. In the
diploma work analyzes the specifics of the theme of politics, social problems and
interethnic conflicts, the main themes that are typical for mass media, the design of
newspaper pages and Internet version of newspapers. Also focus on instruments of
attraction the attention of readers.



