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Pedepar

O0bem: 52 cTpaHHIIbI

Ipunoxenne: 11 crpanul, BKiIovaroniye Gororpa@uu U 1uarpaMmmbl

KimoueBbie ciaoBa: «VOGUE», «HARPER'S BAZAAR», MOJA,
SJINTAPHBIN, [JISHLUEBBIM  JXXYPHAJL, PEJAKTOP, NCTOPUAI,
OOTOI'PADUS, OBJIOXKKA, ®OIHIH-TEKCT, PEKJIAMA.

OObeKT JUIIIOMHON pPa0OTBI: HCTOpHUS, pPEKIaMa M S3bIK  AJIMTAPHBIX
TJSIHIIEBBIX JKypHaoB o Mmojae «Vogue» u «Harper's Bazaar». llenpro nmaHHOTO
UCCJIEIOBAHMS OBbLIO BBISIBUTH OCHOBHBIE 3Talbl PA3BUTHA TIISHIEBBIX W3JAHUN O
MOJie, MpoaHaIu3upoBaTh WX Mecto B cucteMe CMMU, ompenenuts 0COOEHHOCTH
A3bIKa, pekjJaMbl W (Qororpaduu B HHAYCTpUM MOAbL. s  JTOCTHKEHUS
IIOCTABJICHHBIX IleJiel Oblla M3yuyeHa JIMTeparypa, KOTopas BKIoyaida B cels
uHpOpMallMI0O 00 UCTOPUHU DPA3BUTHUS AIUTAPHBIX TJISHUEBBIX JKYpHAJIOB O MOJE,
CIENaH aHajJu3 pPEJAKTOPCKOW U JM3allHepCKON crneuu(uKu 3TUX U3aHUM.
[IpeameToM Hccaea0BaHus IBUIUCH XKYpHAJBI 3a 1oiayronoBoi nepuon 2014 roqa.

Pe3ynbraTom gaHHOU pabOTHI IBUIICS pa3BEPHYTHIN aHAIN3 CAMbIX 3HAYMMBIX
($akToB B (PYHKIMOHUPOBAHMM SIUTAPHBIX TJISHUEBBIX XypHAJIOB 0 Mojae. JlaHHoe
UCCJIEIOBAHUE TO3BOJISIET MPUMEHUTHh OOTraThlii OMNBIT BCEMHUPHO HM3BECTHBIX
TISTHIEBBIX KYpPHAJIOB 0 Mojie B Oenopycckux CMU.



Pr¢gepar

AG'ém: 52 ctapoHKi.
HManarak: 11 crapoHak, sikis ykiaroudarolpb patarpadil 1 JeIsrpambl

KawouaBeiss caoBbl: MOJIA, OJIITAPHBI, TJIAHIJABBI YACOIIIC,
POJIAKTAP, TICTOPBIA, ®OATAI'PA®DIA, BOKIIAAKA, ®SIIH-TOKCT,
POKIIAMA.

AOG'eKT IBITUIOMHAM Mpalibl: TICTOPBIS, PIKJIaMa 1 MOBa dJITAPHBIX TIISTHIIABBIX
yacomicay mpa moay “Voguey i “Harper's Bazaar». Moaraii qaa3eHara gacjeIaBaHHs
OBUTO BBISBIIb ACHOVHBIS ATambl pa3BIills TJSHIABBIX BbIJAHHAY a0 MoJ3e,
npaaHalizaBailb 1X Mecia y cicrome CMI, BbI3HaUbIlb acadiiBaciii MOBBI, PIKIIAMBI 1
dararpadii ¥ iHAYCTpbIl MOJBI. J{J MacIrHEHHS MacTayaeHbIX MAT Obljla BbIByYaHa
JiTaparypa , aKas ykiodana ¥ cs0e iHhapMaIbiio mpa ricTOpbIio pas3Billlls ATITapHBIX
TJISHIIABBIX Yacoricay mpa MOAy, 3poOJieH aHali3 pIJaKkTapckail 1 JibI3aifHepcKai
cnenplPiki TATHIX BblAaHHSAY. [Ipagmeram naciemaBaHHSI 3'BUIICS YacOMIChl 3a
nayragasel nepoisia 2014 rona.

BoeiHikaM gaazeHail paOOThI 3'sABIYCS pa3rOpHYTHl aHAI3 CaMbIX 3HAYHBIX
dakray y (yHKUBISIHABaHHI 3JITapHBIX IVISHIABBIX Yacoricay mnpa moay. [lanzenae
JacienaBaHHe Jla3Bayisie YKbIIlb OaraThl BOIBIT CYCBETHA BSIOMBIX TJISTHIIABBIX
yacormicay mpa Moy ¥ 6enapyckix CMI.



Summary

Content: 52 pages.

Addendum: 11 pages, including photographs and diagrams

Keywords: «VOGUE», «HARPER'S BAZAAR», FASHION, ELITIST
GLOSSY MAGAZINE EDITOR, HISTORY, PHOTO, COVER, FASHION-TEXT
ADVERTISING.

Obiject of the diploma: history, language and advertising in elite glossy fashion
magazines Vogue and Harper 's Bazaar. The aim of this research was to identify the
main stages in the development of the fashion glossy magazines, analyze their place
in the media space, especially to determine the language, advertising and
photography in the fashion industry. To achieve these objectives was studied
literature, which included information about the history of the elite glossy fashion
magazines, made an analysis of editorial and design specifics of these publications.
Magazines were investigated for six-month period in 2014.

The result of this work was the detailed analysis of the most significant facts in
the functioning of the elite glossy fashion magazines Vogue and Harper 's Bazaar.
This study allows us to apply a wealth of experience of world’s most famous fashion
magazines in the Belarusian media. The result of this work was the detailed analysis
of the most significant facts in the functioning of the elite glossy fashion magazines.
This study allows us to apply a wealth of experience of world famous fashion
magazines in the Belarusian media.



