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Lenb padoThI: BBIABUTH OCOOEHHOCTH MPEACTABICHUH O COLUAIBHOM
peKiamMe, MOCBAIMEHHON CEMENHOMY HACUIIUIO.

O0BeKT: IPEeACTaBIEHUS O PEKIAME MOCBSIIEHHOW TEME HACUIIUS B CEMBE.

IIpeamer: 0cOOEHHOCTH COLMATIBHOMN PEKIAMBbI B 3aBUCUMOCTH OT CTPaHbI, B
KOTOPOM OHA CO3/1aHa.

Ilo pe3ynbTatam ucciaen0BaHMs ObUIM BBISBICHBI pa3jinyusl B CTPYKTYpE H
NPEACTABICHUAX O COLMAIBHOM pEKiame, MOBEIIEHHONW Mpo0iemMe CEeMEHHOTo
HacwiIMsl 4eThlpéx crpaH. [lpoBen€H aHamm3 CHIBHBIX M CIa0bIX CTOPOH
PEKJIAMHBIX KaMIIaHUI 3TUX CTpaH. BBISABIEHBI KOJWYECTBEHHbBIE U KaUECTBEHHbBIE
pasnuyuMs B NPEICTABICHUAX Y MYKYHH U )KEHIIUH.

KuroueBble cjoBa: couuanbHas  pekiama, CEMEMHOE  Hacuiue,
IPEICTABIIEHUS O PEKJIAME.

Summary: The concept of social advertising on the problem of family
violence: annotation diploma / Karina Mazets Sergeevna; Faculty of Philosophy
and Social Sciences, Department of Psychology; scientific director A. S.
Solodyho.

Objective: To identify particular ideas about social advertising, dedicated to
domestic violence.

Object: The idea of advertising on the topic of domestic violence.

Subject : features of social advertising , depending on the country in which
it was created.

The study revealed differences in the structure and concepts of social
advertising, Dedicated to the problem of domestic violence in four countries. The
analysis of the strengths and weaknesses of advertising campaigns in these
countries. Identified quantitative and qualitative differences in men’s and women’s
perceptions.
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