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AHHOTAIUA

Tema: opraHuzauus W YIOpaBIE€HUE  PEKIAMHO-WH()OPMALMOHHOU
nesrenpHocThi0 OO0  «BEJIOPEI», crynentkn IFOmkeBuu Exarepunsl

['puropneBHBI.
Oo0mbekT uccnenoBauusa — OO0 «BEJIOPEI.
[IpeameT wcciemoBaHWsS — OpraHW3allds W YOPABJICHHE PEKIAMHO-

UH()OPMAITMOHHON NEATETLHOCTHIO TIPEATPUSTHS.

Ilens pabGoThI: W3ydeHHE pEKIAMHO-UH(OPMAIIMOHHON JCATEIHPHOCTH B
typhupme OOO «BEJIDPEIL, pa3zpaboTka ee myTel COBEpIICHCTBOBAHUA.

3anauu:

1) packpbITb TEOPETHYCCKHE aCIeKThl  pPeKJIaMHO-HH()OPMAIMOHHON
JIESITEbHOCTH;

2)uccienaoBaTbh TPOOJEMbl PEKIAMHO-UH(DPOPMAIIMOHHOW JEATeIbHOCTH Ha
NpEANPUSTUH;

3) maTh XapaKTEPHCTUKY HCCICTyeMOIO IMPEANPHUATHS, MOKa3aTh OCHOBHBIC
pe3yabTaThl €ro PUHAHCOBO-XO3IMCTBEHHOMN JIEATEIIBHOCTH;

4) chopMyIUpoBaTh NPEUIOKCHHUS 110 COBEPIICHCTBOBAHHIO PEKIAMHO-
MH(POPMAITMOHHON IeSITENHLHOCTH.

B numiomuyro paboTy BXOAUT BBEJICHHE, TPH IJIaBbl U 3aKIIOUYCHUE.

Bo BBemeHnn 0OOOCHOBaHa AaKTYyaJIbHOCTh TEMbl, TIOCTaBJIEHA LENb
HaMucaHusl AUIUIOMHOM paboThl, ONpeeaeHbl OOBEKT U MPEAMET UCCIEAOBaHUSA,
ITOCTABJICHBI 3a/1A4YH.

B nepBoii ri1aBe AUIMIIOMHOM pabOThl pACCMOTPEHBI TEOPETUYECKHE OCHOBHI,
PACKpBIBAIOIINAE CYTh MOHATHUS «PEKIIAMHAsA JIESITEIbHOCTDY, BBIACICHBI OCHOBHBIC
MeTO/IbI OlIeHKH 3(()EKTUBHOCTH PEKJIaMbl, PACCMOTPEHbI OCHOBHBIE HAMPABJICHUS
UCCIIEIOBAHUSI PEKJIAMHO-UH(POPMAIMOHHON JEATebHOCTU MNPEANPUSITUS B CETH
WNHuTepHer.

Bo BTOpoil riaBenpoaHaNM3UpPOBAaHA OPraHU3ALMOHHO—KOHOMHUYECKAs WU
pexiiamHo-uHbopmainonHas aestenbHocTh npeanpusatus OO0 «bEJIOPEII.

B tpetbeit riiaBe pazpaboTaHbl MyTH COBEPILICHCTBOBAHUS PEKIAMHO-
uHopmarmonHoit aestenbHocTy npeanpustus OO0 «bEJIOPEy.

3aKII0YeHUE COJEPKUT OCHOBHBIC BBIBOJABI MO AUIJIOMHON paboTe u
MPEIOKEHHS o COBEPIIICHCTBOBAaHUIOPEKIAMHO-UH(POPMAITHOHHOM
JEATEIIbHOCTH MPEATPUSITHSI.



ANNOTATION

Theme: organization and management of advertising and information
activities JSC “BELFRESH” student Ekaterina G. Yushkevich.

Research object:JSC “BELFRESH”.

Subject of research:the organization and management of advertising and
information activities of the enterprise.

Objective: to study the promotional activities in the travel agencyJSC
“BELFRESH”, develop ways to improve it.

Tasks:

1) reveal the theoretical aspects of promotional activities;

2) to investigate the problem of promotional activities in the enterprise;

3) to characterize theinvestigated enterprise, show the main results of its
financial and economic activities;

4) to formulate proposals to improve the promotional activities.

In the thesis includes an introduction, three chapters and a conclusion.

In the introduction the urgency of the theme, set a goal of writing a thesis,
identified the object and subject of study, set tasks.

In the first chapter of the thesis deals with the theoretical foundations,
revealing the essence of the concept of "advertising activity”, and the main
methods of evaluating the effectiveness of advertising, the main directions of
research promotional activities company on the Internet.

The second chapter analyzes the organizational, economic and promotional
activities of JSC "BELFRESH."

In the third chapter developed ways to improve the promotional activities of
JSC "BELFRESH."

Conclusion contains the main conclusions of the thesis work and proposals
to improve the promotional activities of the enterprise.






