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PE®EPAT

JluniomHuast pabota coctouT n3 60 cTpaHuUIl, BKIIOYAsl CIUCOK HCIIOIh30BAHHBIX
MCTOYHHUKOB.

CPEJJCTBA MACCOBOM MH®OPMAIINU, PEKJIAMA, PEKJIAMHBLIN
PBIHOK, PAJINO, TEJIEKAHAJI, PEKJIAMHBIM POJIUK, DOOEKTUBHOCTS,
AHAJIN3 PEKJIAMHOI'O PBIHKA.

AxmyanbHocms TEMbl UCCIEAOBaHUS OOYCIIOBJIEHA TEM, YTO IOCYJapCTBEHHAs
nonutuka Pecnybnmuku  bemapych HampaBieHa Ha  CO3JaHHE  AMHAMUYHO
Pa3BUBAIOILETOCS PEKIAMHOIO PbIHKA, YTO, B CBOKO OYEpE]b, MO3BOJIUT MOBBICHTH
KauecTBO U 3(P(EKTUBHOCTh PEKIaMBbl, IPOU3BOJIMMON Ha TeppuTopun PecnyOnunku
benapych, cpopMupyeT y MNOTEHUHUAIBHBIX pEKJIaMOAATeNed — OTEYECTBEHHBIX
IIPOU3BOAMTENICH, TOHMMAHUE 3HAYUMOCTH pEKJIaMbl KaK BBICOKOA(D(PEKTUBHOIO
MEXaHU3Ma, CIIOCOOCTBYIOIIETO YBEJIWYEHUIO TOBAPOOOOpPOTa. AHAIU3 U H3y4YEHUE
COBPEMEHHOHO PBIHOKA ayJMOBU3YaJbHOU pekyiaMbl B benapycu MOKeT MOCIyKUTh
TOJTYKOM JJI1 BOBHUKHOBEHUS UAEH MO YIYyUYIIEHHUIO peKiaMbl U 3(PPEKTUBHOCTU
€€ MCI0Jb30BaHMS B ayJMOBU3YyaJbHBIX CPEICTBAX MACCOBOU MH(POPMALIUU.

Obvekmom WccneAoBaHUS B JaHHOM paldOTe pEKIAMHBIA MeEAUapbIHOK
PecnyOnuku benapycs.

Illpeomem wuccnenoBaHWsT — peKIAMHas TPOAYKLUHMS B  OEJIOPYCCKUX
ayJIMOBU3YaJIbHBIX CPEACTBAX MACCOBOM MH(OpMAIUH.

[]envro nanHON pabOTHI SABISETCS HW3YYEHUE TAKOTO BOIPOCA, Kak crenuuka
0eopyccKor MeIrapeKIaMbl.

JI1st nocTrKEeHUs! OCTABJICHHON LENH pelatoTcs CIeAYIOINE 3a0auu:
PaccMoTpeTh noHATHE peKIIaMbl, €€ 0COOEHHOCTH.
W3yuuTh BUJBI U METOABI CO3[IAaHUS TEJE- U PAAUOPEKIIAMBI.
[Ipoananu3upoBath 3hPEKTUBHOCTD PEKIAMBI.
OnpenenuTs TEHACHIMI pa3BUTUA TEICBU3MOHHON peKiaMbl B bemapycu.
Ob6ocHoBaTh HamboJiee MOAXOIAIIME METOJbl IO  COBEPUICHCTBOBAHUIO
PEKJIaMHOTO pbIHKA B ayanoBu3yaibHbix CMU PecniyOnuku benapyce.

Hosusna 3axkmioyaeTcss B BBISIBICHMU CHEUUM(UKU PEKIAMHOTO pBhIHKA B
ayJIMOBU3YaJIbHBIX CPEACTBAX MaccOBOM MH(MopMaluu pecrnyonnku benapyce.

B pesynbrare npoaenanHoil paboThl yCTaHOBIIEHO, 4TO B Pecrybnuke benapych
MMEEeTCs COBPEMEHHas TeXHUYEeCKast 0a3a, JOCTaTOYHOE KOJUYECTBO CHEIUATUCTOB —
npodeccuoHanoB Il CO3/laHus OJIArONPUSATHBIX YCIOBUM 11 3(pPexkTuBHOU
PEKJIaMHOM JIEATENIbHOCTH C YYETOM HAlMOHAJIbHBIX WHTEPECOB; IOBBIIICHUE

A

KauecTBa U 3(h(PEKTUBHOCTU OTEUECTBEHHON KOMMEPYECKON M COLMAIBbHON pEeKIIaMBbl.



PODEPAT

JlemuioMHass  mpama  ckiamaemma 3 60 cTapoHak, YKJIIOYAKOUYbl  CIIC
BBIKAPBICTAHBIX KPBIHIII.

CPOJKI MACCABAIM THO®APMAIIBII, POKJIAMHBI PEIHAK, PAJIBIE,
TRJIEKAHAJI, PDKJIAMHBIS POJIKI, D®EKTBIYHACIIh, AHAJI3
POKJIAMHOI'O PBIHKA.

Axmyanvnacys TAMBI JaciefaBaHHsA aOymMoyJieHa TbIM, IUTO A3Sp)KayHas
namiteika PacmyOniki bemapych HakipaBaHa Ha CTBapIHHE JbIHaMiYHa pa3BiBaelllia
poKJIaMHara phIHKY, INTO, Y CBAal0 4apry, Jacilb MardbIMacilb MaBbICIIb SKacIlb 1
3(EeKThIYHACIh PAKJIAMBbl, IITO BbIpabisena Ha TIpbITopbll Pacnybiiki bemapycs,
chapMye y MaT3HLBIMHBIX pIKIamMazaylnay - aldblHHBIX BBITBOpPLAY, pa3yMEHHE
3HAYHACLI PAIKJIAMbl K BBICOKa3(EKThIYHAra MeXaHi3My, sIKI CHpPbIS€ MaBEIYIHHIO
TaBapaadapoTy. AHali3 1 BBIBYYSHHE COBPEMEHHOHO pbIHAK ayAbIEBI3yaslbHAM
pakiamel ¥ bemapyci Moxa maciyXblllp MITYPIIKOM [UJIsl Y3HIKHEHHA 113 ma
NAJSNIIPHHIO P3KIaMbl 1 3()EKThIYHACLI $I€ BBIKAPBICTAHHS Yy ayJbI€BI3yalbHbIX
CpOJKax MacaBail iIH(papMallbli.

Ab'exmam nacnegaBaHHA Y ratail padolie 3'ayiIsiolia pIKJIaMHbl MEIbIIPhIHAK
Pacny6oiki benapycs.

Ilpaomem  pacnenaBaHHs — pAKJIAMHas MNOpagykKubels y  Oemapyckix
aynpI€BI3yaIbHBIX CPOJKAX MacaBai 1H(papMalbli.

Mbomau nan3eHail npaunpl 3'dyiisellia BbIBYYDHHE TaKOra TIBITAHHS, SK
crienibipika Oenapyckaid MeIUsIpIKIaMBbI.

JUist nacArHEeHHA NacTayieHail MA3Thl BbIPAIIAIOLILA HACTYITHBIS 3a0aubi.

* Pasrnenzens naHsiie pakiamel, sie acabJiiBaclii.

* BeIBYyYbIIb BiJIbI 1 aca01iBaCIli CTBAPIHHSA TAJIe- 1 PaAbIEPIKIIAMBI.

* Pasrnensens 1 mpaaHasizaBailb dPEKThIYHACIH PIKJIAMBI.

* IlpaananizaBaipb TOHIPHIBIA pa3BIIIATIAC TAIE€ 1  paabIEPIKIAMBbl Y
benapyci.

e AOrpyHTaBaib HaWOOJBII MPBIAATHBISI MeETaabl TMa VaacKaHaJICHHI
MeIbISIpIHKY PacnyOiiki benapyce.

Hapizna 3akmioudaeniia ¥y BbIAYJICHHI cheubliki piIKJIaMHara pbIHKY ¥
ayIbIEBI3yaJIbHBIX CPOJIKax MacaBail iHpapmalsli pacnyOmiki benapyce.

VY BBIHIKY mpaBea3eHail paboTel YcraHoyieHa, mTo ¥ PacnyOuminsl benapych
€cup cydyacHas TOXHIYHas 0a3a, [acTaTKOBalO0 KOJbKACIb CHELbIIICTaY —
npadecisHanay Juisi CTBApIHHE CHPBIUIBHBIX YMOY JUlsl 3(EKThIYHail paKIaMHail
J3eHACIll 3 yJIiKaM HallbISHAJIbHBIX 1HTapAcay; MaBBIIMIPHHE SKAcIll 1 3eKThIYHACII
aliubIHHAM, KaMepIIbIHAN 1 callbIsIbHAN PAKIIAMBI.



REPORT

Thesis consists of 60 pages, includes a list of the sources used.

AUDIOVISUAL MEDIA, ADVERTISING, ADVERTISING MARKET RADIO
CHANNEL, COMMERCIALS, EFFICIENCY, ANALYSIS OF ADVERTISING
STATEMENTS

Relevance of research topic due to the fact that the state policy of the Republic
of Belarus is aimed at creating a dynamic advertising market, which in turn will
improve the quality and effectiveness of advertising produced in the territory of the
Republic of Belarus, the build up of potential advertisers - domestic manufacturers,
understanding the importance of advertising as a highly efficient mechanism,
contributing to an increase turnover. Analysis and study of the market sovremennono
audiovisual advertising in Belarus could trigger for the emergence of ideas to
improve the effectiveness of its advertising and use of audiovisual media.

The Diploma Object is the creative process of implementing projects
advertising media market of the Republic of Belarus.

Subject Research - promotional products in Belarusian audiovisual media.

The Diploma Goal is the development of study of this question, as the specifics
of the Belarusian mediareklamy.

To achieve this goal the following issues are to be solved:

» consider the concept of advertising and its features.

 examine the types and characteristics of the creation of television and radio
advertising.

* review and analyze the effectiveness of advertising.

* Analyze trends in development of television advertising in Belarus.

* Justify the most appropriate methods to improve the media market in the
Republic of Belarus.

The novelty lies in identifying the specifics of the advertising market in the
audiovisual media of the Republic of Belarus.

The result of the work shows that in the Republic of Belarus has a modern
technical base, enough number of specialists — professionals to create favorable
conditions for effective promotional activities, taking into account the national
interests; improving the quality and efficiency of domestic commercial and social
advertising.



