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[{enpto qunIoOMHON PaOOTHI SBISICTCS M3YUYCHHUE YITPABICHUS M OpraHU3alun
nHpopMarmoHHo-pekIaMHoi AesteapHocTy Ha npeanpustun OO0 «CkynTpeiny.

[Tpenmerom UCCIIEIOBAHUS SIBJISICTCS HH(pOpMAITMOHHO-pEKIaMHas
nestenpHocT OO0 «CrynTpeinay.

O6mwextom uccnenoBanus spiseTcs OO0 «CkynTpen»

JlutimomMHas paboTa MOCBSIIEHA CIICAYIONIUM BOIIPOCAM:

B nepBoii riaBe paccMaTpHBAIOTCS TEOPETUYECKHE MOMEHTHI OpraHU3aIuu
peKJIaMHON KaMIIaHUM, AHAIM3UPYIOTCS CYIIECTBYIOIIME B CICHHAIM3UPOBAHHOU
JuTepaType METOJUKH COCTaBJICHUs IIJIaHa peKJIaMbl, ONpPEACICHUs Iienei
peKiIaMHON KaMmIlaHuk. B pamkax rjiaBpl aHAIM3UPYIOTCS TakXe OCOOCHHOCTH U
KOMMYHHUKATHUBHBIE OCHOBBI PACIPOCTPAHEHHUS CPEJICTB pPEKJIaMbl M KOMILIEKCa
MapKETHHTOBBIX KOMMYHHUKAIIUM, UX TPEUMYIIECTBA U HEJIOCTATKH, 3HAHUE KOTOPHIX
103BoJIIEeT 3P (HEKTUBHO pa3MeliaTh B HUX HHPOpMAITHIO.

Bo BTopoii rmaBe mumiomHO#N paboThl gaeTcs obOmias xapakrepuctuka OO0
«CkynTpelin», aHamU3UpyeTCss KOHKYPEHTHAS cpefia U peKJIaMHas AesTeIbHOCTb.

Jlns Toro, 4toObl ompeaenuTh 3(HPEKTUBHOCTh PEKIAaMHONW KaMITaHUU ObLIH
OTpeIeNICHbl CBOAHBIC 3aTpaThl Ha PEKJIAMHBIC MEPOIPHUATHS B OPTaHHU3allMH, C C
Y4€TOM yYacTHs B BBICTaBKax, U 3G(EKT MOJyICHHBI OT HUX B JACHEKHON CymMMme
3aKJIFOUYECHHBIX JOTOBOPOB.

Ha ocHOBe moOJNy4eHHBIX  JaHHBIX, PE3yJbTaT  IPOU3BOJICTBEHHO-
xo3saiictBeHHOM  nedarenbHocTH OO0  «CkynTpeiin»  MOXHO  CUMTATH
YAOBJICTBOPUTEIHHBIMHU.

TpeTbss rnaBa AWIUIOMHOTO IIPOCKTAa TIOCBAIIEHA COBEPIICHCTBOBAHUIO
pexnamuoit aestenbHoctd OO0 «CkynTpeiiay. [IpoBoautcs oO0ocHOBaHHME 3a1au
PEKIIAMHOM JESTENHHOCTHU , BBIOOpP CPEJCTB PEKIIaMHOTO oOpaieHus. [laeTcs onenka
3 PEKTUBHOCTH PEKIAMHOU JISITCIIBHOCTH.

Jlns onpenenenust 3PpGHEKTUBHOCTH MEPOINPHUITHH 1O COBEPIICHCTBOBAHUIO
caiita OO0 «CkynTpelim» OBUIO TPOBEACHO HCCISAOBAHHE C HCIOJb30BAaHHUEM
METOJla DSKCIIEPTHBIX OIIEHOK, KOTOPBIM IIO3BOJIAET IIOJYYHUTh KOJUYSCTBCHHBIC
OIICHKH KaueCTBEHHBIX XapaKTEPUCTUK U CBOMCTB HccieayeMoro oobekra. [Ipu aTom
BCJICJICTBUE OTCYTCTBHsI OIOJKETa B KayeCTBE DKCIIEPTOB BBHIOPAHBI JACHCTBYIOIIHE
yuutens (4 4enoBeka), MPEACTaBUTEIN KOMIaHWM (4 4YelloBeK), >KypHAIHUCTHI (2
qeroBeka). Pe3ynbTarThl MCCIeNOBaHUS IOKa3ajdd, YTO YMEHBIIMIIMCH IOKa3aTeln
oTkazoB Ha 13,4%; yBenuuunach JJIUTEIBHOCTh MpeObiBaHUS Ha caite Ha 13,8%,
KOJIMYECTBO MPOCMOTPEHHBIX CTPAHUI] HA OJHOTO TToceTuTenst Ha 12%; yBenunuuiach
IocenaeMocTh caita Ha 3,3% u konumdecTBO oOpareHuid yepes cant Ha 11,7%.

Takum oOpazam, peanu3anus TPEIJIOKEHHBIX B paboTe MEpOnmpHUsITHI
no3BosuT ynydymuth UMuIK OOO «CkynTpein», NOIydyuTh  IKOHOMUYECKUUN
abdext B pasmepe 78796,4 ThIC.pyO0. OT TPOJAXU CIOHCOPCKUX IMAKETOB U
MOBBICUTH BocTpeOoBaHHOCTH caiita OO0 «CkynTpeiay.



The subject of this study is informational and advertising activities
"SkulTreyd."

The object of research is LLC "SkulTreyd"

Thesis is devoted to the following topics:

The first chapter discusses the theoretical aspects of an advertising campaign of
organization, analyzes existing in the specialized literature of methodology for
advertising plan, determine advertising goals. As part of chapter also examines the
features and communication through the dissemination of advertising media and
marketing communications complex, their advantages and disadvantages, the
knowledge of which can effectively accommodate the information.

In the second chapter of the degree work provides a general characterization of
LLC "SkulTreyd", analyzes the competitive environment and promotional activities.

Summary cost were defined in order to determine the effectiveness of
advertising campaigns in the organization, considering participation in exhibitions,
and the resulting effect on the amount of money in their contracts.

Based on these data, the result of industrial and economic activities
"SkulTreyd" can be considered satisfactory.

The third chapter is devoted to the improvement of the graduation project
promotional activities "SkulTreyd". We justify the objectives advertising activity, the
choice of means of advertising appeal. The effectiveness of promotional activities is
assesses.

For definition of efficiency measures for the improvement the website, LLC
"SkulTreyd" study was conducted using the method of expert estimates, which allows
to obtain quantitative estimates of qualitative characteristics and properties of the
object. At the same time due to lack of budget selected as experts acting teachers (4
people), representatives of the company (4 people), journalists (2 persons).

Such a way implementation of the proposed measures will work to improve the
image of LLC "SkulTreyd", the economic effect is 78 796.4 thousand. from the sale
of sponsorship packages and increase the demand for site development company
"SkulTreyd."



