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PE®EPAT
Tenmuuuna Tarbsina CepreeBHa

Oco0eHHOCTH JIUYHOM MPOJAKH CHENNATUIUPOBAHHOIO TYPUCTCKOIO
NPOAYKTA (HA MpUMepe KPYU3HBIX TYPOB)

Junnomuas pabota: 94 c., 6 puc., 14 tabmn., 45 6ubn. Ha3B.

KmoueBnie cioa: MHIYCTPUS TYPU3MA, TYPUCTCKMIA PBIHOK,
CIIELMAJIU3UPOBAHHBIM TYPUCTCKUM TPOAVYKT, >XKU3HEHHBIN
HUKJI TYPUCTCKOI'O ITPOAYKTA, JIMHYHAA TTPOLAXA, CBBITOBAA
CTPATEI'MS, KPYU3HBIN TYP, [TPOABWXXEHWE KPYU3HBIX TYPOB.

OO0beKT uccjieloBaHusA — PIHOK KpYU3HBIX TypoB PecriyOnuku benapyce.

IIpeamer uccjie0BaHus — IEATENBHOCTh TypUuCTCKOTO npeanpuatus OO0
«Manu6y Tpasen» 1o NpoABUKEHUIO KPYU3HBIX TYPOB.

Hean padoThI: BBISIBUTH 0COOEHHOCTH IIPOIBUKEHUS
CHEUAIN3UPOBAHHOTO TYPUCTCKOTO MPOJAYKTa U pa3padoTaTh PEKOMEHAAIMH 10
COBEPLICHCTBOBAHUIO OPTraHM3allMM JIMYHOM NPOJAXHW KPYU3HBIX TYpOB Ha
npeanpusituu OO0 «Manudy Tpasem».

MeToabl HCCICI0BAHMS: AHAIN3, CDABHEHUE.

IHosnydyeHHble pe3yJbTaThl H MX HOBM3HA: pa3paboTaHbl PEKOMEHIALUHU 110
COBEPUICHCTBOBAHUIO OPTaHU3ALMM JINYHOM TNPOJAKW KPYU3HBIX TYpOB JUIs
npeanpusitus OO0 «ManuOy TpaBen» C y4eTOM CYIIECTBYIOIIETO COCTOSIHUS
pBIHKA TypUCTCKHX yciyT B PecniyOnuke benapych.

Pe3ynbraThl  OUIIIOMHONW  pabOTBl MOTYT OBITh  HMCIOJIb30BaHbl B
npaktudeckoi aesrenpHoctd OO0 «Manuby Tpasen».

ABTOp paboOThl MOATBEPKAAET, UYTO MPUBEAEHHBIH B HEW Marepuanl
NPaBUIBHO U OOBEKTUBHO OTPAXKAET COCTOSHHME MCCIEAYyEeMOro IMpolecca, a BCe
3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX M JIPYTUX HCTOYHHUKOB TEOPETUYECKUE U
AHAJIMTUYECKUE MATEPHUaJIbl COPOBOKAAIOTCS CChUIKAMU HA UX aBTOPOB.



PO®EPAT
smineraa Tammsgaa Capreeyna

AcabaiBacui acadicrara nmpogaxy cneubisIizZaBaHAra TypbICIKara npagykry
(Ha mpbIKJIaa3e KPYI3HBIX Typay)

Jermmomuas npama: 94 c., 6 main., 14 ta6m., 45 6161, Ha3B.

Kmwuasbisa caoBbl: THIAYCTPBISA TYPBISMY, TYPBICIIKI PBIHAK,
CIIELBISIJIIBABAHBL  TYPBICIKI  TMPAJYKT, KBILHLEBBI  LIBIKJI
TYPBICLUKAT'A  IIPAAYKTY, ACABICTbl IIPOJAX, 3BbITABAA
CTPATOI'IS, KPYI3HBI TYP, TIACOYBAHHE KPYI3HBIX TYPAYV.

AO'eKT acjielaBaHHA — PhIHAK KPYI3HBIX Typay PacnyOniki benapycs.

IIpagMer pacjienaBaHHsl — J3€MHAcUb TyphIcukara npaamnpeiemcrsa TAA
«Mamnioy TpaBen» na nacoyBaHHI KPYyi3HbIX Typay.

Mbra mpansbl:  BbIABING acadiiBacil MacOyBaHHs —CIElblsiili3aBaHara
TypbICLKara MNpaayKTy 1 pacopamaBalb pdIKaMeHAalbll Ma YJacCKaHaJIEHHI
apraHizanpll acadicTara mpoJaxy Kpyi3HbIX Typay Ha npaanpeiemctBe TAA
«Mamniby Tpasen».

MeTtaabl JaciiefaBaHHs: aHAJI3, TapayHAHHE.

ATpbIMaHbIfl BBIHIKI i iX HaBi3Ha: pachpanaBaHbl pIKAMEHJALbIl Ma
VaackaHajeHH1 apraHizaibli  acabictall mpojaxy Kpyi3HBIX Typay s
npaanpeiemctBa TAA «ManiOy TpaBen» 3 yiikaMm iCHyro4Yara CTaHy pbIHKY
TypbICUKIX nTacayr y Pacny0Ominst benapych.

BbIHIKI JBIMUIOMHAN Mpanbsl MOTYIb ObIlb BBIKAPBICTAHBI Y MpPaKThIYHAM
n3eitHacti npaanpeiemctBa TAA «Manioy Tpasen».

A¥Tap mpaupl nansapjpKae, ITO NPbIBEI3EHBI ¥ €l aHATITBIYHBI MaT3PhISI
nmpaBUibHa 1 a0'eKThIyHA aJJIIOCTPOYBAae CTaH JOCJeIHara mpaipcy, a yce
3ama3bpluaHblsl 3 JITApATypPHBIX 1 1HIIBIX KPBIHIL TIap3THIYHBIA 1 AHATITHIYHbISA
MaTAIPbISIIbI CyIpaBapKarolla Cachblikami Ha 1X ayTapay.



SUMMARY
Tsialitsyna Tatsiana

Personal selling peculiarities of a specific tourist product
(on the example of cruise tours)

Diploma thesis: 94 p., 6 fig., 14 tables, 45 references.

Keywords: TOURISM INDUSTRY, TOURISM MARKET, SPECIFIC
TOUSRISM PRODUCT, TOURISM PRODUCT LIFE CYCLE, PERSONAL
SELLING, SYPPLY ANALYSIS, SALES STRATEGY, CRUISE TOUR,
CRUISE TOURS PROMOTION.

Object of research — cruise tours market of the Republic of Belarus.

Subject of research — cruise tours promotion activity of tourism enterptise
Ltd "Malibu Travel".

Purpose: to identify the peculiarities of specific tourism product promotion
and to propose recommendations of cruise tours personal selling improvement for
LLC «Malibu Travely.

Methods of research: analysis, comparison.

The results obtained and their novelty: taking into account the current
situation in the tourism market of the Republic of Belarus there have been prepared
recommendations to improve cruise tours personal selling for LLC «Malibu
Travel».

The results of the diploma thesis can be used in the practice of the LLC
«Malibu Travel».

The author confirms that analytical material is correct and objectively
reflects the state of the process under investigation, all theoretical and analytical
materials taken from the literature and other sources are accompanied by the
references to their real authors.



