besiopycckuii rocy1apcTBeHHbIA YHUBEPCUTET
DaKyJbTET MEKAYHAPOAHBIX OTHOICHUI

Kadenpa me:ka1yHapoaHOT0 TYpu3Ma

Pedepar (uImioMHoi padoThbl
«IIpakTka padoThl ¢ KOPNOPATUBHHIMHU KJIHEHTAMH B
typuctckor komnanuu TUYII «Conemape»»

AareixoB Amurpuii Baxumosuy,

pykoBoaurteab Mo3rosas O.C.

2014



PE®EPAT

SnteixoB Amutpuit Bagumouu

IIpakTuka padoThl ¢ KOPNOPATUBHBLIMY KJINEHTAMH B TYPUCTCKON KOMIIAHUM
TUYII «Conemape»

Junomuas padora: 78 c., 14 puc., 15 tabmn., 57 UCTOYHUKOB, 4 TIPHUIIL.

KawoueBbie caoBa: AHAJIM3 KOHKYPEHTOCIIOCOBHOCTH,
KOPIIOPATHUBHBIE  KIIMEHTBI, @ OPI'AHM3ALIMA  TYPUCTCKOI'O
OBCIIYKMBAHVA, [TOMCK U I[MTPUBJIEHEHUE KIIMEHTOB, CTPATEI'UA
JANODOEPEHIIMALINN, VIIPABJIEHUE KAYECTBOM TYPUCTCKHUX
YCIIVT.

OO0beKkT wuHccaeq0BaHMA — OpraHu3anus padoTbl C KOPIOPATHUBHBIMU
KJIINEHTaMU B TYPUCTCKOW KOMITaHHH.

Hear padorbl: pa3paboTka  MPAKTUYECKUX  PEKOMEHIAlMl 1o
COBEPILIEHCTBOBAHUIO OpraHU3aluy paboThl ¢ KOPHOPATUBHBIMU KIMEHTaMU Ha
TYPUCTCKOM NPEANPUATUN Ha IpuMepe KoMIanuu «Conemapey.

MeToabl MCCIENOBAHUA: CPABHUTENIBHBIM AaHAIN3, METOJ TPYHIIUPOBOK,
MaTpUYHBI ~ METOJl, CHUHTE3, 0000IIeHrne, KIACTEepPHBI aHalu3, OIpocC,
rpaduueckuii, aHaJIu3 X039MCTBEHHOU I€ATEIbHOCTH.,

IHony4yeHHbIe pe3yJibTAThI, MX HOBH3HA U NPAKTHYECKAA 3HAYUMOCTD!
poBesieH aHannu3 3(P(PEKTUBHOCTU padOThI ¢ KOPIOPATUBHBIMU KineHTamMu TUYII
«Conemapey, JlaHa OLIEHKA KOHKYPEHTOCIIOCOOHOCTH IIPOrpaMMBbl
KOPHOPATUBHOIO OOCIY>KMBaHUSI AHAJU3UPYEMOrO MPEANPUATHS, OINpPEICIICHbI
HaIlpaBJEHUs] COBEPIIEHCTBOBAHMSI OpraHU3alMu paldOThl C KOPIOPATUBHBIMU
kineHTamu. [lomyyeHHble pe3ysbTaThl MNpPEACTaBICHbI Ha 71-0M Hay4HO-
MPaKTUYECKON KOH(EpPEeHIMH acIupaHTOB, MarucTpaHTOB M cTyAeHToB BI'Y, a
Takke mnepenansl pykoBoactBy TUVII  «Conemape» st paccCMOTpPEHHUS
BO3MO>KHOCTH BHEJIPEHUS.

ABTOp pabOTHI MOATBEPKAACT, UTO MPUBEIEHHBIM B HEM CTATUCTUYECKUN U
aHATMTUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
HCCIIEAYEMOTO TPOLEcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpHBIX W JPYTHUX
MCTOYHUKOB TEOPETUYECKHE, CTATUCTHUUECKME M AHAIMTUYECKUE MaTepHUallbl
CONPOBOKJIAKOTCS CCHIIIKAMM Ha UX aBTOPOB.



POD®EPAT

SAnrteixay J3mitpeiii Banzimasiu

IIpakThika padoThl 3 KAPNAPATHIYHBIMI KJIieHTaMi ¥ TypbICUKail KaMIIaHii
TITYI “Canemapd”

Heimomnas padota: 78 c., 14 mai., 15 Tabm., 57 xpeiain, 4aa.

KarouyaBbist ciaoBbl: AHAJII3 KAHKYPOHTA3IOJIbHACIII,
KAPITAPATBIYHBISA KJIIEHTHBI, APT AHI3ALIBIA TYPBICLIKAT A
ABCJIVITOYBAHHS, TIOIIVK I IPLIATHEHHE KJIIEHTAY, CTPATAI'TA
JABIOEPBIHIBIALIBIT, KIPABAHHE AKACHIO TYPBICHKIX ITACJIVT.

AO’eKT nacjielBAHHS — apraHi3ainslis padoThl 3 KaprapaThlyHbIMI KIIIEHTaMi
¥ TypbICLIKall KaMIaHii.

Ias  padorbl:  pacmpamoyka — IPaKTBIYHBIX — PIKAMEHAAUBIM I
yIacKaHaJEHH1 apraHi3aipll padoThl 3 KapnapaTblyHbIMI KII€HTaMl Ha TYPBICLIKIM
IpajanpbleMCTBE Ha NpbIKIaa3e kamnanil “Canemaps”.

MeTtaablaacieABaHHA  TapayHaIbHbI aHAJ13, META] TPYIIPOBAaK, MATPHIYHBI
METaJl, CiHT33, abaryJbHEHHE, KJIACTIPHBI aHali3, ambiTaHKa, rpadidHbl, aHai3
racranapyai a3eiHaciii.

ATpbIMaHbIAA PI3YJbTAThI, iX HaBi3HAl NPaKTbIYHAs 3HAYBIMACHH:
npaBeA3€Hbl aHali3 PeKThIyHAcHl paboThl ¢ KapnaparblyHbiMi KiieHTami TITYII
“Canemap?”, NaHa alPHKAa KaHKYpPAIHTa3[0JIbHACII MparpaMmbl KaprapaTblyHara
aOCllyroyBaHHs  pasrielkaHara NpaJlpbleMCTBa,  BbI3HAYaHbl  HaIpaMKi
yIacKaHaJEHHsl apraHi3aiii padoThl 3 KapHapaTblyHbIMI Kil€HTami. ATpbIMAHbISA
pPI3YNbTaThl TMPAJCTayJICHbl Ha 71-ali HaBYKOBa-TpaKThIYHAW KaH(EPIHIIbI
acmipanray, marictpanray i crymduTay bJ/1Y, a Takcama nepenana3eHsl KipayHIITBY
TITVII «Canemapa» IS pasriieKaHHS MardbIMaciilyKapaHeHHS.

A¥yTap paboThl MaAlBApJXKAE, IUTO MPBIBEA3EHBI ¥ €U CTATHICTBIYHBI 1
aHAJITBIYHBI ~ MaTAIPBISST  TpaBUlbHA 1 a0’eKThIyHa  aUIIOCTpOYBae  CTaH
pasriexaaHara rmpaiaca, a yce 3ama3bluaHblsl 3 JITApAaTypHBIX 1 1HIIBIX KPBIHIILL
TIAPBITBIYHBISA, CTATBICTBIYHBIA 1 AHANITHIYHBIA MAaTIPBIIIBI  CyIpaBaKarolla
CChUIKaMi Ha iX ayTapay.



SUMMARY
DzmitryYaltykhau
Practice of work with corporate clients at Solemare travel agency
Final thesis: 78p., 14 figures, 15 tables, 57 references, 4appendices.

Key words: COMPETETIVENESS ANALYSIS, CORPORATE CLIENTS,
TOURIST SERVICE TECHNOLOGY, TOURIST MARKETING,
DIFFERENTIATION STRATEGY, TOURIST SERVICES QUALITY
MANAGEMENT.

Research object — organization of corporate customer serviceat a travel
agency.

Aimofthepaper:to work out practical recommendations for improvement in
corporate customer service at Solemare travel agency.

Research methods: comparative analysis, grouping, matrix method,
synthesis, generalization, cluster analysis, interview, graphic, economic activity
analysis.

Results and their importance: the efficiency of corporate customer service
at Solemare travel agency has been conducted, the competitiveness of corporate
service program of the analyzed company is estimated, and main directions for
improvements in corporate customer service are defined. The results have been
presented at the 71" scientific student conference at the BSU and transmitted to the
Solemare travel agency management for further consideration.

The author of the paper confirms that the included statistical and analytical
materials reflect the researched process correctly and fully. All borrowed
theoretical, statistical and analytical information from literature and other sources
goes with corresponding references to its authors.



