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[lepeyeHb KIIOUEBBIX CJIOB: MHHOBAIlMHU, KJacCU(PUKalUg WHHOBAIIHM,
WHHOBAIMOHHASl  JICSITENIbBHOCTh,  KOHKYPEHTOCIIOCOOHOCTh,  KOHKYPEHTHBIE
[IPEUMYIIECTBA, TYPUCTCKO-PEKPEALIMOHHBIE PECYPCHI, MHHOBALIMOHHBIN MPOIYKT,
WHHOBAIIMOHHBIN pecypc, 0OBOJHEHHBIE PEKYJIbTUBUPOBAHHBIE MEJIOBBIE KApPhEPHI,
IIPOJABUKEHUE TYPIIPOIYKTA.

Lenpto  aumioMHOM  pa®OThI  SBISIETCS  M3YyYEHHUE  MCIOJIb30BAHUS
WHHOBAIIMOHHBIX PECypcOB OOBOJHEHHBIX MEJIOBBIX KaphbepoB B palioHE T.II
KpacHocenbckuid Juisi TOBBIMIEHUST KOHKYPEHTOCIIOCOOHOCTH PETHMOHAIBLHOTO
TYpPUCTUUYECKOTO MpojyKTa. JlJig peanus3aluu MOCTABJICHHOW II€JIM HEOOXOJAHMO
V3YYUTh BIUSHUE WHHOBALIMM HA Pa3BUTHUE TypU3Ma; IPOBECTH MHBECHTAPU3ALUIO
TYPUCTCKO-PEKPEALIMOHHBIX PECYpCOB BOJIKOBBICCKOTO palioHa [Jid OLICHKH
COBPEMEHHOI'0 COCTOSIHUSA M MEPCIIEKTUB PAa3BUTHUSL TypU3Ma B PETHMOHE; OLICHUTH
TYPUCTCKO-PEKPEALIMOHHBIM ITOTEHIMAJ KapbepHBIX BOJOEMOB B panWoOHE T.I.
KpacHocenbCcknil Kak WHHOBAallMOHHBIM pecypc ISl pPa3BUTHS TypusMa B
BonkoBbicckoM paiioHe; pa3paboTaTh HOBBIM MPOAYKT Ha 0a3e MHHOBAIIMOHHOTO
pecypca MeJIOBBIX KapbepHBIX BOJOEMOB; 0OOCHOBATH MEPEUYEHb MEPOIIPUSATUI TIO
BHEJAPEHUIO W IPOABWKEHUIO MPOECKTUPYEMOTO WHHOBALMOHHOTO MPOJYKTa Ha
BHYTpEeHHHI pbIHOK benapycu. B pabote ObUTH pacCMOTPEHBI U U3YUYEHBI TUIIBI U
BUJIbl MHHOBAIIMW, XapaKTep WHHOBAIIMOHHOW IEATEIBHOCTH B Typu3Me. bblia
IIPOM3BE/ICHA HHBEHTapU3alUs TYPUCTUUECKUX PECYPCOB BOIKOBBICCKOrO paiioHa.
OcCHOBBIBasiICh Ha pe3yJbTaTaXx aHaJIN3a IE03KOJIOTUYECKUX MPEANOChUIOK
TYPUCTCKO-PEKPEAMOHHOTO HCIIOJIb30BAHUS PEKYJIbTUBUPOBAHHBIX KapbepOB B
paiione r.1m. KpacHocenbckuii pa3paboTaH HOBBIM WHHOBAIMOHHBIM TPOJIYKT Ha
TEPPUTOPUH KapbepHOTO Bojoema «JIuuza 14». beumm paspaboTanbl Mepsl 1O
UHOPACTPYKTYpHOMY OOYCTPOMCTBY TEPPUTOPUM JIE AKTUBHOTO OT/ABIXA,
Pa3BUTHIO KOMIUIEKCHOW CHCTEMBbl MH(POPMUPOBAHUS TYPUCTOB M TPOJIBHKCHUS
TypuUCTCKOW nectuHanwu. J[yia nuBepcuukanuyd TYpPUCTCKOTO MPEJIOKCHHUS Ha
€ro OCHOBE OBLIO CO37IaHO 2 TYPHCTCKO-3KCKYPCHOHHBIX MapIIpyTa: MapuipyT
«buproza OGenopycckoit 3emnu» u MapmpyT «buproza ['pognenmmub. Jlns
MOBBINMICHUS KOHKYPEHTOCIIOCOOHOCTH pa3pabdaThIBAEMOTO MPOAYKTa Ha BCEX
JTamax €ro CO3JaHusl W MPOJBWKEHHUS HCIOJIb30BAJIMCh HWHHOBALMOHHBIC



TexHojoruu. B paGoTte Obuta ompeneneHa 1en1ecO00pa3sHOCTh U SKOHOMHYECKAS
NPUBJIEKATENIFHOCTh pEAM3allid  TNPOEKTa, OBUIM ONpEeAeTCHbl IOKa3aTelH
PEHTA0ETTBFHOCTH, OMPECIICHbl CUJIBHBIE W CJIa0ble CTOPOHBI TYPUCTHYECKOTO
NPOJAYKTa, TMPOAHAIM3UPOBAHA BHEIIHSS Cpela Ui pealn3alud TYpPIpPOAYKTa,
CIIPOTHO3MPOBAHBI BO3MOXKHBIC BAPHAHTHI €T0 PA3BUTHSL.
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Mbraii  ApIIUIOMHA @pansl  3°Ayjselnla BBIBYYDHHE  BBIKAPBICTAHHS
1HaBaIBIMHBIX p3cypcay aOBOJHEHBIX KpAHJaBBIX Kap’epay y pacHe T.IL
KpacHacenbcki  Juid  NaBBIIIPHHS — KAHKYPAHTA3l0JbHACII  pArisHaJIbHara
TypbICTBIUHAra npanykry. Jus poamszanell nactayjieHad MAIThl HeaOXoJHa
BBIBYYbILb YIUIbIY 1HABalblii Ha pa3BIUE TypbI3MY; MpPaBeCIl 1HBEHTApPbI3ALIBIIO
TypBICLKA-PIKpIALBIMHBIX pacypcay BaykaBbickara pa€Ha sl alPHKI cydyacHara
CTaHy 1 MEpCHeKThy pa3Bild TypbI3MYy Y pari€He; alaHilb TYypPbICIKA-
PAKpIalbIHBl NATAHIBIUT Kap epHbIX BagaéMay y paéne r.m. KpacHacenbeki sik
1HaBaLIBIMHBI P3CYpC AJI pa3Bills Typbi3My ¥ BaykaBeIcKiM pa€He; pacnpaliaBaib
HOBBI MPATyKT Ha 0aze 1HaBallbIiHAra pICcypcy KpiaWJaBbIX Kap'epHBbIX Bajaémay;
aOrpyHTaBalp NEpajllk MEpanpbleMCTBAay MNa YKapaHeHHI 1 [pacoyBaHHI
IpaeKTaBaHara iHaBalbliiHara NpaaykTy Ha YHyTpaHbl pbiHak benapyci. ¥V npartisi
OBl pasriekaHbl 1 BbIByYaHbl THINbI 1 BiAbl 1HABallbIi, XapakTap iHaBalbliHAN
JI3eiiHacll ¥ Typei3Me. bbula TpaBen3eHa 1HBEHTApbI3allblsl TYPBICTBIYHBIX
pacypcay BaykaBbickara pa€Ha. ['pyHTyroubicsi Ha  BBIHIKAX  aHaI3y
rea’KajariuHbIX nepagymoy TypbICIKa-pIKpAallbliiHara BBIKAPBICTAHHS
POKYJIBTBIBaHBIX Kap'epay y pa€He r.m. KpacHacenbcki, pacmpainiaBaHbl HOBBI
1HABaLIBIMHBI MPAIyKT Ha TAPBITOPbIl BamaéMa «JliH3za 14». beull pacnpanaBaHbl
MephbI Tla IHPPACTPYKTYPHBIM YiIaKaBaHHI TAPBITOPHIL JIJIs1 aKThIYHAra ajJnavblHKY,
pa3BILII0 KOMIUIEKCHA cicTdMbl 1H(GapMaBaHHS TypbICTay 1 MPacoOyBaHHS
Typbicukara HampaMmky. s npiBepcidikailbll TypbICIKaid MparnaHoBbl Ha Sro
acHOBE OBLJIO CTBOpaHa 2 TYpbICHKA-3KCKYPCIHHBIX MapHipyTy: MapupyT «bipysa
Oemapyckait 3amuti» 1 MapuipyT «bipy3a I'poaseHInubIHb). s MaBBIIDHHS
KaHKYpPIHTAa3/10JIbHACII pacipalioyBaHara npajaykTy Ha yciX 3Tanax siro CTBapIHHS
1 TpacoyBaHHS BBIKAPBICTOYBATICS 1HABALBIMHBI TIXHAJIOTI. Y mpanbl Oblia
BbI3HAYaHa MATa3TroJIHACIIb 1 IKaHaMiYHas MPbIBAOHACI[H pAaTi3alibll MPaeKTa, ObLII
BbI3HAYaHbl IMaKa34blki pPIHTAOENBHACI, BbI3HAYaHbl MOILHBIA 1 CJa0bIs Oakxi



TypBICTBIYHAra NpagyKTy, MpaaHaiizaBaHa 3HEIIHSE acsApoJyI3e s piamizallbli
TYypIpaayKTy, CIparHa3aBaHbl MardybIMbIsl BAPBISTHTHI STO Pa3BILILIAL.
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The purpose of the thesis is studying of the use of innovative resources of
the reclamate chalk reservoirs in Krasnoselsky area as a key for competitiveness of
a regional tourist product. To achieve this goal it is necessary to study the influence
of innovations on tourism development; to carry out the inventory of tourist and
recreational resources of VVolkovysk District in order to assess the current state and
potential for tourism development in the region; to estimate the tourist and
recreational potential of reclamate chalk reservoirs in Krasnoselsky area as an
innovative resource for tourism development in Volkovysk District; to develop a
new tourist product on the base of an innovative resource of reclamate chalk
reservoirs; to suggest a plan of implementation and promotion activities of a new
product on domestic tourist market. Types of innovations and the nature of
innovative activities in tourism have been studied. The inventory of tourist
resources of Volkovysk District was made. Based on geoecological prerequisities,
anew innovative tourist product was developed on the territory of reclamate chalk
reservoir «Linza 14x». Touris tinfrastructure on the territory of reservoir was
developed, a plan of promotion activities was suggested. For diversification of
tourist offer on its basis 2 tourist routes were developed: route "The turquoise of
Belarusian land" and route "The turquoise of Grodno region"”. In order to increase
the competitiveness of a developed product innovative technologies were used
during all stages of its development and promotion. The economic appeal of
implementation of the project along with profitability indicators was defined,
strengths and weaknesses of tourist product were identified, the external and
internal environment of tourist's product has been analyzed and possible options of
its development have been forecasted.



