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Ky6pakoBa Mapust OnerosHa

«®@opmupoBanue (MPMEHHOI0 CTHIA TYPHUCTCKOIO NPeANPUATHS (HA
npumepe YYII «I'opuzont-Typ»)»

HumuomHas pabota coctoutr u3 50 crpanmu. Bxmowaer 7 Ttabaun,9
PUCYHKOB,29 HMCNOJIb30BAaHHBIX UCTOYHHUKOB.

®UPMEHHLI CTWJIb, TOBAPHBIM 3HAK, JIOI'OTHUII, CIIPOC,
[MPEJIOXEHUE, DOPEKTUBHOCTDL, KOHKYPEHIIA

OObeKTOM HCCIeNOBaHUSl CTadl MAapKETHHTOBbIE KOMMYHHUKAllUd B
neATesbHOCTH TypucTckoro npeanpusatus YYII «I'opuzont-Typy.

[lenbto TaHHOW AUTUIIOMHOM pabOTHI SIBISIETCS PACCMOTPEHUE OCOOEHHOCTEM
dbopMupoBaHUA W Pa3BUTUS (PUPMEHHOTO CTHIIA TYPUCTCKOTO MPEANPUATHS H
pa3paboTka UPMEHHOTO CTHJIA JUIsl HOBOM TYPUCTCKOU (PUPMBI .

[IpenmMeTroM wuccienoBaHMs  SBISIOTCS  3aKOHOMEPHOCTH, TPUHIIHIIGI,
OCOOEHHOCTH, BO3HHMKAIOIIME B Ipolecce pa3padOoTKu (UPMEHHOTO CTHII
TYPUCTCKOTO MPEANPHUATHSI.

PaboTa BBINONHSIACH CAMOCTOSITENIBHO C HCIOJIb30BAHUEM JOKYMEHTOB
TPEIIPUSTHUS.



ABSTRACT
Kubrakova Maria Olegovna

«Formation of corporate identity of the tourist firm (on the example of PUE
“Horizont Tour”)»

Degree work consist of 50 pages. It includes 7 tables, 9 figures, 29 sources
used.

CORPORATE IDENTITY , TRADEMARK , LOGO, SUPPLY, DEMAND

The object of the work is marketing communication in the tourist enterprise
«Horizont Tour». The purpose of research 1s examine the features of the formation
and the development of identity of the tourist firm. Subject of the research are
laws, principles, features arising in the development identity of the tourist
enterprise. It talks about the relevance of the chosen topic.

The work was performed independents using company documents.



