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PEDEPAT
I'enesnu Mitona MapesaHoBHa

«Pa3padoTka MeTOAUKH NMPOJABHKEHUSI TYPUCTCKOro caiita (Ha npumepe bOO
«OTabIX B IepeBHE»)»

O0bem murmoMHOU paboTel - 81 crpanumna. OHa comepkut 4 Tabnumpl, 8
PUCYHKOB, 5 MPUJIOKEHHUH, MPU HAMHCAHUH JaHHOW paboThl ObLIO MCHOIH30BAHO
42 ucTovyHMKA.

KmroueBpiMmu ~ cnoBamu  sBisitores: MAPKETHWHI, HWHTEPHET-
MAPKETUHTI, CAWT, [MPOABM>XXEHMUE, TYPUCTUYECKUH,
NMHCTPYMEHTBI MHTEPHET-MAPKETHUHI'A, TYPU3M.

OOBEKTOM HCCIeOBaHUSl B JIaHHOM paboTe SBIAETCA MPOJBHKEHUE
TypucThueckoro caira. Lleap paboThl - MCClenoBaTh MOHSATHE M OCOOEHHOCTU
MapKkeTHHra B TYpU3Me€, H3y4YUTb MHCTPYMEHTHl I HTepHET-MapKeTHHTa,
IIPOAHAIM3UPOBATE OCOOCHHOCTU TMPOJABMKEHHUS TYPUCTHUYECKHX CAMTOB B
HNuTtepHere, pa3zpaboTaTh METOAUKY MPOJBMKEHHS TYpPUCTHUYECKOrO cailTa Ha
npuMepe bOO «Otapix B 1epeBHEY.

B paboTe ucnonp3yroTcs Takue METObl KaK aHaJIu3, CPABHEHHE, aHAJIOTHSI U
IIPOTHO3UPOBAHHUE.

[Tonmy4yeHHble pe3yiabTaThl HOCAT MPAKTUUYECKUNA XapakTEp U MOTYT OBITh
UCIIOJIb30BaHbl ISl peaiu3aluu. ABTOpP MOATBEPXKAAET JOCTOBEPHOCTh
MaTepHaoB U Pe3yJbTaTOB JUIJIOMHOM pabOThI, a TaKXKE CaMOCTOSTEIbHOCTh €€
BBITIOJIHEHHUS.



PODEPAT
['emdBiv [mona Map'saayua

«Pacnpanoyka MeToabIKi mpacoyBaHHs TypbIcHKara caiita (Ha
npbikjaan3e bBI'A« AanmaybiHaK y BECUBI »)»

AG6'ém ppiruioMHail mpanbl - 81 craponka. flHa 3msmvae 4 TtaOminbl, 8
MaJIOHKay, 5 TMpbIKIagaHHsY, Pl HATiCaHH1 AaI3eHal mpaibl ObLIIO BRIKAPHICTAHA
42 KpBIHIIIBIL.

KmtouaBeimi  cioBami  3'symsronna:  MAPKETBIHI,,  IHTOPHOT-
MAPKETBIHT, CAWUT, IPACOYBAHHE, TYPBICTBIYHbI, IHCTPYMDSHTHI
IHTOPHOT-MAPKETBIHI'Y, TYPBI3M.

AO'exkTaM pgaciefaBaHHs V Jdaa3eHail mpanbl 3'syiseniia npacoyBaHHE
TypbICThIYHAra caifta. M»dTa mpanpsl - JgaciienaBalb MaHsALIE 1 acabsiBacii
MapKeTbIHTY ¥ TypbI3ME, BBIBYYbIllb 1HCTPYMEHTHl [HTIPHAT-MapKETHIHTY,
npaaHajizaBallb aca0iBacili MpacoyBaHHSA TYPBICTBIUHBIX caiTay y I[HTIpHOIIE,
pacrpanaBaib METOJBIKY IIPACOYBaHHS TypBICTBIYHAra camTta Ha npbikianse bI'A
«ANMaybIHAK y BECIBD).

VY nmpaibl BBIKAPHICTOYBAIOLIIA Takisi METaabl K aHalli3, NapayHaHHE,
aHaJIoris 1 MparHa3aBaHHe.

ATpbIMaHbl BBIHIKI HOCSIb NPAKTHIYHBI XapakTap 1 MOTYLb ObIlb
BBIKAPBICTaHbl I plajizambll. AyTap NauBspaxkae MIYHACUb MaTiIpbisiay 1
BBIHIKaY JBITIIOMHAN Mpallbl, a TAKCaMa caMacTOWHACIh sie BBIKAHAHHA. 3.



ABSTRACT
Getsevich llona Maryanovna

«Development of tourist website promotion technique (on the example
of the Belarusian Association of Rural and Ecotourism “Country Escape”)»

Volume of the diploma work is 81 pages. It contains 4 tables, 8 images, 5
Appendices. To write the work 42 sources were used.

The key words are MARKETING, INTERNET-MARKETING, WEBSITE,
PROMOTION, TRAVEL, INTERNET-MARKETING TOOLS, TOURISM.

Research object of this work is tourist website promotion. The purpose - to
study the concept and features of marketing in tourism; to investigate Internet
marketing tools; to analyze tourist website promotion peculiarities; to develop a
tourist website promotion technique on the example of the Belarusian Association
of Rural and Ecotourism “Country Escape”.

Analysis, comparison, analogy and forecasting techniques were used.

The obtained results are practical and can be used for implementation. The
author confirms the authenticity of materials and results of the diploma work, as
well as the independence of its execution.



