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[lenbto OUIUIOMHONW pabOThl SBISIETCS  BBINOJHEHUE CPaBHUTENIBHOTO
aHaJln3a pa3BUTUS COLMAIIBHON pekiambl B noctcoBeTckux (bemapycs, Poccus) u
3apyOexnbix crpaHax (CLHA, TI'epmanus). Ilo pesynpraTam  aHanusa
copMyIupoBaTh MyTH PEIICHUs MPOOJeM COIMAIbHON pekiambl B bemapycu.
OOBEKTOM JUIUIOMHOM padoOThl ABISIETCS coluanbHas peknama. [Ipeagmerom -
OCOOCHHOCTH Pa3BUTHSI COLMATBHON PEKIaMbl B MOCTCOBETCKHX U 3apyOEKHBIX
ctpanax. [lo pe3yiapTaTaM NpPOBEIEHHOTO HMCCIEIOBAaHUS MOKHO CIIE€NATh BBIBO/,
YTO COBPEMEHHOE COCTOSIHUE COLMAIBHOM pEKJIaMbl B IOCTCOBETCKUX CTpaHaxX Ha
YPOBEHb HWXE, 4YE€M B 3amaJHbIX cTpaHax. lIpUYuMHBI JaHHOMY SIBJIEHUIO
CIIEAYIOIME: Pa3IMYHOE HMCTOPUUECKOE pPAa3BUTHUE COLMAIBHOW  peKJamsbl,
OTHOUIEHHE TOCYyJapCcTBa K COLMAIBHOM  peKiame, pasHbli  YpPOBEHb
HKOHOMUYECKOTO PAa3BUTHUS, IOJUTUYECKash OOCTAaHOBKA, YpPOBEHb KYJIbTYpPbI
o01ecTBa.

KiroueBble cnoBa: couuanbHas pekiiaMa, IOCyIapcTBO, OOLIECTBEHHbBIE
OpraHu3aliy, COLMAJIbHO OTBETCTBEHHBIM OW3HEC, JeBUalus, OOLIECTBEHHOE
MHEHHE, COLIMAJIBHBIE IEHHOCTH.
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The aim of the thesis is to perform a comparative analysis of the
development of social advertising in the post-Soviet (Belarus, Russia ) and foreign
countries (USA, Germany) . Based on the analysis to formulate solutions to the
problems of social advertising in Belarus. The object of the thesis - social
advertising . Subject - especially the development of social advertising in the post-
Soviet and foreign countries. According to the survey results , we can conclude
that the current state of social advertising in post-Soviet countries at a lower level
than in Western countries. Reasons for this phenomenon are as follows: different
historical development of social advertising, the state's attitude to social
advertising , different levels of economic development , the political situation , the
cultural level of society.

Key words: social advertising, government, public organizations, socially
responsible business, the deviation, public opinion, social values.



