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OO0bekToM naHHOW pabOTHl BBICTYyMAaeT (EHOMEH NOTPEOUTETHCKOTO
noBeAeHus. llpenMerom palOoThl  ABIAETCS PACCMOTPEHHE  BO3MOKHOCTEHN
COYeTaHMWs] OHJNAWH W oddQuailH METOJOB HCCIAEAOBAHUSA MOTPEOUTETHCKOTO
noBeneHus. llenb MaHHOW JUIIIOMHON pabOThl 3aKIIOYAeTCsl B HMCCIEAOBaHUU
BO3MOXKHOCTEH TNpPUMEHEHHs] COYeTaHHsd OHJakH U odduailH MeToI0B
UCCJIEIOBAHNSI TOTPEOUTENBCKOIO TIOBEJIECHUS Ha IpPUMEPE HW3YUYEHUS pbhIHKA
cHeKkOB. OCHOBHBIM pPE3yNbTaTOM JAWIUIOMHONM pabOThl SIBISETCA BBIBOJ O
HEOOXOIMMOCTH pa3BUTHs B bemapycu MNpakTUKA HCNONB30BaHUS OHJIANH
uccienoBanuii. Ha mepexonHoM 3Tame mnpenjaraercsi MCHOJb30BaThb COYETAHUE
KAUECTBEHHBIX OHJIAHH METOAOB M KOJHMYECTBEHHbIX OQQiaailH MeTOlI0B.
KonnyecTBEHHBIX OHJIATH METO/IBI B UCCIEI0BATENBCKYIO IPAKTUKY MpEIaraeTcs
BHEJIPATh YEpe3 HCIOJIb30BAaHWE HMMEHHO OHJIAaiH METOAOB NPHU HCCIIEIOBAHUU
MOJIOZEXKH.
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The object of this thesis is the phenomena of consumer behavior. The
subject is analysis of possibilities for combination of online and offline consumer
behavior research methods. The objective of the present study was to examine
possibilities of applying the combination of online and offline consumer behavior
research methods on the instance of snacks market. The main result of the study is
the conclusion that online methods of sociological research have to be applied to
the practice in Belarus. During transformation period is offered to use the
combination of qualitative online methods and quantitative offline methods. The
implementation of quantitative online methods in research practice is suggested to
introduce through applying this methods in research of youth.
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