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Passutne Openaunra B PecmyOnmke bemapych: coumonornyeckuil aHamus:
aHHOTAIUs K TUIUIOMHOM pabote / [TuHuyk AxHa AnapeeBHa; DakynpTeT punocopun
U colnanbHbIX HayK, Kadenpa conumomnorun; nayd. pyk. H.B. Kypunosuu.

OObekT uccienoBaHus: OpeHJ Kak crnenuduueckuid (pEeHOMEH COBPEMEHHOTO
oenopycckoro peiHka. [IpeamMer uccnenoBaHus: pa3Buthe OpeHauHra B PecmyOunnke
benapyce. lLlenb: comumonornyeckuii aHanu3 pas3BuTus OpeHaunHra B PecryOmmke
benapycs. OcHoBHbIE pe3yabTarhl. [IpoOnema HENpPeCTH>KHOCTH OTECYECTBEHHOU
OPOAYKIMHA B HAacTosllee BpeMs OuyeHb akTyalbHa. C KaxaAbIM TOJAOM B CTpaHE
NOSIBJISIETCS. BCE OOJBIIE COIUANBHBIX TPYII, OPUEHTHPYSICh HAa KOTOPBIE MOKHO
IpOJABUHYTH OpeHI. B 3Toil cBsizu s (opMHpOBaHUs OEIOPYCCKUX OpEHIO0B OUYEHb
Ba)KEH MOMCK "HE3aHATHIX  PBHIHOYHBIX HUII.
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Branding development in the Republic of Belarus: the sociological analysis: the
annotation to the thesis / Pinchuk Anna Andreyevna; the Faculty of Philosophy and
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The object of the research is a brand as a specific phenomenon of the modern
Belarusian market. The subject of the research is the development of branding in
Belarus. The purpose of the thesis-sociological analysis of a branding development in
Belarus. The main results .The problem of non-prestige of a domestic production is very
topical nowadays. Every year the country gets more and more social groups , focusing
on which helps to promote the brand. In this regard, the search for an “unemployed”
market niches is of a great value.



