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PE®EPAT
Obvem ounnommuoi pabomul (¢ npunodxcenusmu) — 4 51 ctpanuna.
Konuuecmeso unmocmpayuii — 0.
Konuuecmeo mabauy — 0.
Konuuecmeso npunosicenuii — 0.
Konuuecmeo ucnonvzosannvix ucmounuxos — 14.

Kniwouesvie cnosa: CMHW, KOMMYHUKALIMS, CEHCALIUA, CIIYXWU,
I'ABETA, PAJUO, TEJEBUJIEHUE, IIPOITATAHIA, IICUXOJIOT'UA,
BO3JIEMCTBUE, MAHUITY JISILIMSI.

Obvekmom WCCAeAOBaHUS B JTaHHOM padOTe BBICTYNAIOT CEHCALUU U CIIyXH,
myOJMKy€eMbIE B CPEICTBAX MAacCCOBOM MH(POPMALIHH.

Llenvio naHHOM pPaOOTHI sBIsIETCS OOOCHOBAaHUE BO3JEHCTBHE CEHCALMA H
CIIyXOB, ITyOJIMKYEMBIX C HCIIOJIb30BAaHUEM KaHAJIOB MAacCOBOW KOMMYHHKAIMHU, Ha
MacCOBYIO0 AyJUTOPUIO W HM3YyYEHHUE BO3ICHCTBUSA ICUXOJIOTMYECKUX IMPUEMOB HA
M3MEHEHHUE MCUXO0JIOrM4YecKoro 06asuca maccoBoil ayautopun CMU.

. JI71st TOCTHKEHUS TIOCTABJICHHON LEIHN PELIAIOTCs CIEAYIOMINE 3a0aUu:

e OmnpenesieHre 0COOCHHOCTEN COBPEMEHHON MAacCOBOM KOMMYHUKAIIUU U
M3y4YCHHE IICUXOJIOTUYECKUX ITPUEMOB, KOTOPBIE UCTIONIB3YI0TCS B CMU;

e UccnenoBanue ceHcaui M CIYXOB KAaK PACHpPOCTPAHEHHBIX CHOCOOOB
MICUXOJIOTHYECKOr0 BO3/ICMCTBUS Yepe3 KaHaIbl MacCOBOM MH(pOpMAINK;

e OO030p KOHKPETHOM CeHcalMH, KoTopas 3(PQPEeKTUBHO BO3AECUCTBYET Ha
MICUXOJIOTUYECKOE CO3HAHUE U MTOBEJEHUE MAaCCOBOM ayAUTOPHUHU.

B mpounecce anamuza uccilenyeMOM TEMBI  HM3Y4YAaIOTCA  XapaKTEpPHBIE
MaHUNyJATHBHBIE npuemMbl CMU, BO3AEHCTBYIOIIMX Ha TIICUXUYECKOE CO3HAHHE
MacCcoBOM ayAUTOpUHU, a TakKe B KOHTEKCTE€ JAaHHOIO BOMPOCAa U3Y4arOTCs
OCOOEHHOCTH CEHCALIUN U CIYXOB.

JlanHast ~ paboTa  BBINOJIHEHA  CaMOCTOATENIbHO, 0€3  MPUBJICUCHUS
CHEUATNCTOB, KOHCYJITAHTOB M 3KCIIEPTOB.
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Knwouaswvisn cnosor : CMI, KAMYHIKALBISI, CEHCALII, YYTKI, T'A3ETA,
PAIIBIE, TOJIEFAUAHHE, TIIPAITATAHIA, TICIXAJIOI'TA, VY3AEAHHE,
MAHUITY JIALBIA.

Ab'exmam nacnenaBaHHs ¥ raTail pabolie BBHICTYIAONb CEHCAIbIl 1 YyTKi, AKis
nyOJTiKyIoIIa ¥ cpoakax MacaBai iH(papmalsli.

Mbmaii raTait paboThl 3'ayiseniia abrpyHTaBaHHE Y313€sHHS CEHCallbId 1
YyyTaK, SKis pacnayClo/KBarollla Ma KaHajlaM MacaBail KaMyHIKallbll, HA MacaBYIO
ayJBITOPBIIO 1 BBIBYYIHHE Y3I3€AHHS ICIXaJariyHbIX MpbIEMay Ha 3MSHEHHE
ncixanariyHara 0asicy Macasail ayapitopsii CMI.

JUist nacArHEeHHA MacTayieHai MA3Thl BhIPAIIAIOLIA HACTYITHBIS 3a0aubi.

. Boi3HausHHe acaOmiBacueil cydacHaid MacaBail  KaMyHIKambll 1
JacieBaHHE MCiXalariyHblX NpeléMay, aKis yxbiBaronua y CMI;

. JlacnenaBaHHe CceHcalbldi 1 4YyTak SK pacnaycroKaHblX crocaday
nicixanariyHara y3/13estHHSI Ha ayIbITOPBIIO IIpa3 KaHallbl MacaBail iH(papMalpbli;
o Arns  KaHKp3THal ceHcaupli, skas 3(QeKTblyHa VY3[3€iHiuae Ha
NCIXaNariyHyro CBA0MAcCIb 1 TaBOA3IHBI MacaBail ayabITOPHII.

Y mpampce aHamizy TAMBI  JlacieABaHHS  BBbI3HAYAIONIA XapaKTIPHBISA
MaHIMyJSATBIVHBIS TpbléMbl CMI, sikist y3m3eiiHIvaionb Ha MCIXIYHAE CTAaHOBUIIIYA
MacaBail ayJbITOpPHII, a TakcamMa Yy KaHTIKCIEC daJ3€Hail TAIMBI JIaclie/IBaIoIIa
aca0JiBacIi CeHcallblii 1 YyTaK.

Jlag3enass mpaiia BbIKaHaHA CaMacToilHa, 0€3 TPBIIATHEHHS CHEIbIUICTaY,
KaHCYJIbTaHTAY 1 dKcrepTay.
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Object of study in this paper are the sensations and rumors published in the
media.

The aim of this work is to study the impact of sensationalism and rumors
published using the channels of mass communication, the mass audience and to study
the impact of psychological techniques to change the psychological basis of the mass
media audience.

. To achieve this goal the following objectives:

* Identify features of modern mass communication and the study of
psychological techniques that are used in the media;

* Research sensationalism and rumor as common methods of psychological
influence through media channels;

« An overview of the specific sensation that effectively influences
psychological consciousness and behavior mass audience.

In analyzing the research theme examines specific manipulative techniques
media affecting mental consciousness mass audience , as well as in the context of the
issue being studied and features sensational rumors.

This work was performed independently, without the involvement of
professionals, consultants and experts.



