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KiarouaBpisi ¢J10BBI: paKiaMa, (YHKIBI pAIKIaMbl, >KaHPBl PIKIAMBI,
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dpaza, MOYHasT MaHIMYJSIBIA, IMILTIIBITHAS 1H(papMalblsi, apryMeHTaIbIs, CPOJIKI
V3I3EAHHA.

AKTyaJbHACHb JacjieJaBaHHs 3aKII04yaela y TbiM, ITO (PeHOMEH MoYyHara
V3I3esiHHs Ha ajpacara y pAKJIaMHBIM TIKCIIE MPaJICTayICHBI ¥ BsUTIKai KOJbKACIIl
paboT 3aMeXHBIX Jaclequblkay, agHak y OelapyckiM MOBa3HAyCTBE [aj3eHae
NMbITAaHHE AIYD HE TakK JjJo0pa pacmpalaBaHa, sSK 1 acabimiBacii Oenlapyckix
PAKIIAMHBIX TIKCTAY YBOTYIIE.

A0’ekTaM fJacjedaBaHHsl Jaja3eHail  paboThl  3’synsgerniia  Oemapycki
POKIIAMHBIS TIKCT.

IIpagmer naaszeHara gaciiegaBaHHsl — criocaObl MaylieHuyara y3A3€sHHS Y
OenapycKiX p3KJIaMHBIX TIKCTaX, I'. 3H. ThIs CIIOCA0bI BBIKJIAMY 1H(apMalbli, sSKis
NPYHBIM YbIHAM YIUIBIBAIOLb HA BBIOAP ajpacara paKjaMHara naBeaamMIICHHS.

Mbsra naciieqaBaHHsi — IpaaHalii3aBallb CPOJKI Y3/13€siHHS Ha ajapacara 1 1X
pratizaibiio ¥ 0enapycKixX pIKJIaMHbBIX TIKCTAX.

Meraganoriss i Meragbl aaciaenaBaHHsi. [loOau 3 aryibHaHaBYKOBBIMI
MeTa/1aMi, Ha pO3HBIX 3Tanax padoThl MPBIMAHSIIICS YIaCHAIIHTBICTBIYHBISA METAIbL:
Henacps7Hae JIHIBICTHIYHAE HAa3ipaHHE, alicajbHbl MeETaa 3 MpPBIMEHEHHEM
npeiéMay cynacrtaylieHHs, a0arylbHEHHI 1 Kiacidikaipli, KaHTIKCTyaJIbHBbI,
KaMITaHEHTHBI, IparMaTbIYHbl aHAJI3.

IIpakThluHasi 3HAYHACHDL JaJ3C€HAM NBIIIJIOMHAW pabOThl 3aKiIrodaela ¥y
MardbIMacili BEIKAPBICTAHHS ACHOYHBIX MAJIAXKIHHSY, BBIHIKAY 1 CICTAMAaThI3aBaHara
(dakTblyHara matipeisuly 1) mpel manedmail pacrnpanoyubl npadieM 1 MbITaHHSY
Jaa3eHai raiiHbl, 2) Ipbl CTBAPIHHI HOBBIX PIKJIAMHBIX TIKCTAY, pa3HACTalHbIX Ia
BBIKAPBICTAHHI CpOJKay MaylieHuyara Y3A3esiHHs; 3) JUlsl CKJIaJaHHs By4d0HBIX
JaraMosKHIKay U1l crienkypcay na pakiame i1 cnocabam mayseHdara Y3a3esiHHs.
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Object of study in this work are the Belarusian advertising texts.

The subject of this study - methods of speech influence in the Belarusian
advertising texts, ie the ways the information is presented, in some way influence
the choice of the recipient of the advertising message.

The purpose of the study - to analyze the means of influencing the recipient
and their implementation in the Belarusian advertising texts.

Methodology and research methods. Along with the scientific methods at
different stages of applied linguistic methods: direct observation of linguistic,
descriptive method using methods of comparison, generalization and classification,
contextual, component, pragmatic analysis.

The practical significance of this thesis is the ability to use the basic
provisions, the outcome of a systematic and factual material 1) the further
development of the problems and issues of the industry, 2) the creation of new
advertising texts, on the use of a variety of speech influence; 3) to produce
educational materials for special courses on advertising and methods of speech
influence.



