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Tema qunuioMHO#N paboTel: «OnpeneneHne KOHKYPEHTHON MO3ULNU U TyTen
ee yJIydlleHHs] Ha pbIHKE 00pa3oBaTeNbHBIX YCIOyr B cdepe SKOHOMHYECKOTO
oOpa3oBaHus (Ha MpuMepe ryManuTapHoro ¢akynbrera BI'Y)»

O0beM mUIUIOMHOW paboThI/9 cTpaHwI], oHa comepxuT 23 Tabmui, 11
PHUCYHKOB, 4 popmyIbl, 52 HCTOUHUKA TUTEPATYPHI U 4TIPUTOKEHUSI.

KitoueBbie clioBa: KOHKYPEHIMS, KOHKYPEHTHasl MO3MUIMUS, KOHKYPEHTHBIE
PEUMYILECTBA, PHIHOK 00pa3oBanus PecryOinku benapyce.

JurmioMHass paboTa uMeEeT JIOTWUYECKH MPaBWIbHYIO CTPYyKTypy. OHa
COCTOUT U3 BBEACHMS, TPEX TIJIAB, 3aKIIOYEHUS, a TAKKE CIUCKA HCIOIb30BaHHON
IIPY HAMCAHUH TUILUIOMHOM paOdOThI JIMTEPATYPhI U HPUIIOKECHHM.

Llenp paOoOThHl 3aKIOYAETCS B ONPENEICHUUM KOHKYPEHTHOM  MO3UIMHU
TYMAaHUTAPHOTO (pakyJbTeTa Ha PBIHKE O0Opa30BaTENIbHBIX YCIYyr B 00JAaCcTH
HPKOHOMMKHU U MEHEDKMEHTA U pa3pabOTKe PEKOMEHAAIMI M0 €€ YIyYIIEeHUIO.

Bo BBeaeHMM OOOCHOBBIBAETCS  aKTyaJIbHOCTh  BBIOPAaHHOW  TEMBI,
bopMyIMpYIOTCS LENb U 33Ja4d MCCIIEOBAHUS, YKa3bIBAETCS OOBEKT U MPEAMET
UCCJIEIOBAHUS.

OOBEKTOM JUIUVIOMHOM padOThl ABISIETCS TyMaHUTapHbIA  (akKyJbTeT
benopycckoro Il'ocymapcrBeHHoro YauBepcutreta. OCHOBHOW JIESITEIBHOCTBIO
(dakynbTeTa SABISAETCA OCYIIECTBICHHE 00Pa30BaTEIbHON AESITEIIbHOCTU Ha MEPBOI
U BTOPOM CTYIEHSX BBICHIETO OOpa3oBaHUs, IOCIEBY30BCKOIO 0OOpa3oBaHUS,
HAay4YHOM  JEeATENbHOCTH, Y4YEOHO-METOAMYECKOW paboTbl 10  MOpoduisaM
obOpazoBanus «Kommynukanuu. [IpaBo. DxoHoMuKa. YnpaBieHue. IJKOHOMUKA U
OpraHu3anys Mpou3BoacTBay, «MckyccTBoy, «/Iu3an», «I 'yMaHUTapHBIE HAYKNY,
«CouuanpHas 3amuTa», « ECTECTBEHHBIE HAYKWY.

[IpeameToM  uccienoBaHUs ~ SBJIETCA ~ KOHKYpPEHTHass  IMO3ULIUA
IYMaHUTApHOTO (aKylnbTeTa Ha pbIHKE OOpa30BaTENbHBIX YCIYr B OOJacTu
SKOHOMHUKH U MEHEJIKMEHTA.

3ajaun UCCIIETOBAHUS:

- ONMPENENUTh  CHUJIbI  KOHKYPEHUMH M  BHUABl  KOHKYPEHTHBIX
NPEUMYIIECTB Ha PBIHKE YCIYr B OOJACTH SKOHOMHYECKOTO OO0pa3oBaHUs B
PecnyOnuke benapych;

- BBISIBUTH (DAKTOPBI, OMpPEAENMBIINE BHIOOP  CTyIAEHTaMU BYy3a U
dakynbTeTa,

- IPOBECTH CPaBHUTEIbHBIN aHanIu3 dbakTopoB
KOHKYPEHTOCIOCOOHOCTH Pa3HbIX CYObEKTOB PbIHKA 00PAa30BaTENbHBIX YCIYT;

- BBISIBUTh NIPEUMYILECTBA U HEJOCTATKM T'YMaHUTApPHOro (haKyJabTeTa,
OTMPEIEIISIONINE €r0 KOHKYPEHTHYIO MO3UIHIO;

- chopMyIMpoBaTh M OOOCHOBaTh TMPEUIOKEHUS MO  YIYUYIICHUIO
KOHKYPEHTHOM MO3UIIMKY TYMaHUTAPHOTO (PaKyJIbTeTa.



B mepBoit yactu paboThl ObUT U3JI0KEH M3YYEHHBII MaTepuai MO BOMPOCY
TEOPETUYECKUX MOAXOJOB K AaHAIN3y KOHKYPEHTHOW TO3WLIMM Ha pPBIHKE
oOpa3oBaTeNnpHBIX YyCIyr. B pamkax JgaHHOW THaBel OBLJIO PAacCMOTPEHO
onpeJiesieHe KOHKYPEHTHOM MO3UIIMK U €€ 0011asi xapaktepuctuka. Tak ke Obun
IpUBEICHBI (PAKTOPBI, OMPECNAIONINE KOHKYPEHTHYIO MO3HUIIMIO Ha PHIHKE YCIYT
BBICIIIETO 00pa30BaHMs U METO/IbI €€ UCCIIeIOBAHMUS.

Bo BTOpOIi yacTu naHa xapakTepucTuka rymaHutapHoro gaxkynsteta bI'Y, a
TaKk JK€ TMPOBEICHbI AaHaAJIM3bl pPBIHKA O0pa30BaTENIbHBIX YyCIYyr B 00JacTH
SKOHOMUKM ¥  MEHEIKMEHTa M  MOTPEOUTENhCKOM  OLEHKH (aKTOpOB
KOHKYPEHTOCTIOCOOHOCTH M KOHKYPEHTHBIX MPEUMyIIecTB (akynbrera. Tak xe BO
BTOPO TJIaBE€ OBLIM OIPEAENICHbI MPEUMYIIECTBA U HEAOCTATKHM KOHKYPEHTHOMN
NO3ULMNA T'yMaHUTapHOTo (pakynprera. OCHOBHBIE NpeuMylecTBa: UMUK BI'Y,
JIOCTYITHOCTbh YCIIYTH, PACIIOJIOKEHUE B 3€JIEHOM 30HE€ M OJMM30CTh OOIICKUTUM.
Henocrarku: HU3KUKA YpOBEHb MH(POPMATUBHOCTH aOUTYPUEHTOB, PACIOJIOKEHHE
OTHOCHUTENIBHO LEHTpa TIOpoJa W JHMHUM METPO M COKpAlleHUWE KOJIMYECTBA
OrokeTHbIX MecT. KOHKypeHTHas no3uuus ryManuTapHoro ¢akyiasreta BI'Y Ha
pBIHKE 00pa30BaTEIbHBIX YCIYT B cpepe SIKOHOMUKH HEYCTOMUMBAS U CPEOHsisl.

Ilenp mMpoOBENEHHOrO aHadM3a COCTOSJIA HE TOJNBKO B  OINPENACICHUU
KOHKYPEHTHOM MOo3uluu TrymMaHuTapHoro (akynerera BI'Y, HO u B pa3paboTke
NpeUIOKEHU 1o ee YKperuieHuto. B pabore mnpemyioxkeHbl U 0OOCHOBAHBI
CIeIyIoIMe JEHCTBUA MO MPEOAOJEHUI0O HU3KOTO YPOBHS HH(POPMHUPOBAHHOCTH
aOUTYpUEHTOB O (PaKyJbTe€Te M CIEHUATBHOCTH: CO3/1aHHE BU3HUTOK Kadeapsl,
CO3JaHME HAKJIEEeK, BHUICOPOJMK O Kadeape MEHEIKMEHTa U OpraHU3alHH
3IpaBOOXPAHEHUs, Pa3BUTHE MPOJBMKEHUS (paKylbTeTa B UHTEPHETE, CO3JaHUE
aruTallMOHHBIX JINCTOBOK.

[Toka3zaHo, 4YTO C y4€TOM HEKOMMEPYECKOrO XapaKTepa OpraHu3aluu, TH
JNEUCTBUS MOTYT OBITh OCYIIECTBJICHBl MAaJOOIKETHBIM  CIOCOOOM, C
IIPUBJICYEHUEM CTYACHTOB M NPENOAAaBaTeNeld, B TOM YHCIE Ha OCHOBE
WCIIOJIb30BaHUsl TBOPYECKUX 3aJaHUN HA IPOBOAUMBIX 3aHITHSX.



ABSTRACT

Thesis: "Determination of the competitive position and ways to improve the
education market in the field of economic education (for example, the Faculty of
Humanities BSU)"

The volume of the thesis 79 pages, it contains 23 tables, 11 figures, 4
formula, 52 source literature and 4 applications.

Keywords: competition, competitive position, competitive advantages,
market education of the Republic of Belarus.

Thesishas a logically and correct structure. It consists of an introduction,
three chapters, conclusion, list of the literature and applications.

Objective is to determine the competitive position of the Faculty of
Humanities at the market of educational services in the field of economics and
management, and the development of recommendations for its improvement.

In the introduction the urgency of the chosen theme, formulated goal and
objectives of the study, indicate the object and subject of study.

The object of the research is the Faculty of Humanities of the Belarusian
State University. The main activity of the faculty is the educational activity in the
first and second stages of higher education, postgraduate education, research
activities, teaching work on profiles of Education "Communications.
Law.Economy.Management. Economics and Production ","Art", "Design",
"Humanities","Social Protection", "Science".

The subject matter of this researchis the Faculty of Humanities competitive
position in the market of educational services in the field of economics and
management.

Research objectives:

- determine the forces of competition and types of competitive
advantages in the market in the field of economic education in the Republic of
Belarus;

- identify the factors that determine the choice of university students
and faculty;

- conduct a comparative analysis of the factors of competitiveness of
different subjects the education market;

- identify the advantages and disadvantages of the Faculty of
Humanities, defining its competitive position;

- formulate and justify proposals to improve the competitive position of
the Faculty of Humanities.



The first part of the material studied was described on theoretical approaches
to the analysis of the competitive position in the educational market. As part of this
chapter was to consider the definition of the competitive position and its general
characteristics.Also there were shows the factors that determine the competitive
position in the market of higher education and its research methods.

The second part of the characteristic of the Humanities Faculty of BSU, as
well as analyzed the market of educational services in the field of economics and
management and consumer evaluation of factors of competitiveness and
competitive advantages of the faculty. Just in the second chapter were identified
advantages and disadvantages of the competitive position of the Faculty of
Humanities. Main advantages: image BSU, service availability, location in a green
area and the proximity of hostels. Disadvantages: low level of informativeness of
applicants, the location relative to the center of the city and subway lines and
reduce the number of budget places. Competitive position of the humanities faculty
of BSU in the education market in the economy is unstable and the average.

The purpose of the analysis was not only in determining the competitive
position of the Humanities Faculty of BSU, but also in the development of
proposals to strengthen it. In this paper we proposed and justified these steps to
overcome the lack of awareness of the students and faculty of the specialty: the
creation of the department of business cards, creating labels, video of the
department of management and organization of health care, promote the
development of the faculty on the Internet, creating a campaign leaflets.

It is shown that taking into account the non-profit nature of the organization,
these actions can be carried out low-budget way, with students and teachers,
including through the use of creative jobs held classes.



