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AHHOTALIMSA

Tema nummomHoi paboThl: «MapKeTUHroBasi AESITENbHOCTh MPEANPUSATUS U
nyTH ee coBeprieHcTBoBaHus (Ha npumepe PYIIT «llembiciuma BI'Y»)»

Ob6beM IUIIIOMHOIM palOOTHI: 72 CTpaHUIbI, OHA COACPKHUT 8 PHUCYHKOB, 32
Tabnuiel, 40 UCTOYHUKOB, 8 TPUIOKEHUI.

KmroueBsie cioBa: PBIHOK, A4aCCOPTHUMCHT, MApPKCTUHI, dHAJIN3, L[ICHOBAsd
ITOJIUTHKA.

B ycrnoBusix pBIHOYHOW SKOHOMHKH HCITOJIb30BAaHUE MApKETHHTA SIBISICTCS
00BEKTUBHOM HE0OXO0IMMOCTBIO, OH SIBIISICTCS OCHOBOM 000
MPEANPUHAMATEITECKON JeATETLHOCTH.

MapKeTI/IHF IIPOHU3BIBACT BCC C(bepbl ACATCIBbHOCTH TIPCAIIPUATHUA. TaK,
TOBApHasd IIOJIMTHMKA MApPKCTHUHIA II0O3BOJICT IIPMHHMMATh PCHICHHA B o01acTu
TOBApPHOI'0 aCCOPTHUMCHTA, IOAACPKHUBATDH OHp@I[CJ'IGHHBIfI ACCOPTUMCHT C TOYKH
3pCHUA CCTONHAIIHUX 1 JOJITOCPOYHBIX ueneﬁ IPCAIIPUATHA.

JuruioMHast paboTa UMEET JIOTUYECKU MPABWIBHYIO CTPYKTYpy. OHa cOCTOUT
U3 BBEICHUA, TPEX TJIaB, 3aKIIOUCHMs, a TaKK€ CIUCKAa HCMIOJb30BAHHOW IMPH
HaMKUCaHUU JUIIJIOMHOUN paOOThI IUTEPATYPHI U MPUIIOKEHUH.

OOBeKT wucchAeAOBaHUS — PecHyOJUKAHCKOEC YHHUTAPHOE TMPEANpPUITHE
«Ilembicua bI'Y».

HpeI[MCT HCCIICAOBAHUA — MAPKCTUHIOBAA ACATCIbHOCTD.

Lenp  paOoOTBI:  COBEPIICHCTBOBAHME  MAPKETHUHTOBOM  JI€SITEIIBHOCTH
NPEANPUSTHUS.

Bo BBegeHuum  OOOCHOBBIBAETCS  AKTYaJbHOCTh  BBIODAHHOW  TEMBI,
bopMyIMpYIOTCS LIENb U 33Ja4d MCCIEAOBAHMS, YKa3bIBAETCA OOBEKT W NpPEIMET
UCCIIEJOBAHMS.

B r1maBe | paccMOTpeHBl TEOPETHYECKHME ACHEKTHI MAPKETUHTOBOM
JEATEIIbHOCTH MPENPUATHS, ONPEETICHO MOHITHE, POJIb U METOAbl MAPKETUHTOBOM
NEATeIBHOCTH  CyOBEKTa  XO3SIMICTBOBAHMS,  ONHUCAHBI  TPABOBBIC  ACMEKTHI
MapKETUHTOBOU AesTeabHOCTH. OTMEUEHO, B Mpoliecce pa3padOTKH MApKETUHTOBOM
CTpaTeruy WM aHaJdu3a MapKETUHTOBOM WHQOpMAIMM MOXKET BO3HUKHYTH
HEOOXOJIMMOCTh B TMPOBEACHUU JTOMOJHUTEIBHBIX HCCIEAOBAaHUN, HMCIOJIb30BAHUU
pa3IMUHBIX ~ MeToAOB  aHaimm3za. ABC-amamu3z —  MeTon,  ITO3BOJISIOIINN
KIaccu(uupoBaTh pecypchl (UPMBI MO CTENEHH WX BAXHOCTU. IJTOT aHAIU3
SBJISICTCS OJHMM W3 METOJIOB PAIlMOHANIM3AIMM W MOXET IPUMCHAThCA B cdepe
JeSATEIIbBHOCTH JIF0OOTO TIPEAIPHSITHS.



B rnaBe 2 paccMoTpeHa OpraHM3allMOHHO-PKOHOMHYECKAs XapaKTEPUCTHKA
VII «lllembicauiiay, TpoOBEAEH aHAIW3 MAPKETUHTOBOM JIESITEIIBHOCTH Ha JTaHHOM
MPENPUITUN

B Tperber T1yiaBe  paccMaTpUBAIOTCA  HANPABJICHUS  MapKETHUHIOBOM
NEATEIIBHOCTH MPEATPUATHA:

- CoOBepIlICHCTBOBAHUSI KOMMYHHUKAIIMOHHOW JEATETbHOCTA 32 CUET
BBICTABOYHOU JICSITEILHOCTH IPEATPUATHSL.

- CoBepIlIeHCTBOBAHUE CaliTa MPEANPUSITUS C IEIbIO MOBBIIICHUS YPOBHS
KOMMYHHKATUBHOCTH.

- AHanu3 3(ppeKTUBHOrO KaHada peKJIaMbl JJIs MPEATPUSITHSL.

— OntuMu3anus acCCOPTUMEHTA.

- Pa3Butne ¢hbrupMeHHONH TOPTOBIIN.

3akIoucHue COACPKUT OCHOBHBIC BbIBOJbI U ITPCIJIOKCHUSA, HAITPABJICHHBIC HA
YIIYUIICHHUC MapKCTHHTOBOﬁ ACATCIbHOCTH OpraHu3aluu.

Pe3ynpTraTaMy BBITIOJIHEHHS JUIJIOMHOW PaOOThI SIBUIMCH MEPOIPUATHS 10
ONTUMHU3AaLUN TOBAPHOI'O ACCOPTUMEHTA MPOLYKLIMH, MPEIJIOKEHUS IO BBIXOAY Ha
PBIHOK C HOBBIM BUIOM NMPOAYKIIMH, CTUMYJIMPOBAHKE PAOOTHUKOB OT/ENA COBITA.



ABSTRACT

Thesis subject: "Marketing activity of the enterprise and a way of its
improvement (on the example of RUP "Shchemyslitsa BGU™)"

Thesis volume: 72 pages, it contains 8 drawings, 32 tables, 40 sources, 8
appendices.

Keywords: market, range, marketing, analysis, price policy.

In the conditions of market economy use of marketing is objective need, it is a
basis of any business activity.

Marketing penetrates all fields of activity of the enterprise. So, the commodity
policy of marketing allows to make decisions in the field of the commodity range, to
support a certain range from the point of view of today's and long-term goals of the
enterprise.

The thesis has logically correct structure. It consists of the introduction, three
heads, the conclusion, and also the list of the thesis of literature used at writing and
appendices.

Object of research — the republican unitary enterprise "Shchemyslitsa BGU".
Object of research — marketing activity.
Work purpose: improvement of marketing activity of the enterprise.

Relevance of the chosen subject locates in introduction, the purpose and
research problems are formulated, the object and an object of research is specified.

In chapter 1 theoretical aspects of marketing activity of the enterprise are
considered, the concept, a role and methods of marketing activity of the subject of
managing is defined, legal aspects of marketing activity are described. It is noted, in
the course of development of marketing strategy or the analysis of marketing
information there can be a need for carrying out additional researches, use of various
methods of the analysis. ABC analysis — the method, allowing to classify firm
resources by degree of their importance. This analysis is one of methods of
rationalization and can be applied in a field of activity of any enterprise.

In chapter 2 the organizational and economic characteristic Shchemyslitsa
Unitary Enterprise is considered, the analysis of marketing activity at this enterprise
Is carried out

In a chapter 3 the directions of marketing activity of the enterprise are
considered:



Improvement of communication activity due to exhibition activity of the
enterprise.

mprovement of a site of the enterprise for the purpose of increase of
level of communicativeness.

the Analysis of the effective channel of advertizing for the enterprise.
range optimization.

Development of firm trade.

The conclusion contains the main conclusions and the offers directed on
improvement of marketing activity of the organization.

Results of implementation of the thesis were actions for optimization of the
commodity product range, the offer on entry into the market with a new type of
production, stimulation of employees of sales department.



