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[HCTBITYT, TPAMAJACKI IHCTBITYT, VYHYTPAHbBI IHCTBITVT,
3HEIIHI [HCTBITYT, MAPKETBIHI'ABBIA PbI3BIKI, KAHKYP3HIIbIA,
IHCTBITYLBIMTHAE POI'VJIIPABAHHE PBHI3BIKAMI.

AO'eKT nacienaBaHHs —IHCTBITYThbl, MAPKETHIHTABBISI PHI3bIKI.

[IpagmeT nacnegaBaHHs — IHCTBITYTHI IK THCTPYMEHT KipaBaHHS PbI3bIKaMI.

MbTa mparibl ckiamaenia ¥ nacieaBaHHe TIApITHIUHBIX MMBITAHHSAY Y3HIKHEH-
HS PBI3BIKAY, 1X pas3Bililsd, Kiaciikaipll 1 1X poJii Ha KaMEpIBIHHYIO I3eHHACID
MPaANPHIEMCTBA, a TaKcaMa SIK 1HCTBITYTHI 3/I0JIbHBI 37IbIMAIlb HABBI3HAYHACIIH CTY-
IICHAY PBI3bIKAY.

VY mnpaipce paboThl TpaBeA3€Hbl HACTYMHBIS JaciiellaBaHHl 1 pacmlparioyki.
[IpaananizaBaHbl MapKETBIHTABbIS PHI3bIKI: Jaj3€Ha Kiacidikallpisd 1 alPHKa MapKe-
TBIHTaBBbIM PbI3bIKaM, IMPABEI3€Hbl KAHKYPAIHTHBI aHaji3 TalllHbl JJI BbISYJICHHS
Jemniara MeTaay na 0apanb0e 3 phI3blkaMi, YCTaHOYJIEHA MpaMasi 3a1eKHaCIb MaMixXK
IHCTBITYTaMI 1 MAPKETBIHTaBbIM1 PbI3bIKaMI.

DOneMeHTaMl  HaBYKOBail  HaBI3HBl  aTpbIMaHbBIX  BBIHIKAY  3'ayisenua
paciparoyka i CTBapIHHE P3€CTpa MAPKETHIHTABBIX PhI3bIKAY MPaANPHIEMCTBA.

BobGnacuo MarusiMara nOpakThlYHara NOPbIMSAHEHHS MOKa CTallb alPHKa
KaHKypIHTay TajJiHbl, YyKapaHEHHE pAIECTpa MApKEThIHIABBIX pbI3bIKAY Ha
IpaalpbleMCTBE, 3HIKIHHE PbI3bIKAY 3 AaaMorai IHCTHITYIbIHHAN acspoaI3sl.

Pedepar

Jurnmomuas pa6ota: 79 c., 15 puc., 8 Tabi., 38 UICTOUHUKOB, 6 MPHUIL.

MHCTUTYTHI, OBILLECTBEHHBIMN WHCTUTYT, BHYTPEHHUU WUH-
CTUTYT, BHEUIHUN MHCTUTYT, MAPKETUHI'OBBIE PHUCKU, KOHKY-
PEHIIMS, MTHCTUTYLHMOHAJIBHOE PET'YJIMPOBAHUE PUCKOB.

OOBEKT UCCIeIOBAaHNS — HMHCTUTYThI, MAPKETHHTOBBIE PUCKH.

[TpeameT uccieqoBaHus — HHCTUTYThI KaK MHCTPYMEHT YIIPaBJICHUS PUCKAMU.

[{eap pabOTHI 3aKIHOYACTCS B UCCIICIOBAHHE TCOPETUYCCKHUX BOIPOCOB BO3-
HUKHOBCHHS PUCKOB, UX Pa3BUTHS, KIACCH(PUKAIMA U MX POJU HAa KOMMEPYECKYIO
NEeSATETHPHOCTh PEANPUSATHS, a TAKXKE KaK HHCTUTYThHI CIIOCOOHBI CHUMATh HEOIpee-
JICHHOCTH CTETICHH PUCKOB.

B mporecce paboThl mpoBeAeHBI CISAYIONINE HCCIENOBAHUS U Pa3pabOTKHU.
[Ipoananu3upoBaHbl MAPKETUHTOBBIE PUCKH: JJaHA KJIacCU(UKAIMSA U OIICHKA MapKe-
TUHTOBBIM PUCKaM, MPOBEJIEH KOHKYPEHTHBIM aHAIN3 OTPACHU JJIsl BHISBICHUS JTy4-
Iero MeTo/a Mo 00prde ¢ pUCKaMH, YCTAHOBJICHA MPsSMasi 3aBUCUMOCTh MEXKITy WH-
CTUTYTaMH U MapKETHHTOBBIMH PUCKaMHU.

DneMeHTaMH HayYHOW HOBH3HBI MOJYYCHHBIX PE3yJIbTaTOB SIBISETCS paspa-
00TKa M CO3/IaHHUE PEECTpa MAPKETHHTOBBIX PUCKOB MPEATIPUSTHS.

OO0J1acThI0 BO3MOYKHOTO IPAKTUYECKOTO MPUMEHEHHUS MOJXKET CTaTh OIleHKa
KOHKYPEHTOB OTpacCiH, BHEIPEHHUE pPeecTpa MAapKETHHTOBBIX PHCKOB Ha TPEIIPHS-
THE, CHUKEHUE PUCKOB C TIOMOIIHI0 HHCTUTYITHOHAIBHON CPEJIbI.
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Abstract
Diploma work contains: 79 p., 15 fig., table 8, 38 sources, 6 adj.

INSTITUTIONS, PUBLIC INSTITUTIONS, DOMESTIC
INSTITUTIONS, EXTERNAL INSTITUTIONS, MARKETING RISKS, COM-
PETITION, INSTITUTIONAL RISK MANAGEMENT.

Object of study —institutions, risk management.

Subject of research — institutions as a risk management tool.

The purpose of this work is to study the theoretical issues of risk, develop-
ment, classification, and their role in the business activities of the enterprise, as
well as institutions are able to remove the uncertainty degree of risk.

In the process, the following research and development. Marketing risks are
analyzed: the classification of risks and evaluation of marketing, conducted a com-
petitive analysis of the industry to identify the best method to combat the risk is a
direct correlation between the institutions and marketing risks.

Elements of scientific novelty of the results is the development and estab-
lishment of a register of marketing enterprise risks.

Area of possible practical applications may be an assessment of the industry
competitors, the introduction of registry marketing enterprise risk, risk reduction
through the institutional environment.
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