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PE®EPAT

Junnomuas pabota coctouT U3 56 CTpaHWI], CIUCOK HCIOIb30BaHHBIX
MCTOYHUKOB COCTOUT U3 55 MyHKTOB.

KitoueBbie ciioBa AMIUIOMHOTO MpoekTa: OHOMacTHKa, MMs COOCTBEHHOE,
(OHHMMBI, OHOMACTHUYECKHUE €UHUIIBI), KYJIbTypa, MaccoBasg kommyHukanus (MK),
cpenctBa maccoBoit napopmarmu (CMU), 3arooBOK, HEHMUHT.

OcHoBHas 1Ieb AUIUIOMHOW pa0OThl — BBISIBUTH OHOMACTHUYECKUE €IMHUIIBI B
coBpeMeHHbIXx CMU.

JIns AOCTHKEHUsST  JAHHOM LENW Mbl CTPEMUIIMCH PELIUTH CIIEIYIOIINE
3aJlayu: U3YYUTh HAYYHO-TEOPETUUECKYIO JTUTEPATYypy MO MpobdiieMe OHOMACTHUKHY;
onucaTh W JaTh OOUIYI0O XapaKTEPUCTUKY OHOMACTUYECKUX  €IMHMUII,
BCTPETUBIIUXCSL B 3arojloBKax Tra3eT U B HAMMEHOBAHUSX OOIIECTBEHHBIX
OOBEKTOB.

OOBEeKTOM  HCCIEOBaHWA B JUIUIOMHOM pabore ObulM  BBIOpaHbBI
OHOMACTUYECKHE €IUHMIIbI, BcTpeTtuBmrecs B CMI. MeronoM BeIOOpKH ObLIH
W3BJICYEHBI OHOMACTUYECKUE eMUHUIIBI U3 TedyaTHbix CMU (Haumnas ¢ 2011 rona).
OTH OHMMBI, Ha Halll B3MJISI/, HanOoJiee OKA3aTeNbHbI JIJI1 COBPEMEHHOI0 3Tara
pazButuss  CMMUM,  oriamyaroTcs  HEOOBIYHOCTHIO, o0pa3HOCTBIO U
AKCIIPECCUBHOCTHIO. bbuio npoanann3upoBano okoio 100 3aroioBKOB U cTaTei, B
HUX BbIJEIeHO o0koyio 200 uMeH COOCTBEHHBIX; TMOABEPTHYTO aHAIU3Y TaKKe
6onee 200 HaMMEHOBaHMI OOIIECTBEHHBIX 00BEKTOB ropoaa MuHCKa.

B pabote ObUTM WCHOJIB30BAaHBI METOJbI HAOMIOACHUS, KOHTEKCTYaJIbHOTO
aHaM3a, MPUEM MOCTPOSHUS KIacCU(PUKAIIUUA U METOJI BHIOOPKH.



ABSTRACT

The thesis consists of 56 pages; a list of references consists of 55 sources.

Keywords: Onomastics, proper name (Onim, onomastic units), culture, mass
communication (MC), Mass media (media), title, naming.

The major purpose of this thesis is to identify onomastic units in modern
media.

To achieve this goal, we sought to face the following challenges: (1) to study
scientific and theoretical literature on onomastics, (2) describe and give a general
description of onomastic units encountered in paper headlines and in the names of
public facilities.

The object of this study is onomastic units encountered in mass media. A
number of onomastic units were selected from print media (since 2011) by the
sampling method. In our opinion these proper names are the most indicative of
modern media and are noted for novelty, colour and expressiveness. We analyzed
200 proper names selected from 100 titles and articles and more than 200 names of
public facilities in Minsk.

In this thesis we used the methods of observation, contextual analysis,
sampling.



