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PE®EPAT

Ctpykrypa auiuioMHo# padortsl. [(unnomHas paboTa COCTOUT U3 BBEACHUS,
TpeX IJIaB, 3aKJIFOUCHUSI, CIIMCKA UCIIOIb30BAHHBIX UCTOYHUKOB, BKIIHOYaroiiero 47
HAaMMEHOBaHUM, U puiiokeHue. Pabora conepkuT 2 Tabiuibl U 4 JuarpaMmel.

[TonnbIi 00beM paboThl — 60 cTpaHUI] TEYaTHOTO TEKCTA.

Karouebie cioBa: OHOMACTUKA, CJIOBECHBIN TOBAPHBIN 3HAK,
TOPTOBAS MAPKA, BPEH]I, HEUMUWHI', HOMHUHAIIMSI, HAUMEHOBA-
HUE, ITAPOIOMOHUM, OHOMACTHUYECKOE ITPOCTPAHCTBO, AIPO
OHOMACTUYECKOI'O ITPOCTPAHCTBA, PYCCKOA3BIYHBIE HOMMU-
HAILIMU, AHIJIOA3BIYHBIE HOMUWHAIIMU TTIEPU®EPUA OHOMACTU-
YEKOI'O ITPOCTPAHCTBA, TOBAP, ITPOAYKT, ITIOTPEBUTEJIb, CTPYK-
TYPHO-TPAMMATHUYECKASA KIIACCUOUKALIMA, A3BIKOBOE ODOPM-
JIJEHUE, OJHOCJIOBHBIE HOMHUWHAIIMN, CUHTATMATUYECKUE HO-
MMHAITUU, MOP®OJIOTMYECKOE HATIOJIHEHUE, KOJIMYECTBEHHBII
COCTAB, UMA CYLIECTBUTEJBHOE, UM TTIPUJIATATEJIBHOE, CE-
MAHTHUYECKHUE XAPAKTEPUKU, TEHEPHBIN ITPU3HAK, TEMATUYE-
CKUE I'PYIIIBI, HAIIMOHAJIBHO-KYJIBTYPHAS CITELHIUDOUKA.

Heab aumioMHON pabOTHI: BBISIBICHHE BEAYIIMX CTPATETUH M MOJENEH HO-
MUHAIUU Tap(IOMEPHBIX U3EIHN POCCUICKUX TTPOU3BOIUTEIICH U COMTOCTABICHUE
UX C aHAJIOTUYHBIMU MapaMeTpaMu 3apyOeKHbIX (OPUTAHCKUXTaMEPUKAHCKUX ).

O0nbeKT nccienoBaHusi — COOCTBEHHbIE HAMMEHOBaHUs Map(roMepHON Tpo-
JTYKITUU POCCUNUCKUX U 3apYOEIKHBIX MPOU3BOTUTENCH.

IIpeamer uccnenoBanus — si3bIKOBasg (hopma, rpamMMaTHdecKas CTPYKTypa H
MOTHBAIUSI OHOMACTUYECKUX €IUHUII.

HoBu3Ha IUIIIOMHOTO MCCIEIOBAHUS 3aKIIOYACTCA B TOM, UTO JaHHAs TEMa
Majo M3y4yeHa, OHa OyJeT MHTEPECHA CIELUaTUCTaM, MCCIEIYIOIIMM TaKyk 00-
JACTh OHOMACTHUKH, KaK CJIOBECHBIE TOBAPHBIE 3HAKHU.

IpakTHyeckass 3HAYUMOCTD JTUTIJIOMHONW PabOTHI COCTOUT B CJIEAYIOIIEM: B
nocyieaHee BpeMs HAOMI0IaeTCs CTPEMUTENbHBIA pPOCT (UPM-TIPOU3BOAUTENEH
nap@roMepHON NPOIYKIIUH, U, CJIECIOBATEIBHO, PACHIUPSIETCS KPYr Ha3BaHUM TO-
BapoOB, 4TO TpeOyeT crenuanbHOoro u3ydeHus. MccnenoBanusi, MOCBSIICHHBIE CH-
CTEeMaTHU3allMi TOBAPHBIX 3HAKOB, B JAJbHEHIIIEM MO3BOJSAT CO3/1aBaTh Oojee d(h-
(eKTUBHBIC U yIaYHbIC UX Ha3BAHU.

MeTtoanbl ucciieqoBanms. B pabore ObUIM UCTIOJIB30BAHBI PA3IMYHBIE METO/IBI.
[Ipu oTOOpe MaTepuana MPUMEHSIICS METOJI CIUIONTHOM BBIOOPKH. XapaKTepUCTH-
Ka ¥ KJIaccupukanus UCCiIeIyeMoro Marepraia MPOBOIUINCH C TIOMOIIBIO OMHCa-
TEJIBHOTO MeToAa. MICIOMb30BANICS TaKXKE CTATUCTUYECKAN METO/.



ABSTRACT

The structure of the thesis: the thesis consists of an introduction, three chap-
ters, conclusion and the list of used sources, including 47 items and an annex. It
also contains 2 tables and 4 diagrams. The total work includes 60 pages of printed
text.

Keywords: ONOMASTICS, WORD TRADEMARK, TRADE NAME,
BRAND, NAMING, NOMINATION, NAME, PERFUMONIM,ONOMASTIC
FIELD, CORE OF ONOMASTIC FIELD, RUSSIAN-LANGUAGE NAMES,
ENGLISH-LANGUAGE NAMES, PERIPHERY OF ONOMASTIC FIELD,
GOODS, PRODUCT, CONSUMER, STRUCTURAL-GRAMMAR CLASSIFI-
CATION, USE OF LANGUAGE, ONE-WORD NAMES, SYNTAGMATICAL
NAMES, MORPHOPLOGICAL FILLING, QUANTITIVE COMPOSITION,
SUBJECT, ADJECTIVE, SEMANTIC CHARACTERISTICS, GENDER FEA-
TURE, THEMATIC GROUPS, NATIONAL CULTURAL SPECIFIC CHARAC-
TER.

The purpose of the thesis: to investigate the main strategies and models of
perfume nomination by Russian producers and compare them to the similar charac-
teristics of foreign ones (British and American).

The object of study: own perfume names of Russian and foreign producers.

The subject of investigation: language form, grammar structure and reason-
ing of onomastic items.

The novelty of the thesis: the given subject is not well-investigated and will
be of use for specialists interested in such an onomastic area as word trademarks.

The practical significance of the thesis: there has been a rapid growth of per-
fume producers recently, therefore the range of goods names is extending and it
requires special study. Investigation devoted to the systematization of trademarks
will allow to create more efficient and successful names.

Methods: a range of different methods has been used in the thesis. Continuous
sampling has been applied while selecting the material. The description and classi-
fication have been conducted with the help of a descriptive method. There has also
been used a statistical method.



