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Nudpopmanuonnoe odecneyeHue
MapPKEeTHHIOBOM 1eSITeJIbHOCTH COBPEMEHHOIr0 OM3Heca

Pymxko E. /1., cmyo. Il k. BI'JY,
Hayy. pyk. npogh. Akynuu U. JI., 0-p K. Hayk

XapakTepHOil 0COOCHHOCTBIO COBPEMEHHOI SKOHOMHKH SIBICTCS YCKOpeHue
ousHec-npoyeccos, BHI3BAHHOE yBEIWYEHHEM 00beMa 3HAHWH U HOBOBBEICHUI
BO BCEX CEKTOPaxX IPOU3BOJCTBA, POCTOM HHTCHCHBHOCTH HH(OPMAIHOHHBIX
MIOTOKOB, ()OPMHUPOBAHUEM AJILTEPHATHBHOW KOMMYHHKAIIMOHHON cpelibl U (par-
MEHTAIMH KaHaJIOB KOMMYHHKanud. lcromp3oBaHne KOMIBIOTEPHOH TEXHUKH,
nporpaMM, 0a3 JaHHBIX, TEICKOMMYHHMKALMN M ceTel MO3BOJIAET OCYIIECTBUTD
HHTETPAIIIO BCEX NMEIOMMXCsl HH()OPMAIIOHHBIX HCTOYHHUKOB U IIEPEHTH OT Ha-
6opa pa3pO3HEHHBIX JaHHBIX K CHCTeMaM HH()OPMAIIMOHHOTO o0ecreueHus: Map-
KeTHHTOBOH JEATEIBHOCTH, MPeIHA3HAYCHHBIM IS OINEPKKH MApKETHHTOBBIX
YIpaBIEHUYECKUX PELICHUH.

CocTaBHOHM 4YacThI0 MapKeTHHTa, OXBATHIBAIOMIEH BOMPOCH HACTPAaHMBAHUS
OU3HEC-TIPOLIECCOB Ha HY Kbl M 00CTyKMBaHHE KJIMEHTOB, Ha HCIIOIb30BaHUE 3(-
(DeKTHBHBIX B3aNMOOTHOIICHHH C KIMEHTaMH, BBICTYIIaeT CHCTEMa yIpaBICHHS
B3anMOOTHOLIeHUsIMU ¢ ntorpedutessimu (Customer Relationships Management —
VipaBneHue B3aNMOOTHOIICHNSIME ¢ KiueHTamn). CRM — 3To cTparerns npen-
HpUSTUS, peanu3yeMasi Ha OCHOBE HCIIOJIb30BaHUs coBpeMeHHbIX UT, u opuen-
THPOBAHHAS Ha YCTAHOBIICHHE MPOYHBIX W B3aMMOBBITOJHBIX B3aHMOOTHOIICHUH
C KJIMEHTAaMM C YY4eTOM HX MHAUBHIYyaIbHbIX ocobeHHocTei. CRM mo3Bonser
JOOUTHCS 3HAYUTEIIBHOTO POCTAa KOIMYCCTBEHHBIX U KaUeCTBEHHBIX MTOKa3aTeNei
IpU NIPUBJICUCHUH U YICP)KaHUHU 3aKa34MKOB, 3a cyeT cOopa u 00paboTKu Bceil
HH(pOPMAIHK O KOHTAKTax ¢ HuMu [1].

I'maBHas 3anaua CRM — 3T0 BHeApeHHE TEXHOJIOTUI, O3BOMIAIOLIMX IIPUBIIE-
KaTh W yICpP)KHBATh KIMEHTOB, M3BICKMBATh BO3MOXKHOCTH yBEIHYIEHHS 00BbeMa
MpOoAaX U COKpalleHus: pacxonoB. OcHoBol kiaccuueckoit CRM-mporpaMMel
SBIIACTCS: PACIIMPEHHOE «JO0Che» Ha KaXIOro KIMEHTa; MOoApoOHas (UKcamus
BCEX KOMMYHHUKaLUH (3BOHKOB, BCTpeY, JIOKyMEHTOB U IIp.); oOecIiedeHue ycTa-
HOBJICHHOTO Om3Hec-mporecca caeiku [2]. B takux ciyuasx Baeapenne CRM-
IPOrpaMMBI HE BBI3BIBAET OCOOBIX TPYIHOCTEH, TaK KaK BCE MPOLECCHl KOMIIaHUU
yKe TIOATOTOBIICHBI HYKHBIM 00pa30M U 0CTaeTCs TONBKO 3aMEHHTh CYIIEeCTBYIO-
muii GyMaskHbIH JOKYMEHTOOOOPOT Ha AJIEKTPOHHBIH.
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Tak kak sdexrnBHOCTh MpuMeHeHUs: CRM 3aBUCHT OT mpopabOTaHHOCTH
CTpaTeruii ¥ METOIUK OOILICHUS C KIHMEeHTaMH (TIPH KOTOPO# MCIONIB3YIOTCS BCE
BO3MOXKHBIE KaHAJIbI KOMMYHHUKALUH), TO ()OPMAIBHO OIEHHTh YKOHOMUYECKHUI
sdpdext or CRM cnoxkHo. CRM Tpedyer 10CTaTOYHO BBICOKOW CTENIEHU aBTOMa-
TH3aIUK OU3HEC-TIPOIECCOB MPEANPHUITHS, TaK KaK JJAHHBIE O KIUEHTE, IIPOAYK-
UM U yCIyTrax MpeIpusTHs, 3aKIF0YCHHBIX CIIeNIKaX U UICTOPHH Pa3BUTHUS B3au-
MOOTHOILECHUH MPeNIPUITUS ¢ KIMEHTOM, a TAKKe Pa3IMUHbIN aHaIu3 HH(opMa-
LM U PA3HOCTOPOHHSS OTYETHOCTH HEBO3MOXKHBI 0€3 UCIIOIb30BaHUS HOBEHIINX
MH(OPMALIMOHHBIX TEXHOIOTHH.

Jns onpenenenus croumocty BHeapenuss CRM HeoOxonnma omeHKa 3arpar,
CBsI3aHHAs C aBTOMAaTH3AIMEH yNpaBiIeHHUs B3aUMOOTHOIICHUSMH C KIMEHTaMH.
[Tpuuem BOmpoC CTOMMOCTH BHEAPEHHS OCOOEHHO aKTyaJleH, TaK KaK SKOHOMH-
gecknil 3G QeKT MposSBUTCS TOJIBKO CO BPEMEHEM, a 3aTpaTbl MPUAETCS HECTH
ceifyac, mpryeM 3aTparbl HeMauble. [Ipr BO3MOXXHOCTH CIIeyeT OLIEHHBATh He
HavYaJbHYI0 cTOMMOCTh BHenpeHnss CRM B mokazarens Bo3Bpara WHBECTHIIH,
OTPaXKAIOIIUI COOTBETCTBHE MEXIY PACXOAAMH U JIOTIONHUTEIBHBIMHU TOXOIAMH,
nonyuyaeMbiMu Onarogapss CRM.

Jnsa peannzanun CRM HeoO6xomumo co3anue 1 (PoOpMUPOBAHHUE Ha IIPEIPH-
SITUM COOCTBEHHOM KJIMEHTCKOU 0a3bl. IIpruMeHeHe KINeHTCKON 0a3bl O3BOJISIET
IpeNpUsITUIO (PUKCHPOBATh KaXK10€ 00palleHue KINEHTOB.

Amnanus nono0Hbix cucreM CRM, koHnenryanbHas moznens CRM u upes, ne-
Kalasi B OCHOBE KJIIMEHTO-OPHEHTHPOBAHHOTO TTOX0/Ia, IO3BOMISAIOT Pa3padoTaTh
MeTONUKy orneHkr 3ddekruBHocTH BHeApeHus CRM-nonxona, koTopas 3aKio-
qaeTcs B aHaJIM3e OOIIMX 3aTpaT MAapKETHHIOBOHM JAESSATENFHOCTH A0 BHEAPCHUS
CRM R(6e3 CRM) u nocnie BHeapenust R(c CRM). B kadecTBe OCHOBHBIX T10-
KasaTelel MpeyiararoTes Claeayomre: abCoMOTHRIN K03(D(UIMEHT 3aTpar Map-
keruHra ¢ CRM u kosddunueHT 3hGeKTUBHOCTH TPUMEHEHHUS KIMEHTO-OPHUCH-
TUPOBAHHOTO MApKETUHTA, OTPAKAIOIIMIA TeMIIbI pocTa. J{jis pacdyera yka3aHHbBIX
K03(h(HUITMEHTOB HEOOXOANMO MPOAHAIM3HPOBATh MO CcTaThsaM 3arpar Q (6e3
CRM) u Q(c CRM), a taxxe C (6e3 CRM) u C (¢ CRM) no Buenpenus CRM-
TEXHOJIOTMU U TIOCIIE.

[upoxoe BHenpenue CRM B PecryOnuke benapych — 3T0 Borpoc BpeMeHH.
B naHHOM KOHLENIMU CErogHs 3aUHTEPECOBaHbl MHOTHE OTPACiM: TEICKOMMY-
HUKAIWS U CBSA3b, (PUHAHCOBBIN U CTPaxOBOM OM3HEC, ONTOBAsE U PO3HUYHAS TOP-
TOBJISI, MHIUBUAYaIU3UPOBAHHOE IPOU3BOACTBO IKCKIIO3UBHBIX TOBAPOB, COBpE-
MeHHbIe [T-TexHo0rHH, hapManeBTHKa, TypucTryeckas cdepa, Bce chepsl cep-
BUCHOTO 00OCITY)KMBaHNS, N3ATEILCKUN OM3HEC, TPOMBIIITIEHHbIE TIPEIIIPHSTHS.

Jlutepatypa
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Innovation Development
and International Technology Cooperation in Belarus

Camycux FO. C., Qurumonosa O. B., cmyo. IV k. BI'JY,
Hayy. pyk. Cononosuy T. @., kano. gunon. nayk, ooy.

Innovation is defined as the creation of better or more effective products, pro-
cesses, services, technologies, or ideas that are accepted by markets, governments,
and society. Innovation differs from invention in that innovation refers to the use
of a new idea or method, whereas invention refers more directly to the creation of
the idea or method itself. In business and economics, innovation is the catalyst to
growth. Belarus considers innovation development to be the main priority for the
next 20 years.

The main innovation applied fields declared at the Programme of Social and
Economic Development of the Republic of Belarus for 2011-2015 are:

1) energy and energy saving;

2) agricultural industry technologies and productions;

3) industrial and construction technologies and productions;

4) medicine, medical equipment and technologies, pharmaceuticals;

5) chemical technologies, nano- and biotechnologies;

6) effective nature management, resource saving and protection from emer-
gency;

7) defense and national security.

There is no specific policy document on international collaboration in sci-
ence, technology and innovations in Belarus. However, the key documents and
programmes, e.g. the Programme of Social and Economic Development of the
Republic of Belarus for 2011-2015 approved by the Decree of the President of the
Republic of Belarus Ne 136 of 11 April 2011, State Programme of Innovative De-
velopment of the Republic of Belarus for 2011-2015 approved by the Regulation
of the Council of Ministers of the Republic of Belarus Ne 669 of 26 May 2011 [1].
These documents emphasise the role our government should play in supporting
the implementation of priority projects of public value and promotion of domes-
tic science and technology products in the global market as well as in bringing
investments into the national economy and science, including grants and loans.
International science and technology cooperation gets 3—4% of budget spending
for research and development annually.

According to the national science portal, Belarus has got over 50 bi- and mul-
tilateral agreements on the governmental level on cooperation in science and tech-
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