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проверки лицензии, что способствовало повышению скорости таможенного 
оформления.
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Customs and smuggling
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Customs offi cers are essentially responsible for regulating the fl ow of goods, 
and sometimes people, into a country. Customs offi cers can be located on the 
physical border between countries or in transportation hubs like ports, airports 
and railroad stations. The customs offi cer enforces the laws and regulations of his 
respective country regarding incoming goods, personal effects and animals, as 
well as imports and exports.

Incoming Personal Effects. Customs offi cers monitor the infl ow of personal 
effects entering the country. It is the responsibility of the customs service to check 
all personal effects, such as bags, briefcases and packages, of individuals entering 
the country for any reason, though diplomats have separate screening. Certain 
incoming items, such as alcohol and cigarettes, are subject to duties, and it is the 
responsibility of customs offi cers to collect these.

Regulating Imports. The customs offi cer is also tasked with facilitating 
international commerce and trade by enforcing relevant laws and regulation. 
Depending on the trade regime in place within a country, customs laws will allow 
a varying amount of goods to enter with and without duties. Hong Kong, for 
instance, is a free port and does not collect duties on imported or exported items, 
with the exception of liquors, tobacco, methyl alcohol and hydrocarbon oil. In the 
United States, the amount of customs duties paid varies depending on the country 
of origin.

Regulating Exports. Domestic fi rms must fi le appropriate documentation with 
the customs offi ce when exporting goods overseas. Customs offi cers must ensure 
that the right documents are present with outgoing shipments, and that the content 
of goods moving across the borders matches the manifest.
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Seizing Contraband. Personal and commercial items entering the country are 
also inspected to ensure they do not contain contraband materials. Contraband 
materials are any items outlawed by the territory in question and are typically 
things like drugs, weapons, explosives, hazardous or toxic substances, vectors for 
disease and agricultural products. As many of these substances are concealed upon 
arrival, it is the mandate of customs offi cers to thoroughly search individuals and 
ask relevant questions [1].

Smuggling is the clandestine transportation of goods or persons, such as out 
of a building, into a prison, or across an international border, in violation of ap-
plicable laws or other regulations [2]. Types of smuggling:

Goods. Much smuggling occurs when enterprising merchants attempt to 
supply demand for a good or service that is illegal or heavily taxed. As a result, 
illegal drug traffi cking, and the smuggling of weapons (illegal arms trade), as well 
as the historical staples of smuggling, alcohol and tobacco, are widespread. As the 
smuggler faces signifi cant risk of civil and criminal penalties if caught with con-
traband, smugglers are able to impose a signifi cant price premium on smuggled 
goods. The profi ts involved in smuggling goods appear to be extensive.

People smuggling. With regard to people smuggling, a distinction can be made 
between people smuggling as a service to those wanting to illegally migrate, and 
the involuntary traffi cking of people. An estimated 90% of people who illegally 
crossed the border between Mexico and the United States are believed to have 
paid a smuggler to lead them across the border. People smuggling can also be used 
to rescue a person from oppressive circumstances. 

Human traffi cking. Traffi cking in human beings, sometimes called human 
traffi cking, or in the much referred to case of sexual services, sex traffi cking – 
is not the same as people smuggling. A smuggler will facilitate illegal entry into a 
country for a fee, but on arrival at their destination, the smuggled person is free; 
the traffi cking victim is coerced in some way. Victims do not agree to be traffi cked: 
they are tricked, lured by false promises, or forced into it. Traffi ckers use coercive 
tactics including deception, fraud, intimidation, isolation, physical threats and use 
of force, debt bondage or even force-feeding drugs to control their victims. While 
the majority of victims are women, and sometimes children, other victims include 
men, women and children forced or conned into manual or cheap labor.

Wildlife. Wildlife smuggling results from the demand for exotic species and 
the lucrative nature of the trade. The CITES (Convention on International Trade 
in Endangered Species of Wild Fauna and Flora) regulates the movement of 
endangered wildlife across political borders [3].

Smuggling remains a global problem. And unfortunately it continues to in-
crease in spite of Customs’ enforcement strategies.
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Особенности рекламы туристического продукта
Гоцкая А. С., студ. III к. БарГУ,

науч. рук. преп. Лишко О. В.

Невозможно представить современный мир без рекламы. Она окружает 
нас везде: дома, когда мы слушаем радио или смотрим телевизор, на улице в 
виде вывесок и стендов, в газетах, журналах.

Слово «реклама» латинского происхождения (reclamare – «кричать») и в 
буквальном смысле означает: мероприятие, имеющее целью создать широ-
кую известность чему-либо, привлечь покупателей; распространение сведе-
ний о ком либо, о чем-либо с целью создания популярности. 

Современный туризм невозможно представить без рекламы. Реклама – 
самый действенный инструмент в попытках туристического предприятия 
донести информацию до своих клиентов, модифицировать их поведение, 
привлечь внимание к предлагаемым услугам, создать положительный имидж 
самого предприятия, показать его общественную значимость [1, с. 369].

Важнейшим направлением деятельности фирм, работающих в сфере ту-
ризма, являются продвижение турпродукта на рынок, реклама и реализация 
подготовленного турпакета. В настоящее время в средствах массовой ин-
формации, специальных изданиях и Интернете можно найти разнообразные 
туристические предложения. Их задача – донести информацию до клиента и 
вызвать его ответные действия.

Цель рекламы – привлечь внимание, возбудить интерес, передать инфор-
мацию, полезную для клиента, и заставить действовать его определенным 
образом, например, связаться с турагентом и т. д. Реклама играет важную 
роль в развитии и совершенствовании туристической организации. С помо-
щью рекламы туристические предприятия осваивают новые рынки сбыта. 
Это является средством конкурентной борьбы и именно реклама обостряет 
ее, что способствует повышению качества туристического обслуживания.

Сложность рекламы туристического продукта обусловлена тем, что ту-
ристический рынок включает в себя различные моменты:




