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– Taking copious notes, and writing down exactly what the opponent has said;
– Repeating to yourself what the other has said, immediately after it has been 

said;
– Frequently summarizing aloud and testing your understanding of what has 

been said [1].
Business negotiations among people of different cultures are common. Those 

who do not take cultural differences into account risk losing negotiations and 
angering business associates. Cross-cultural negotiators should take the time 
to learn the cultural heritage of the other side, and pay adequate attention to 
details [5].
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There are tiny phrases we utter every day that tend to make us angry. 
We remain annoyed by clichés, cynical, self-centered or sarcastic remarks. 
Ungramatical items constitute another distinct class of annoying English words 
and phrases. Then, there are things that are just stupid to say simply because they 
are nonsensical or oxymoronic. 

For example, Jonathan Swift was annoyed by the word «mob» and in Jane 
Austen’s time, the word «nice» was considered annoying [1]. Every decade has 
its words that became worn out from overuse. In the sixties, it has to have been 
«groovy.» The 70’s introduced the tired term «bummer.» In the 80’s it «bitchin» 
turned everyone into a surfer dude. In the 90’s «bling» became the word that no 
one wanted to hear anymore. The is even a term logomisia (from the Greek for 
«word hatred») which refers to a strong dislike for a word or phrase based on its 
sound, meaning, usage, or associations. Here’s top words, that should be avoided 
by anyone over the age of 21.
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Dude — meaning: male person. Has become pretty universal amongst young 
Americans and increasingly in the UK. Awesome — should only be used for that 
which truly inspires awe. Cool — the exclamation mark is the line in the sand 
here. Describing something as ‘pretty cool’ is acceptable but not squealing c-o-ol. 
Gay — meaning rubbish, as in ‘that’s so gay’ As used in the school playground 
it doesn’t generally have a sexual connotation, but best avoided. OMG, LOL — 
common abbreviation used in SMS and Instant Messaging. Whatever — this is 
irritating enough coming from truculent teenagers, unacceptable from anyone old 
enough to vote. The colloquial response used to indicate a lack of interest has been 
voted the word that annoys people the most. 

Texts, emails, Twitter and Facebook are all written forms of communication, 
they create a basis for «young» language. Internet blogs and social networks are 
giving children a more positive attitude towards writing. But language is used 
for communication, and it seems that these days words and phrases are being 
‘invented’ to confuse rather than to communicate. So, in order to be a good 
conversationalist, the key is to always be aware of what you are saying, no matter 
what your age is.
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Являясь результатом исторического взаимодействия языков, заимствова-
ние как процесс и заимствование как результат этого процесса представляют 
собой значительный интерес для истории языка, в рамках которой получают 
детальное освещение не только причины заимствований, но и их языки-ис-
точники. Заимствования интересны прежде всего тем, какое влияние они 
оказывают на системное устройство лексики конкретного языка. Заимство-
ванные слова можно классифицировать: 1) по источнику заимствований; 
2) по тому, какой аспект заимствован; 3) по степени ассимиляции.


