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Junomuas pabora: 71 c., 17 puc., 17 Ttabin., 50 HCTOYHHUKOB.
OHTI/IMI/IBAUL[I/I}I, HUPPOBOU MAPKETHUHI', BEB-TEXHOJIOI'MH,
NCKYCCTBEHHBIM MHTEJIJIEKT, ABTOMATU3ALINA, AHAJIMTUKA.

Heap paGoThl: onTUMU3aLUs CTpaTeruil UGpPoOBOro MapkeTuHra B Artox
Media Digital Group myrém BHeapenus Be6-texnosoruid (Al-6umuar, Telegram-
o6or, Bl-mpmbopaer) i moBbieHHS 3()PEKTUBHOCTH ¥ aBTOMATH3AIAA
IIPOIIECCOB

O0bekT McciaenoBaHMA: OU3HEC-TIPOILIECCHl areHTCTBAa  IU(GPOBOIrO
MapKeTHHTa, BKJIIOYas IJIAHUPOBAHHE W PEaU3alhI0 PEKIAMHBIX KaMITaHHUMH,
aHATNTHKY, B3aUMOJICHCTBHE C KIIMEHTAMHU ¥ BHYTPEHHIOIO OTUYETHOCTD.

IIpeamer wuccaenoBanusa: 1udpoBas TpaHCPOPMALUS MAPKETUHTOBBIX
IPOIIECCOB HA OCHOBE BHEIPEHUS WED-TeXHOJIOrWid: aBTOMATH3MPOBAHHBIX
cucTeM ympasieHus craBkamu (Al-OupauHr), 4aT-00TOB JJIsi B3aUMOJICHCTBUS C
KJIMeHTaMU U Bl-uHCTpyMEHTOB J1sl BU3yaau3aluu JaHHBIX.

MeTtoabl ucc/ieq0BaHusI: CUCTEMHBIM M KOHKYpeHTHBIM aHanmu3, SWOT,
BPMN, pacuér apdpextuBaoctu (ROI, NPV), Buzyanuzamus ¢ Figma.

HccaenoBanusi U pa3pabOTKU: BBISBICHBI «y3KHE MecTa» B pabote
AMDG, o60ocHOBaH BBIOOp TEXHOJIOTHH, peain30BaHbl MPOTOTUIIBl Al-Ouaunra,
Telegram- 6Gora wu Bl-mpmbopnos, mpoBeacHAa OlEHKA 3KOHOMHYECKOM
3 PEKTUBHOCTH.

DJieMeHTbl HAaY4YHOl HOBM3HBI. MpEIOokKEHA MOAENb WHTerpauuu Al-
OupuHra ¢ pekinaMHbiMu aatdopmamu, Telegram-6ora ¢ CRM, paspaboranbl
Bl- otuéThl ¢ MmapkeTunrossimu KPI.

O06Js1acTh BO3MOKHOTO MPUMEHEHHUsI: areHTCTBAa U(PPOBOTO MAPKETHHTA,
pexnaMHuble noapaszaenenus kommnanuit, CRM-opuentupoBannsie B2B-cepBuchr,
paboTaroIire ¢ BHICOKOYaCTOTHOM KIIMEHTCKOW KOMMYHUKAITUEH Y aHATUTUKOM.

TexHMKO-IKOHOMHMYECKAs], COUMAJIbHAS 3HAYMMOCTBH. aBTOMAaTH3ALIMS
CHUIKAeT TPYA03aTpaThl, MOBBIIIAET TOYHOCTh U PEHTAOEIBHOCTh, YBEIUYHBAET
ROI na 32% u ynydinaer KIMEHTCKUM OIIBIT.

ABTOp  paboThl  MOATBEpXKIaeT, YTO  MPUBEAEHHBIH B  Hel
pacUeTHOAHAIMTUYECKUN MaTepuaa TNpPaBUIBHO W OOBEKTUBHO OTpakaeT
COCTOSIHUE MCCIEAYEMOTO MpOLEcca, a BCE 3aWMCTBOBAHHBIE M3 HCTOYHHKOB
TEOPETUYECKHME M METOHOJIOTUYECKUE MOJIOKECHUSA " KOHIICTIIIUN
COIIPOBOXIAIOTCA CCHUJIKAMHU HAa WX aBTOPOB.



Thesis: 71 p., 17 fig., 17 tab., 50 sources.

OPTIMIZATION, DIGITAL MARKETING, WEB TECHNOLOGIES,
ARTIFICIAL INTELLIGENCE, AUTOMATION, ANALYTICS.

Purpose of research: to optimize digital marketing strategies at Artox
Media Digital Group through the implementation of web technologies (Al bidding,
Telegram bot, Bl dashboards) to improve efficiency, automate processes, and
enhance client engagement.

Object of research: business processes of a digital marketing agency,
including the planning and execution of advertising campaigns, analytics, client
interaction, and internal reporting.

Subject of research: digital transformation of marketing processes through
the introduction of web technologies: automated bidding systems (Al bidding),
chatbots for client interaction, and BI tools for data visualization.

Research methods: system and competitive analysis, SWOT, BPMN,
efficiency calculations (ROI, NPV), visualization using Figma.

Research and development: bottlenecks in AMDG’s operations were
identified, technology selection was justified, prototypes of the Al bidding
module, Telegram bot, and Bl dashboards were developed, and an economic
efficiency assessment was conducted.

Elements of scientific novelty: a model for integrating Al bidding with
advertising platforms was proposed, a Telegram bot was linked with the CRM,
and BI reports with marketing KPIs were created.

Possible application: digital marketing agencies, advertising departments
of companies, CRM-oriented B2B services with high-frequency client
communication and data analytics.

Technical, economic, social significance: the automation of processes
reduces labor costs, increases accuracy and profitability, improves ROI by 32%,
and enhances the client experience.

The author of the work confirms that the computational and analytical
material presented in incorrectly and objectively reflects the state of the process
under study, and all theoretical and methodological provisions and concepts
borrowed from sources are accompanied by references to their authors.




Heimmomuas npana: 71 c., 17 man., 17 tab., 50 kpbIHii.

AIITBIMIBAIIBIA, JIIYBABBI MAPKETBIHI, BOb-TOXHAJIOII,
IHTRJIEKTY AJIbHBISI CICTOMBI, AYVTAMATBI3ALIBISA, AHAJIITBIKA.

MbTa nacjieaBaHHsI: anThIMI3allblsl CTPATATIN JliuOaBara MapKeTBIHTY Y
kammanii Artox Media Digital Group numgxam ykapaHEHHS CY4acHBIX B30-
taxHajoriin (Al-6immear, Telegram-6or, Bl-mambopas) a3ens MaBBIISHHS
aeKTHIVHACII, ayTamaThi3allbll Tpamdcay 1 MNALIMIIDHHSA V3aeMaa3esHHSI 3
KJTIGHTaMI.

AO0'eKT  JacjeJaBaHHA: O13HeC-TIpaIChI aredirea  JrniubOaBara
MapKeTBhIHTY, y TBhIM JIIKy IUJIJaHAaBaHHE 1 plami3allblsil PAKJIAMHBIX KaMITaHiH,
aHaNITHIKA, y3a€MaA3€sHHE 3 KIIIEHTaMl 1 YHyTpaHas ClpaBa31aqyHacllb.

IIpaaMeTr aacaeaaBaHHsA. Jiu0OaBas TpaHchapMarbisi MapKETHIHTaBbIX
nparpcay Ha aCHOBE BBIKApHICTAHHS WeD-ToXHaorii: ayraMaThi3aBaHbIX CiCTAOM
KipaBaHHs crtaykami (Al-OimapiHr), yaT-00Tay IS 3HOCIH 3 KiieHTami 1 Bl-
IHCTpYMEHTAY IS Bi3yasli3allbli JaJ3CHbIX.

Metaabl JgacjegaBaHHsl: CICTAMHBI 1 KaHKYpdHTHBI anamiz, SWOT,
BPMN, pasznik adextorynacui (ROI, NPV), Bizyamizanpis ¥ Figma.

JacinenaBaHHi i pacnpamoyki: BBISYICHBI «BY3KiS MECIbD» ¥ Mpaiibl
AMDG, abrpyHTaBaHbl BbIOAp TAIXHAJOTIHM, pachpaiaBaHbl mpatarbinbl Al-
oinapiara, Telegram-6ora i Bl-mambopaay, nmpaBen3eHa aldHKa SKaHaMidHaH
3(heKTHIYHACIII.

DJieMeHThl HABYKOBa#l HaBi3HbI: MparaHaBaHa Maadib 1HTArpanbi Al-
OimabIHTa 3 paKJIaMHBIMI TaThopmami, Telegram-6ora 3 CRM, pacmpaiaBanb
Bl- cipaBazgaunl 3 MapkeTbiHraBbimi KPI.

BoOsacup  MaruybiMara  npbIMSIHEHHS: areHnTBbl  JriuOaBara
MapKeThIHTY, PIKJIAMHBIA mMaapas3n3suieHHi kammanii, CRM-apbleHTaBanbis
B2B-cepBichl, MITO MpaIfyrollb 3 BEICOKAYaCTOTHAW KJIEHIIKalH KaMyHIKaIbIsSH 1
aHaJITBIKAM.

Thxnika-akaHamiuHasi, canbIiJIbHasi 3HAYHACIHb. ayTaMaThbI3allblsd
3HIKae Iparia3aTparhbl, MaBbIlIac JAaKJIagHACIh 1 pIHTAOEIbHACIb, MaBsIIIYBac
ROI na 32% 1 mansammae KiIi€HIKI JIOCBE/I.

A¥yTap mparbsl TanBApIKae, INTO TPBIBEI3CHBI Y € pas3iikoBa-
aHATITBIYHBI MATAPHISUI MPaBUIbHA 1 a0'€KThIVHA a/NTFOCTPOYBAe CTaH JA0CeaHara
mpampcy, a yce 3ama3blyaHbid 3 KPBIHII TIAPATHIYHBIL 1 MeTajanaridHbIs
NajakdHHI 1 KaHIPMIRI CympaBapKarollila cnachblikami Ha iX ayTapay.



