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Masters’ dissertation: pages 88, figures 6, tables 16, sources 61.

MIDEA GROUP, MARKETING ANALYTICS TRENDS, AUTOMATED
MARKETING TRENDS, ARTIFICIAL INTELLIGENCE MARKETING
TRENDS

The aim of the study is to develop a proposal for improving marketing
analytics for the Midea Group.

Objectives of the dissertation are:

- to analyze theoretical basis for the research of modern trends in marketing
analytics;

- to do research of the application of modern trends in marketing analytics
on the example of company midea;

- to evaluate of the efficiency of modern trends implementation in marketing
analytics of midea group;

Research methods: literature research method, case study method,
comparative analysis method.

The area of possible practical application of the work is the application of
marketing analyses trends of household appliances enterprises in the territory of the
People's Republic of China and the Republic of Belarus.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from the literature and other sources are accompanied by references to
their authors.



Marucrepckasi nuccepTarusi: cTpaHull 88, pHUCYHKOB 6, Tabmuiy 16,
MCTOYHHKOB 61.

GRUPPA COMPANII MIDEA, TRENDY MARKETINGOVOI
ANALITIKI, TRENDY AVTOMATIZIROVANNOGO MARKETINGA,
TRENDY MARKETINGA S ISPOL'ZOVANIEM ISKUSSTVENNOGO
INTELLEKTA.

Llenp uccienoBanust — pa3pabOTKa MNPEIJIOKEHUN 110 COBEPUIEHCTBOBAHUIO
MapKETUHTOBOW aHAIMTHKY 11t komnannu Midea Group.

3agauu IuccepTaluu:

— POAHATIM3UPOBATH TEOPETHYECKUE OCHOBBI UCCJIEI0BaHUS
COBPEMEHHBIX TEH/ICHIIMI B MApKETUHTOBOM aHAJIUTHKE;

- UCCJIEI0BATh IPUMEHEHHE COBPEMEHHBIX TEHACHIINI B MAPKETHHI OBOI
aHAIMTHKE Ha mpuMepe komnanuu Midea;

— OLICHUTHh 3()PEKTUBHOCTH BHEAPEHHS COBPEMEHHBIX TEHACHIMI B
MapKETUHIOBOM aHAJIMTUKE IPpyMIbl Komnanuid Midea.

OOBEKTOM  UCCIEOBAaHUS  SIBISIOTCS  COBPEMEHHBIE TEHJEHUUU B
MApKETUHTOBOM aHAJIINTHUKE.

[IpeameTom HccneqoBaHMs SBISETCS IPUMEHEHNUE COBPEMEHHBIX TEHICHIIMMI
B MapKETUHTOBOW aHanmuTHKe B komnannu Midea Group.

Metoapl ucCaenOBaHUsA: JINTEPATYPHBIM METOH, METOJA KEWC-CTaaHu, METOJ
CPABHUTEIBHOTO aHAIN3A.

O06nacTbi0 BO3MOXKHOI'O MMPAKTUYECKOTO NPUMEHEHUS palOThI SIBIAETCA
BHEJIPEHUE TEHJCHLMA MAapKETHMHIOBOM AHAIMTUKU HA MPEANPUATHSIX OBITOBOM
TexHuku Ha Teppuropun Kuraiickoii Haponnoit Pecnybnuku u PecrnyOnmku
benapycs.

ABTOp pabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTUBHO OTPAXKAET COCTOSHUE
UCCJIENyEMOr0 TMpoliecca, a BCE 3aMMCTBOBAHMS M3 JIMTEPATYPHBIX M HHBIX
MCTOYHHUKOB COMPOBOKIAIOTCS CChIJIKAMU Ha UX aBTOPOB.



Maricrapckasi apicepTalibls: cTapoHak 88, MafoHKay 6, Tadmir 16, KpbIHIL
61.

I'PYIIA KAMIIAHIA MIDEA, TPOHIbl MAPKETBIHIABA
AHAHAJITBIKI, TPOHAbl AVTAMATBI3SABAHATA MAPKETBHIHTY,
TPOHIBI MAPKETBIHI'Y 3 BBIKAPBICTAHHEM LITYUYHAT' A IHTOJIEKTY.

MbpTta pmacnmenmaBaHHS - pacmparoyka IpamaHoBe Ta  Y/IacKaHAJICHHI
MapKeThIHTaBail aHamiThIK1 17151 KamnaHii Midea Group..

3amausl IbICEPTAIIbIi:

— [IpaanamizaBamb TIapATBIYHBIA acoObl JaciieflaBaHHA CYYacHBIX
TOHPHIIBIA Y MAPKEThIHTABAl aHAJITHIIIBL;

— JlacnenaBailb NPBIMSHEHHE CYYaCHBIX TAHARHIIBIA y MapKeTbIHIaBal
aHaJITHIIBI Ha MPBIKJIaa3e kKammnanii Midea;

— AnaHinb 3(EKThIYHACIb YKApaHEHHS CyYacHbIX TAOHIPHUBIA Yy
MapKeThIHTaBail aHAMITHILbI TPYIIbl KamiaHiii Midea.

AOG’extaM pgacnenaBaHHs 3’sayndenna rpyna  kammadii  Midea sk
MIKHApO/IHas KaMIlaH1g Ha PbIHKY ObITaBOM TAXHIKI.

AG'extam gaciieaBaHHs 3'SIyJISIONIA CyYaCHBIS TOHAIHIIbI Y MapKEThIHTaBAM
AHAJITHIIBI.

[IpanMeram macienaBaHHs 3'ysenla NPEIMIHEHHE CyYaCHBIX TOHAIHIBIN Y
MapKeTbIHTaBail aHamiTeilel Y kamnadili Midea Group.BobGmacuro maruysimara
IpaKThlYHAra MpPbIMAHEHHS paboThl 3’Ayisenua YKapaHeHHE TOHAHIIBIN
MapKeTbIHTaBall aHAIITBIKI HAa MPaANpbleMCTBAaX OBITABOM TA3XHIKI Ha TIPBITOPHIL
Kiratickait Haponnait Pacriy6umiki 1 Pacny6miki benapyce.

A¥Tap mpaibl nauBsip/pKae, IITO MPbIBEA3EHBI ¥ €1 pa3iiiKoBa-aHATIThIYHBI
MaTaIphIsJI MpaBUIbHA 1 a0’ €KThIYHA aJIFOCTPOYBAE CTaH JacieaBaemara nparpjcy, a
Yce 3ama3bl4aHHi 3 JiTapaTypHbBIX 1 IHIIBIX KPBIHII CyMpaBajpKarollia crachblikaMi
Ha iX ayTapay.



