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Masters’ dissertation: pages 77, tables 7, sources 62.

ADVERTISING, DIGITAL ADVERTISING, BRAND, MARKETING,
MARKETING IN CHINA.

The aim of the study is to develop proposals for improving the use of digital
advertising as a tool for building a strong brand for Xiaomi Corporation.

Objectives of the dissertation are:

— to review existing theoretical approaches to digital advertising and
branding;

— to describe the role of digital advertising in building corporate brand;

— to go through methods of evaluating the effectiveness of digital
advertising in building strong brands;

— to characterize Xiaomi Corporation and the specifics of digital
advertising of the company Xiaomi Corporation from the point of view of building
a strong brand;

— to evaluate the effectiveness of digital advertising of the company
Xiaomi Corporation from the point of view of building a strong brand;

— to suggests improvements of digital advertising of Xiaomi Corporation
to support a strong brand

The object of the study is digital advertising as a tool for a strong brand.

The subject of the study is digital advertising as a tool for building Xiaomi
Corporation strong brand.

Research methods: literature review and analysis of other data, quantitative
methods and qualitative methods, a case study.

The area of possible practical application of the work is entities operating in
the field of national and international digital advertising, dealing with issues of brand
building and development both in the People's Republic of China and in the Republic
of Belarus.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from the literature and other sources are accompanied by references to
their authors.



Marucrepckast qucceprauusi: ctpaHul 77, Tabaul 7, MICTOUHUKOB 62.

PEKIIAMA, LHU®POBAA PEKJIIAMA, bPEH/J, MAPKETHUHI,
MAPKETHHI" B KUTAE.

Lens ucciaenoBanusi — pa3paboTaTh NPEITIOKEHHS 110 COBEPILIEHCTBOBAHUIO
UCITOJI30BaHUsI LU(POBOM pEKJIaMbl KaK HWHCTPYMEHTA IOCTPOEHHS CHIIBHOIO
openma s Xiaomi Corporation.

3agadamMu gUCCepTaluU SABISIOTCS:

- pPaccMOTpPETh CYLIECTBYIOIINE TEOPETUUYECKUE MOAXOABI K HU(POBOH
pekJiaMe U OpEHIUHTY;

— OMHUCaTh Poiib HU(POBON peKaMbl B MOCTPOCHUU KOPHOPATHBHOTO
OpeHna;

— pPaccMOTPETh METOJIbI OIIEHKH 3(PPEKTUBHOCTH ITU(GPOBOI peKIaMbl B
MOCTPOEHUU CUIIbHBIX OPEH/IOB;

— oxapakrepuzoBarb Xiaomi Corporation u crneuuuky uudpoBoi
pekiaMbl Komrmanuu Xiaomi Corporation ¢ TOYKH 3pEHUSI HOCTPOCHHS CUIBHOTO
OpeHna;

— OLICHUTh 3(PPEKTUBHOCTH IM(PPOBOKM peKIamMbl KOMIIAHUK Xiaomi
Corporation ¢ TOYKH 3p€HUSI TOCTPOCHUS CUIILHOTO OpeH/a;

— NPEMJIOKUTh YCOBEPIIEHCTBOBAHMS LM(PPOBOM peknambl  Xiaomi
Corporation jy1s1 TOAJIEPKKHU CHIIBHOTO OpeHa.

OOBbexT uccneaoBaHus — HU(poBas peKiiaMa KaKk MHCTPYMEHT MOCTPOEHUS
CUJILHOTO OpeHa.

[IpeameTt uccnenoBanus — uudpoBasi pekiiaMa Kak HHCTPYMEHT IMOCTPOCHHUS
cuiibHOTO Openma Xiaomi Corporation.

Meroabl uccnenoBaHus: 0030p JIUTEPATYpPbl U aHAIW3 JIPYTUX JIaHHBIX,
KOJIMYECTBEHHBIE METObI U KAUECTBEHHBIE METO/IbI, KEHC-CTaIH.

O6nacTb BO3MOYKHOTO MPAKTUYECKOTO NPUMEHEHHUS padOThl — CYOBEKTHI,
OCYUIECTBJISIONIME JIEATEIbHOCTh B c(epe HALMOHAJIBHOM W MEXIyHapOIHOU
1M(POBOI peKIIaMbl, 3aHUMAIOLIUECS] BOIPOCAMU MOCTPOCHUS U pa3BUTUS OpeHaa
kak B Kuraiickoit Hapoanoit Pecriy6nuike, Tak u B PecniyOiuke benapyce.

ABTOp paboThl MOATBEPKIAAET, YTO TPHUBEJICHHBIA B HEW pACUETHBIA U
aHAIMTUYECKUI MaTepuan KOPPEKTHO U OOBEKTUBHO OTPAXaeT COCTOSIHUE
UCCJIEYyEMOro Mpolecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATypbl U JAPYTHX
MCTOYHHUKOB JIAHHBIE COMPOBOXKIAIOTCS CChIIIKAMH HAa UX aBTOPOB.



Maricrapckas AblcepTalblsi: cTapoHak 77, Tabmin 7, KpbIHiL 62.

POKIISIMA, JIIMBABASA  POKIIAMA, BPOHJ[, MAPKETHIHT,
MAPKETHBIHI" ¥V KUTAE.

MbpTta paciemaBaHHS — paclparioyka TIpamaHoy TMa — YJacKaHaJICHHI
BBIKapBICTaHHS Jiu0aBail pIKJIaMBbl SIK IHCTpyMEHTa Taby0BbI MOITHATa OpIHAA AJIs
Xiaomi Corporation.

3amauaMi JpICepTaIlbli 3'SYIISIOIIA:

— pasrien3elb ICHYIOUBISI TIapATHIYHBIA MaIbIXOAbl Ja JiubaBaid
PAKIIaMBbI 1 OpAHJIBIHTY;

— amicaiip poyiro  JTiubaBail pakimambl ¥ maOynoBe KaprapaThIyHara
Opa3H1a;

— pasrieasenb MeTaabl alPHKI A(eKThIYHACI JiubaBail pIKiIaMbl ¥
naly0Be MOITHBIX OpaHAAY;

— axapakrapbizaBaib  Xiaomi Corporation 1 creupipiky aiubaBait
pakiamel kamnadii Xiaomi Corporation 3 MyHKTY IJIeJKaHHS Ma0yJI0OBbI MOLIHAra
OpaH1a;

— anaHilb dAQeKThIyHACIH Jiiu0aBal poKJIaMbl Kamiadil  Xiaomi
Corporation 3 MyHKTY TJIeJ[)KaHHs Ta0yI0BbI MOITHAra Op3H/1a;

— panaHaBallb yJacKaHaJeHHs JiubaBail paknambl Xiaomi Corporation
JUISl TAATPBIMKI MOLIHAara OpaHja.

AO'ekt nacnepgaBaHHs — Jiu0OaBas paKiIaMa SIK I1HCTPYMEHT Na0yJOBBI
MoIHara Op3Hja.

[IpagmeTr nacnenaBaHHs — jdidu0OaBasl paKjamMa sIK 1HCTPYMEHT Maly/10BbI
MorHara opanaa Xiaomi Corporation.

Mertanpl naciieiaBaHHs: aryisii JiTapaTypbl 1 aHalli3 IHIIBIX JIaJ3€HBIX,
KOJIbKACHBISI METAJIbI 1 AIKACHBISI META/Ibl, KEUC-CTaIbIl.

Bo6nacip marubimara npakTblyHara npbIMSHEHHSI pabOThl — CyO'e€KThlI, SIKis
AKBILLUAYIISAIONb J3€iHacp y cdepbl HalblsiHAIbHAN 1 MiXHaApoaHaW aiuOaBaii
PAKJIaMBI, SIK1g 3aiiMaroIa NbITaHHAMI Ta0yA0BHI 1 pa3Biuusg OpaHaa sk y Kitaiickai
Hapoanait PacnyGminel, Tak 1y Pacmy0uminsl benapych.

A¥Tap npaupl nanuBapakae, ITo NPbIBEI3EHbI ¥ €1l pa3miKOBbI 1 aHATITHIYHBI
MaTaIpBISI KapIKTHA 1 a0'eKThIYHA a/UTIOCTPOYBae CTaH JOCJeIHara mparpcy, a yce
3ama3bluyaHblsl 3 JITapaTypbl 1 I1HIIBIX KPBIHIL JaJ3€HbIA CylpaBajpKaronia
criachbUIKami Ha iX ayTapay.



