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The purpose of research: to develop proposals for improving digital marketing
communications for Proua Cosmetics Co.,Ltd.

Objectives of the dissertation are:

— to study the latest trends, fundamental concepts, and key tools in
marketing communications within the digital economics realm;

— to classify different types of digital marketing communication methods
and analyze the core business operations of relevant enterprises;

— to evaluate the existing practices and experiences of enterprises in
leveraging digitalization for marketing and communication purposes in the digital
economic context;

— to identify the challenges and opportunities that enterprises face in
digital marketing communications and explore effective solutions.

The object of the study is marketing communications.

The subject of the study is the features of the use of marketing
communications in the cosmetics company Proya Cosmetics Co., Ltd.

Research methods: general scientific methods of cognition (analysis,
synthesis, induction, deduction, comparison), marketing research methods, and
digital analytics tools.

The area of possible practical application of the work is Proya Cosmetics and
other firms in the cosmetics industry for optimizing digital marketing strategies.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from the literature and other sources are accompanied by references to
their authors.



Marucrepckass aucceprainus: CTpaHull 73, PUCYHKOB 2, Tabmun 11,
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[MU®POBON MAPKETHHI', MAPKETMHI' OBBIE KOMMYHUKAIIVH,
MAPKETUHI' B  COLIMAJIBHBIX CETIX, AHAJIM3 IIEJIEBOM
AVIUTOPUM, ITUDOPOBU3ALIMS, PROYA COSMETICS, KUTAMCKUI
PBIHOK.

Lenpro uccneaoBaHus SBISETCS pa3padOTKa MPEANOKEHUHN MO yITydIICHUIO
U(PPOBBIX MAPKETHHIOBBIX KOMMYHUKaIwii komnaauu Proya Cosmetics Co., Ltd.

3agadamMu gUCCepTaluU SABISIOTCS:

— U3y4YeHHE HOBEHUIIMX TEHIACHIHNH, (yHAaAMEHTaIbHBIX TMOHATUH WU
KITIOYEBBIX HHCTPYMEHTOB MapKETUHTOBBIX KOMMYHHUKAIIUHN B yCIOBUSAX HU(pOBOH
YKOHOMUKU;

— KJaccu(UKanus pa3IuyHbIX METOJOB LH(PPOBBIX MapPKETUHTOBBIX
KOMMYHUKAIlMii ¥  aHajlu3 OCHOBHOM  J€ATEIBbHOCTH COOTBETCTBYIOIIHMX
NPEANPUATUL;

— OLICHKA CYIIECTBYIOIIEH MPAKTUKKU UCIIOJIb30BAHUS IU(PPOBU3ALUY JJIsS
MapKETUHIOBBIX 1 KOMMYHUKAIIMOHHBIX LIeJIel B HU(PPOBOIl IKOHOMHUKE;

— BBISIBJICHUE MPOOJEM M BO3MOXKHOCTEW, C KOTOPBIMH CTAJIKHUBAIOTCS
NPEANPUATHS B HUPPOBOM MAPKETUHTE, U MOUCK 3PPEKTUBHBIX PEIICHUN.

OOBEKT uccien0BaHus — MApKETUHIOBbIE KOMMYHHUKAIUU.

[IpeameT uccienoBaHus — OCOOEHHOCTH HMCHOJB30BAHMS MapKETUHTOBBIX
KOMMYHHKAIIMH B KocMeTndeckoi kommanuu Proya Cosmetics Co., Ltd.

Mertonb! ucciieoBaHus: OOIIEHAYYHbIE METO/Ibl TTO3HAHUS (aHAJIU3, CUHTE3,
UHAYKUUSA, JNEAYKUUs, CPaBHEHHE), METOJbl MapKETUHIOBOIO HCCIEAOBAaHUS, a
TaK)Xe HU(PPOBbIE AHATUTUYECKHE HHCTPYMEHTHI.

O6macTb BO3MOXKHOIO TMPAKTHYECKOTO MPUMEHEHHS padOThl — KOMITAHHMS
Proya CosmeticS u apyrue upeanpusITHS KOCMETHYECKOW OTpacim IS
ONTUMM3ALMU CBOUX LHU(PPOBBIX MAPKETUHTOBBIX CTPATETHIA.

ABTOp pPabOThl MOITBEPKAAET, UYTO MPUBEAEHHBII B HEW pacu€THO-
aHAIMTHUYECKUI MaTepuanl KOPPEKTHO U OOBEKTUBHO OTPAXKAET COCTOSIHUE
UCCJIEIYyEMOro Mpolecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATypbl U JAPYTHX
VCTOYHHUKOB JIAHHBIE COMPOBOXKIAIOTCS CChIJIKAMH HA UX aBTOPOB.



Maricrapckasi gpicepTaliblis: cTapoHak 73, MaroHKay 2, tadmir 11, KpbiHin
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JIYBABbBI MAPKETBIHI, MAPKETBIHI'ABBIA KAMVYHIKAILIBII,
MAPKETBIHI' ¥V  CAIBISJIBHBIX CETKAX, AHAJI3 MDPTABOI
AV JIBITOPHII, JIIYEABBI3ALIBISA, PROYA COSMETICS, KITAMCKI PBIHAK.

Mbrali nacienaBaHHs 3'Ayiseliia pacmparoyka mparnaHoy Ta MasmiHHI
JT140aBbIX MapKETHIHTABBIX KaMyHiKaIelii kammanii Proya Cosmetics Co., Ltd.

3amauaMi JpICepTaIlbli 3'TYIISIONIA:

— BBEIBYYIHHE HAWHOYIIIBIX TIHIAIHIIBINA, (PYHIaMEHTATbHBIX MAHSIIIIAY 1
KJIIIOYaBBIX 1HCTPYMEHTAy MapKEThIHTaBbIX KaMyHIKaIlplii Ba YMoOBax Jiu0OaBaii
HKaHOMIKI,

— knacipikampli  PO3HBIX — MeTanay  Ji40aBbIX  MapKETHIHTaBBIX
KaMyHIKaI[bIi 1 aHaI13 aCHOYHAM J3eiHACIIl aIMTaBEHBIX MPAJIIPLIEMCTBAY;

— al[PHKa ICHYIOYail MpaKTbIKI BBIKAPBICTAHHS LbI()paBI3albll IS
MapKEThIHTaBBIX 1 KAMYHIKAIBIMHBIX MAT Yy JIlY0aBail SKaHOMILIBI;

— BBIAYJICHHE TMpaljeM 1 MardeIMacisy, 3 sKiMl CyThIKaroIla
IPaANpPbIEMCTBBI ¥ J1140aBbIM MAapKETHIHTY, 1 HOMIYK 3()EKTHIYHBIX PAIISHHSAY.

AO'eKT gacienaBaHHs — MAPKETHIHTABbIS KaMYHIKaIIbIi.

[IpagmeT nacnemaBaHHs — acaOiiBacll BBIKAPBICTAHHS MAapKETHIHTABBIX
KaMyHIKalbli y kacMeTblyHail kammadii Proya Cosmetics Co., Ltd.

Meranel nacnenaBaHHs: aryJibHaHAaBYKOBBIS MeETajbl Ma3HaHHS (aHAJI3,
CIHT?3, IHIOYKUbIS, J3IyKUbIS, TapayHaHHE), MeTagbl MapKEeThIHraBara
JacienaBaHHs, a TaKcaMa J1i40aBblsl aHAJIThIUHBIS IHCTPYMEHTHI.

Bo6nacip MarusiMara npakTblyHara npbIMsSHEHHS! Tpalibl - Kammadis Proya
Cosmetics 1 1HIIBIS TPAANPHIEMCTBBI KACMEThIYHAN TaJIiHBI JIJIs alThIMi3allbll CBalX
JT140aBBIX MAapPKETHIHTaBbIX CTPATATIH.

A¥Tap mpanbl nauBsip/pKae, IITO MPbIBEA3EHBI ¥ €1 pa3iiiKoBa-aHATIThIYHBI
MaTaIpBISJI KapdIKTHA 1 a0'eKThIYHA a/UTIOCTPOYBae CTaH JOCJeIHara mparpcy, a yce
3ama3bluyaHblsl 3 JITApaTypbl 1 IHIIBIX KPBIHIL JaJ3€HbIA CylpaBajpKaronia
criachbUIKami Ha 1X ayTapay.



