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The aim of the study is to develop suggestions to improve the brand promotion
of CHIC China International Fashion Fair.

To achieve the aim of the research, the following objectives were set:

— to characterise the existing theoretical approaches in the field of
exhibition activity as a marketing tool;

— to determine the features of marketing tools for brand promotion during
exhibitions in the field of clothing and fashion;

— to identify modern marketing tools for brand promotion and evaluate
their effectiveness on the example of China International Fashion Fair (CHIC);

— to propose ways to improve marketing tools for brand promotion in the
process of organising the China International Fashion Fair (CHIC);

— to assess the applicability of the experience of the organisers and
participants of the China International Fashion Fair (CHIC) exhibition on the use of
current marketing tools for brand promotion in the field of clothing and fashion in
China.

The object of the study is marketing tools for promoting the exhibition as a
brand.

The subject of the research is the evaluation of existing and application of
effective marketing tools to promote the exhibition CHIC as a brand.

Research methods: method of theoretical analysis and generalization of
scientific literature, synthesis, induction.

The area of possible practical application of the work is to provide a basis for
future planning of fashion exhibitions as a brand and optimise their awareness in
China.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from the literature and other sources are accompanied by references to
their authors.
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BBICTABKH, IIPOABWXEHUE BPEHIA, MAPKETHUHI'OBBIE
NMHCTPYMEHTHI, NHAYCTPUA MO/bI, BBICTABKA CHIC,
OOOEKTUBHOCTb  MAPKETHUHI'A, KIJIIOYEBBLIE  TIOKA3ATEJIA
DODOEKTUBHOCTH, ITUOPOBASI TPAHCO®OPMAIMS, YCTOWYMBOE
PA3BUTHE.

Llenp  uccienoBaHus  fABISETCS — pa3padoTKa  NPEIJIOKEHUA 1O
coBepmeHcTBoBanni0 npoaBuxkeHus openna CHIC China International Fashion
Fair.

JUIsL TOCTMKEHUS UMM MCCIENOBaHUsA ObUIM IOCTABJIEHBI CIEAYIOIIHE
3aJ1ayu:

— OXapakTepU30BaTh CYILIECTBYIOIIME TEOPETHUYECKUE MOAXOAbl B
00JIaCTH BBICTABOYHOM JESITEIIBHOCTU KAK MAPKETUHIOBOTO HHCTPYMEHTA;

— ONPEIENHTD 0COOEHHOCTH MapKETUHTOBBIX MHCTPYMEHTOB
NPOJBMKEHUS OpeH/1a Ha BHICTABKaX B cpepe OAEKIbI U MOJIbI;

— BBISIBUTh COBPEMEHHBIE MAPKETUHIOBbIE MHCTPYMEHTHI MPOJABUKEHUS
OpeHa u orieHUTh UX 3P PekTBHOCTH Ha Mpumepe China International Fashion Fair
(CHIC);

— PEIIOKHUTh nyTH COBEPILIEHCTBOBAHHUS MapKETUHIOBBIX
WHCTPYMEHTOB MPOJIBMKECHUS OpeH/a B iporiecce opranm3anuu China International
Fashion Fair (CHIC);

— OLICHUTh MPUMEHUMOCTh ONBITA OPraHU3aTOPOB M YYACTHUKOB
BoicTaBku China International Fashion Fair (CHIC) mno wucnosib3oBaHuio
COBPEMEHHBIX MAapKETUHTOBBIX HMHCTPYMEHTOB MpOABMKEHUS OpeHna B cdepe
onexasl 1 Moabl B Kurae.

OOBEKTOM  UCCIENOBAHUS  SIBISIOTCSI  MApKETUHIOBBIE  HMHCTPYMEHTHI
MPOJBUKEHHUS BBICTABKU KaK OpeHpa.

[IpeameToM nccaea0BaHMS SIBISIETCS OLIEHKA CYIIECTBYIOUIUX U MPUMEHEHHE
3¢ ()EKTUBHBIX MapKETUHTOBBIX HHCTPYMEHTOB Npo BrkeHus BoicTaBku CHIC kak
OpeHna.

Metoapl UCCIEAOBaHUSA: METOJ TEOPETUYECKOTO aHajiu3a W 0000IIeHUs
HAy4HOM JIUTEPaTypbl, CAHTE3, UHAYKIIHS.

O6acTb BO3MOKHOTO TPAKTUYECKOTO MPUMEHEHHS] pabOThl — CO3/IaHHE
OCHOBBI JIJ1s1 Oy AyLIEro MIaHUPOBAHUS BBICTABOK MOJIbI KaK OpeH/1a ¥ ONTUMHU3ALINH
ux y3HaBaeMocTu B Kurtae.

ABTOp pabOThl TOJITBEpPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuanl KOPPEKTHO U OOBEKTUBHO OTPAXAET COCTOSHUE
U3y4aeMoro Mmpolecca, a BCE 3aMMCTBOBAaHHBIE W3 JIUTEPATypbl M JIPYyTUX
VCTOYHUKOB JIAHHBIE COMPOBOXKIAIOTCS CChIJIKAMH HA UX aBTOPOB.



Maricrapckas apicepTalbis: cTapoHak 67, MantoHKay 6, Tabmil 5, KpbIHIL 57,
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BBICTABBI, ITIPACOYBAHHE BPDHJIA, MAPKETBIHI'ABBIS
IHCTPYMEHTHBI, IHAYCTPBIA MO/BbI, BBICTABA CHIC,
D®EKTHIYHACIIH MAPKETBIHI'Y, KJIFOYABBIA [TAKA3YbIKI
OOOEKTBIBAJIbBHACIID, [HbI®OPABAA TPAHCOAPMAILBIA,
YCTOWJIIBAE PA3BIIIIIE.

MbTta macnenaBaHHs 3'yIsieriia pacmnparoyka nparmaHoy na yaackaHaJIeHH]
npacoyBanns 0p3aga CHIC China International Fashion Fair.

Jnis nacsirTHeHHST MATHI 1acieIaBaHHs ObLIl TTACTayJICHbI HACTYIHBIS 3a]]a4bl:

— axapakTapbI3aBallb 1CHYIOUBIS TIap3THIUHBIS NaABIXOABl V TajiHe
BbICTaBauHal J3eiHACIIl K MapKeThIHraBara iHCTpyMEHTa,;

— BBI3HAYBIIb aca0IiBaCIl MAPKEThIHTABbIX THCTPYMEHTAY MPACOYBaHHS
OpsHIa Ha BeICTaBax y cepbl aJ3€HHS 1 MOJIBI;

— BBISIBIIIb CYYaCHbII MApPKETBHIHTABbIl 1HCTPYMEHTBI IPACOYBaHHS
OpaHa 1 araHink ix 3gekTeIyHacb Ha npbikiaaa3e China International Fashion Fair
(CHIC);

— nparnaHaBalb LUISAX1 YAacKaHaJEHHS MapKEThIHTaBbIX 1HCTPYMEHTAY
npacoyBaHHs Op3Haa ¥ mparpce apranizambii China International Fashion Fair
(CHIC);

— allaHillb JacTacaBaJibHACIlb BOIBITY apraHizatapay 1 Yya3enbHiKay
BbicTaBbl China International Fashion Fair (CHIC) ma BbIKapbICTaHHI Cy4YacCHBIX
MapKETBIHTABBIX 1HCTPYMEHTAY MpacoyBaHHs OpaHAa ¥ chepbl an3eHHs 1 MOAbI ¥
KiTai.

AO'ektam nacienaBaHHS  3'AYISIONNA  MAapKETHIHTaBbISI  1HCTPYMEHTHI
pacoyBaHHA BBICTABbI SIK OpIH/A.

[IpagmeTam nacnenaBaHHs 3'sAyJisellla alPHKA ICHYIOYBIX 1 NPBIMSAHEHHE
7(EKTBIYHBIX MapKETBIHTABbIX IHCTpYMEHTay mnpacoyBaHHsi BbicTaBel CHIC sk
OpaHIa.

Mertanpl nacienaBaHHs: MeETaJ TIapAThlUHAra aHajizy 1 abarysbHEHHI
HABYKOBail JIITapaTypsl, CIHTI3, IHIYKLbIS.

BobOnacip MaryeiMara mnpakThlyHara MpPbIMSHEHHS pa0OThl — CTBapdIHHE
acHOBBI I Oyjydara IUIaHaBaHHS BBICTAY MOJBI SIK OpdHIA 1 amThbIMi3allbli 1X
nasHaBasibHacIl ¥ Kirai.

A¥Tap mpaiibl nauBsip/iKae, IITO MPbIBEA3EHBI ¥ €l pa3iiikoBa-aHAIIThIYHBI
MaT3pPBISII KapdKTHA 1 a0'eKThIYHA aJITFOCTPOYBAe CTaH BhIBydaeMara mparacy, a yce
3ama3plyaHblsl 3 JHTapaTypbl 1 IHIIBIX KPBIHII JIaJ3€HBIS CYyIpaBapKarola
criachbUIKami Ha iX ayTapay.



