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The aim of the study is to develop proposals for improving Alibaba Group's
digital advertising.

Objectives of the dissertation are:

— to review definitions and evolution of digital advertising;

— to describe key digital advertising models;

— to circle influence of digital advertising on consumer behavior;

— to characterize Alibaba Group and its digital advertising;

— to suggests possible ways to improve Alibaba Group's digital advertising,
taking into account modern trends.

The object of the study is modern trends in the development of digital
advertising.

The subject of the study is the use of modern trends in the development of
digital advertising by Alibaba Group.

Methods of research: Study of scientific literature on the research problem;
analysis of statistical materials characterizing the state and development of
enterprises; review of regulatory documents on the research problem; use of
economic and mathematical methods and models to substantiate the solution to the
problem.

The scope of possible practical application of the research results covers
recommendations for advertisers to optimize personalization and cross-platform
integration, insights for policymakers on ethical Al and data privacy governance,
and guidance for businesses preparing for immersive advertising technologies.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from the literature and other sources are accompanied by references to
their authors.



JluccepTaiysi MarucTpa: CTpaHuibl 75, pucyHku 4, Tabnuupl 14, ICTOYHUKU
ol.

HUOPOBAS PEKJIAMA, ALIBABA GROUP, ITEPCOHAJIM3ALINA,
KOHOUAEHIMAJIBHOCTD JAHHBIX, [IPOTPAMMHAS PEKIIAMA,
IIPSIMA SI TPAHCJISAI A, UCKYCCTBEHHBIN MHTEJJIEKT,
METABCEJIEHHAS, STUUYECKUN NN, TIOBEJIEHUE ITOTPEBUTEJIEN,
KPOCC-TUIAT®OPMEHHAA UHTEI' PALIV A, [TIPOTHOCTUYECKASA
AHAJIMTUKA, MOIIEHHUYECTBO C PEKJIAMOM, TIOBEJIEHUECKUIA
TAPI'ETHUHI.

Llenpr0o  HccienoBaHus — ABISIETCS  pa3pabOTKa  MPEUIOKEHUH 1O
coBepIeHCTBOBaHMIO udposoii pexirambl Alibaba Group.

3agauu quccepTalnu:

— PacCMOTPETH ONPEAEIICHHS M SBOJIIOLUIO IU(PPOBON PEKIAMBI;

— OIMKCATh KJIKOYEBbIE MOJEIH LIU(PPOBON PEKIIAMBI;

— OIMKCATh BIMUSIHUE HU(PPOBON pEKIaMbl Ha TOBEJECHUE TOTPEOUTENEH;

— oxapakrtepu3oBaTh Alibaba Group u ee nmudpoByto pekinamy;

— IPEAJIOKUTh BO3MOXKHBIE ITyTH COBEPIIEHCTBOBAHUS LIM(PPOBON PEKIAMBI
Alibaba Group ¢ yueTom cOBpeMEHHBIX TECHICHITUI.

OOBEKT uccrneoBaHUsI — COBPEMEHHBIE TEHIEHUUHU pa3BUTHS LU(PPOBOI
pEKIIaMBI.

[Ipeamer wuccieqoBaHUsT — MCHOJIB30BAHNE COBPEMEHHBIX TEHIECHUUN
pazBuTHs udposoii pexiiamsl Alibaba Group.

MeTonpl uccneAoBaHUS: W3YyYEHUE HAYYHOM JHUTEpaTypbl MO Mpodieme
UCCJIEIOBAHMS; AaHAIM3 CTAaTUCTUYECKUX  MATEPHUANIOB, XaAPAKTEPU3YIOMIMX
COCTOSIHUE€ W pa3BUTHE NPEANpUATH; 0030p HOPMATHBHBIX JOKYMEHTOB IIO
npo0semMe uccaeqoBaHus; HCIOIb30BaHNE YKOHOMUKO-MAaTEMAaTUYECKUX METOJI0B U
MoJenel 1jisi 000CHOBAHUS PEIICHUS TTPOOIEMBL.

O6macTb  BO3MOXKHOT'O  NMPAKTHMYECKOTO0  MPUMEHEHHS]  pe3yJIbTaTOB
MCCJIEIOBAHMS OXBATHIBAET PEKOMEHIALMU JIs1 peKJIaMoaTeseil Mo ONTUMHU3aluu
NEPCOHANM3ALMNKN U KPOCCIIaTGOPMEHHONM MHTETpaluu, UAEH JUIsl TOJIUTUKOB IO
stuuHoMy MW u  ynpaBneHuio KOHQUAECHIMATBHOCTBIO JIaHHBIX, a TaKke
PYKOBOJICTBO JIsl OM3HECA, TOTOBAILIETOCS K TEXHOJIOTHSIM UMMEPCUBHOM PEKIIAMBI.

ABTOp paboThl MOATBEP)KIAET, UYTO MPUBEICHHBIH B HEW pPACUETHO-
aHAIMTUYECKUI MaTepuanl KOPPEKTHO W OOBEKTUBHO OTPAXaeT COCTOSIHUE
UCCJIEyEMOro Mpolecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATypbl U JAPYTHX
MCTOYHHUKOB MaTEPHUAIIbl COMTPOBOKIAIOTCS CCHUIKAMU HA UX aBTOPOB.
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[MTPBIMAINYAHA A KAMEPLBIA, INTYYHBI IHTOJIEKT, METACYCYCBET,
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MAXJIAPCTBA, ITABOJI3IHCKI TAPI'ETBIHI .

MbTa macnenaBaHHsS — paciipalriaBallb MpanaHoBBI 1A MAJSIIIIIHHI JTiubaBan
paknamsl Tpymsl Alibaba.

3aiaubl gbICEpTALIbIi:

— pa3riiea3elb a3HAu3HHI 1 3BATIOLBIO JIIYOaBail pIKIaMbl;

— aricailb KJI0YaBblsl MaJdIl JliuOaBail paKiIamMsl;

— aKpACIILb YIUIbLY J1140aBail paKjIaMbl Ha MaBOJ31HBI CHIAXKBIYLIOY;

— axapakTaphbi3aBailb rpymy Alibaba i sie miudaByto pakimamy;

— Ipana”aBalb MardbIMblsl CIOCA0BI NAJIAIIISHHSA J140aBail paKJIaMbl TPYTIbI
Alibaba 3 yiikam cydacHBIX TOHIPHIIBIH.

AO'ekTaM naciieiaBaHHs 3'SYJISIONIA CY4YaCHbIS TAHJIDHIBIL Y Ppa3BiIlill
aiy0aBail pIKIIaMBbl.

[IpagmMeram  pacnemaBaHHs — 3'Ayiisieliia  BBIKAPBICTAHHE  CYYaCHBIX
TOHJIPHIIBIN y pa3Bimlli 1iubaBaii pakiamel kammanisii Alibaba Group.

Mertanbl gacienaBaHHs: BRIBYYIHHE HABYKOBaM JIiTapaTyphl Na Aacieadai
npabyieMe; aHaji3 CTaThICTBIYHBIX MaTAIpbIsiay, SKiS XapaKTapbI3ylOlb CTaH 1
pa3BilE MpaanpbIeMCTBAY; aryig]l HapMaTbIyHBIX JaKyMeHTay Na Jacieadai
npabyieMe; BBIKAPBICTAHHE SKAHOMIKA-MaTAMAThIUHBIX MeETajay 1 Majdiisay s
aObrpyHTaBaHHS palIdHHS TPaAOIEMBI.

Cdepa marubimMara mnpaxkThbluHara MPBIMSHEHHS BBIHIKAY JaciielaBaHHs
axoIuTiBae paKaMeHIalbll JUlsl paKiaManaynay na anTbiMi3albli epcaHaizalpbi i
MDKIIATGOPMEHHAM IHTArpalbll, 131 JUIsl MalIThIKay Ma MbITAaHHSAX SThlYHAra
KipaBaHHS IITYYHBIM I1HTAJIEKTaM 1 KaHQIIPHUBIUIBHACIIO JaHBIX, a TaKcama
pAKaMEeHIalbll TSl TpaAnpbleMCTBaY, SKisl PhIXTYIOLA J1a TIXHAIOTH IMMepClyHai
POKIIAMBI.

A¥Tap npaiibl nanBapAKae, MITo NPbIBEA3EHbI ¥ €1 pa3IiKOBbI 1 aHATITHIYHBI
MaT3phIsI MpaBiibHA 1 a0'€KThIYHA aJTIOCTPOYBae CTaH jJaciiefaBaHara mparpcy, 1
yce 3amas3blyaHblsl 3 JIITAPATyphl 1 1HIIBIX KPBIHIL MaTIPbIIIbl CyIpaBapKaroiia
criachbUIKami Ha iX ayTapay.



