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PED®EPAT

Jumnomuas pabota 81 c., 56 uctounnkos, 11 mpwi.

Kuarouensbie cioBa: MEJIMAKOHBEPI'EHIIVA, MOJA, MOJIHBIE
MEJUA, TEHAEHIWU, HUDPOBAS CPEJA.

Oo0BexT uccaeaoBanus: fashion-xypuanucruka Pecyonuku benapyce.

IIpenmer ucciaenoBanusi: 0COOCHHOCTU (PYHKIIMOHUPOBAHHS OETIOPYCCKHUX
fashion-mMeaua B yclioBusiXx MeIUaKOHBEPTECHIIUH.

Hean ncejienoBaHus: NpoaHaIM3UPOBATH BIMSAHUE MEAUAKOHBEPTEHIMU HA
fashion-xypHanucTuky, BbISIBUTH KIIIOYEBBIC TPEHABl U U3MEHEHHUS B MOAXOAAX K
CO3/IaHMIO U PACIPOCTPAHEHUIO MOTHOTO KOHTEHTA.

Metoabl ucc/IeI0OBAHUSI: ONMMCAHUE, CPABHEHHUE, JKaHPOBO-TEMATUUYECKHIA
aHaJIN3, CPABHUTEIBHO-CONIOCTABUTEIbHBIN aHAJIN3, KOHTEHT-aHAJIN3, OIPOC.

IHosry4yeHHbIe pe3ybTaThbl © MX HOBU3HA. YCTAHOBJIEHO, YTO OEJIOPYCCKHE
MOJHBIE MeJMa aKTUBHO WHTETPUPYIOT MYJbTUIIAT(GOpPMEHHBIE (HOpPMATHI, YTO
COOTBETCTBYET  MIOOAIBHOMY  TpPEHIy  MeAuakoHBepreHuuu. MccnenoBanue
MOJITBEPAMIIO, YTO COLUAIBHBIE CETH CTaIM KJIIOYEBBIM KaHAJIOM ISl BOBJICUEHUS
ayquTopuu. BbIsIBIEHO, YTO MenMakoHBepreHuuss B Oenopycckoid fashion-
KYPHaJIMCTUKE pa3BUBAETCA 1O TUOPUIHOMY CLEHApHIO, COYETAIOIIEMY
r100aMbHBIE TPEHBI U JIOKAJbHYIO CIIeNU(UKY PEIaKIIMOHHBIX MPAKTUK. BBIBOIBI
UCCJIEIOBaHUsA MOTYT OBITh HCIIOJNB30BaHbl MpU (POPMUPOBAHUM HAYUHO-
MpPaKTUYECKUX pekoMeHauuil ayisi fashion-xypHanucToB U peaakTopoB, KOTOPHIE
MOMOTYT aJaNTUPOBaTh KOHTEHT MOJl HOBbIE Mena(opMarhl, a TAaKKe ONPEAEIIUTh
CTPATEruIO MPOJABUKEHUS MOJIHBIX MEUa B YCIOBUAX HU(POBOM TpaHChHOpMAIIUH.

JumoMHas paboTta mpeacTaBisieT co00ll CaMOCTOSATEIBHO MPOBEACHHOE
aBTOpOM HccnenoBanue. [lomydeHHble pe3yabTaTbl U BBIBObI I0CTOBEPHBI.



PODEPAT

Heimomuas npana 81 C., 56 kperHitl, 11 npsim.

Karuasia ciaoBbsl: MEJIBISIKAHBEPI'EHIIBIS, MOJIA, MOJIHbBIA
MEJbIA, TOHASHIIBIL, JITYBOBAE ACAPOI/I3E.

AO0'ekT nacaenaBanHs: fashion-xxypnamicteika PacnyOmiki bemapyce.

IIpagmer nacinenaBaHHsi: acabmiBacii (QyHKUBISTHaBaHHS —Oelapyckix
fashion-mMezpisa Ba yMOBaxX MeIbIIKAHBEPTECHIIBI.

MbsTa pacienaBaHHsI: TpaaHali3aBallb YIUIBIY MeEABIIKAHBEPICHIIbII Ha
fashion->xypHamiCTBIKY, BBISBIIb KIIOYaBBIS TPAHABI 1 3MEHBI Y MaIbIXO/ax aa
CTBApOHHS 1 paclayCoKBaHHSI MOJHAra KaHTHTY.

Mertaabl gacienaBaHHsi: ArmicaHHe, TapayHaHHE, >KaHpPaBa-TAIMATHIYHBI
aHai3, napayHajabHa-CylnacTaysuIbHbI aHall3, KAHTIHT-aHaJ13, allbITaHHE.

ATpbIMaHbIA BBIHIKI 1 iX HaBi3HA. YcTaHOYJIEHa, IITO OelapycKisi MOAHBIA
MEZbIsSl aKThIYHA 1HTATPYIOLb MYIBTHILIATQOPMEHHBIS (apMaThl, IITO AANABAIAE
mabanpHaMy TPIHAY MeEAbIIKaHBEpreHupli. JlacmenaBanHe mnanBep/siia, IITO
CalbUIbHBIA CETKI CTadl KJIIOYaBbIM KaHalaMm Il NPBIUATHEHHS ayAbITOPBIL.
Boisynena, mTo MeIbIsIKaHBEpPreHLblsl Yy Oenapyckail fashion-ypHamicThIIbI
pa3BiBaenla na TIOPBAHBIM CIPHApbIl, SKI Clajdydae DIadajdbHbIS TPIHIBL 1
JaKaJbHYIO CHEUbIPIKy p3AaKUbIMHBIX TPAKTHIK. BRICHOBBI AaciiefaBaHHS MOTYLb
ObILb BBIKAPBICTaHBI NpPbl (hapMipaBaHHI HABYKOBA-IIPAKTHIYHBIX PIKAMEHIALbII
115t fashion-xxypHanicray 1 panakrapay, skis 1arnaMoryils ajanrtaBallb KAaHTIHT a1
HOBBISI MeJbIsihapMaThl, a TaKCaMa BbI3HAUBILb CTPATITi0 MpacoyBaHHs fashion-
BBIJIAHHSY Ba YMOBax JiubaBaii TpaHcQapmarlisli.

JpimomMHas mpama yaynase caboid caMmacToiiHa TpaBeA3eHae ayTrapam
JacieaaBaHHe. ATpbIMaHbIS BbIHIKI 1 BHICHOBBI JaKJIaIHbIS.



ABSTRACT

Degree paper 81 p., 56 sources, 11 app.

Key words: DIGITAL ENVIRONMENT, FASHION, FASHION MEDIA,
MEDIA CONVERGENCE, TRENDS.

Object of research: fashion journalism of the Republic of Belarus.

Subject of the research: the peculiarities of the functioning of the
Belarusian fashion media in the context of media convergence.

The purpose of the study: to analyze the impact of media convergence on
fashion journalism, identify key trends and changes in approaches to creating and
distributing fashion content.

Research methods: description, comparison, genre-thematic analysis,
comparative analysis, content analysis, survey.

Obtained results and their novelty. It has been established that Belarusian
fashion media actively integrate multiplatform formats, which corresponds to the
global trend of media convergence. The study confirmed that social media has
become a key channel for audience engagement. It is revealed that media
convergence in Belarusian fashion journalism is developing according to a hybrid
scenario combining global trends and local specifics of editorial practices. The
findings of the study can be used in the formation of scientific and practical
recommendations for fashion journalists and editors, which will help adapt content
to new media formats, as well as determine a strategy for promoting fashion
publications in the context of digital transformation.

The degree paper is an independently conducted research by the author. The
results and conclusions are reliable





