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AHHOTALIMSA

O0bém aunaIoMHOM padoThbl: 59 CTpaHUI] OCHOBHOTO TEKCTa, OOIIMN
00BeM, BKITIOYAs MPUIIOKEHUS — /8 cTpaHuil, 45 UCTOYHUKOB.

[lepeuenp kawoueBbix ciaoB: WMUJIDK, bI'Y, VYHUBEPCUTET,
MEJUMHOE TIPOCTPAHCTBO, COILIMAJIBHBIE MEJMWA, KOHTEHT-

CTPATEI'UA, BOBJIEHEHHOCTD AYJIUTOPUU, ER,
NMHTEPAKTHUBHOCTb.
OO0beKkT AUIIOMHOH PpadoThl — Tporecchl (HOPMHUPOBAHHUS UMHUIKA

YUPEXKAECHUI BBICIIETO 00pa30BaHUs B MEAUNHOM IPOCTPAHCTBE.

IIpenmer AuUNIOMHOM PpadoThbl — MpPHEMBl U CTpaTerHu (HOPMHUPOBAHUS
MMHIKa benopycckoro rocyjapCTBEHHOTO YHUBEPCUTETA.

Heap aumIOMHON padoTbl — BBISIBUTH [NPUEMBI M CTPATEruu
dopmupoBaHusd uMHUIKa bernopycckoro rocygapcTBEHHOTO YHUBEPCUTETA B
COLIMAJIbHBIX MEIMA U BBIPAOOTAaTh PEKOMEH AU 10 aKTyaJI3allui O3UTUBHOTO
IIPOJIBMKEHNUS €TO B COLMAJIIBHBIX MEIUA.

B nunnomHol paboTe NpUMEHSIOTCS CIENYIOIINE MeTOAbI MCCIIeI0BAHUS:
HaOJII0/IEHUE, CUHTE3, UHIYKIUS U JeAyKUUs, TUCKYPCHBIM U KOMITAPATUBUCTCKUI
aHamus.

ITosryyeHHbIe pe3yJbTaThl: BBISIBICHBl KOHUENTYalbHbIE OCOOEHHOCTU
(GbopMHUpOBaHUS UMU]IKA YHUBEPCUTETA B COBPEMEHHOM MEIUMHOM MPOCTPAHCTBE,
B COIIOCTABUTEIBHOM ACIEKTE M3YyYEH KOHTEHT belopyccKoro rocyaapCTBEHHOIO
YHHMBEPCUTETAa M €ro KOHKYPEHTOB Ha OHJaiH-miiaTdopMmax, cHopMyarpOBaHbI
pPEKOMEHIalluK 110 aKTyaJIu3aluy MPUEMOB U CTpaTeruil (GoOpMUPOBAHUS UMUIKA,
npuMensiemMbix bI'Y B conmanbHbIX Meaua.

ABTOp pabOTHI MOATBEPKIAAET JOCTOBEPHOCTh MATEPHAIIOB M PE3YJIbTATOB
JTUIUIOMHON paOoThI, a TAK)KE CAMOCTOSITENIbHOCTD €€ BBIMIOJTHEHHUS.



AHATALBIS

AO0'éM abIIUIOMHAN mpaunbl: 59 crapoHak acHOyHara TIKCTY, aryjibHBI
a0'éM, yKITIOUatoubl JaAaTKH — /8 CTapoHaK, 45 KpBIHIII.

[Tepanix kawuaBbix ciaoy: IMIIDK, B/1Y, YHIBEPCITOT, MEJIbITHA I
[TPACTOPA, CALBIAJIBHBIA MEJIbIA, KAHTOHT-CTPATOI'TA,
YIATHYTACILH AYJIBITOPHIIL, ER, IHTOPAKTHIYHACIID.

A0'eKT ABIIOMHANH Hpaubl — Mpaipchl (papMipaBaHHS IMIKY YCTaHOY
BBIIIDHIIAN ayKalbli ¥ MebIiHAN TPacTOpPHI.

IIpagMer abIMIOMHAaN npanbl — NPBIEMBI 1 CTPaTaTii hapMipaBaHHS IMIIDKY
benapyckara n3sipaynara yHiBepciTaTa.

Mbsr1a abpluioMHali mpanbl — BBISBILB NPBIEMBI 1 CTPATITil GapMipaBaHHS
MKy bemapyckara mg3spikayHara VHIBEpCIT3Ta Y CalbLJIBHBIX MEIbIS 1
BBITIpallaBallb pIKaMEHJIallbll Ma aKTyali3allbll Ma3iThlyHara MnpacoyBaHHS Sro ¥
CalbISUIBHBIX MEJIbIS.

VY IBIIUTIOMHAM Tpanbl YXKBIBAIOIIA HACTYMHBIS MeTaAbl AAC/eIABAHHS:
Ha3ipaHHe, IHIYKUbIS 1 I3TyKUbIS, CIHTI3, ABICKYPCHBI 1 KAMIIAPAaThIBICIKI aHA13.

ATpbIMaHbI1  BBIHIKi:  BBISYJIIEHbl  KaHUPOTYalbHbIA  acaliiBacii
dapmipaBaHHs IMIJKY VYHIBEpPCITATA ¥ CydyacHaid MeAbliHAl MpacTophl, Yy
CynacTayJsUIbHBIM acCIIEKL€ BBIBy4YaHbl KaHTAHT benapyckara pa3sip:kayHara
VHIBEpCITATA 1 SAr0 KaHKypIHTAy Ha aHJalH-TIaTpopMax, cdapMysisiBaHbl
pAKaMEHJIalbll Ma aKTyani3albll NpeléMay 1 cTpaTariil papMipaBaHHs IMIIKY, K1
npeiMsHAonna bJ1Y y canpsuibHBIX MEIBIS.

A¥yTtap mpanbl MmauBsApAKae JaKiaJHACUb MaTiIpbisiay 1 BBIHIKAY
JBITJIOMHAM Tpalibl, @ TAKCaMa CaMacTONHACIb i€ BbIKAHAHHS.



ANNOTATION

Scope of the thesis: 59 pages of the main text, total volume, including
appendices — 78 pages, 45 sources.

List of key words: PUBLIC IMAGE, BSU, UNIVERSITY, MEDIA
SPACE, SOCIAL MEDIA, CONTENT STRATEGY, AUDIENCE
ENGAGEMENT, ER, INTERACTIVITY.

The object of the study is the processes of forming the image of institutions
of higher education in the media space.

The subject of the thesis is techniques and strategies for shaping the image
of the Belarusian State University.

The goal of the thesis is to identify techniques and strategies for shaping the
image of the Belarusian State University in social media and to develop
recommendations for updating its positive promotion in social media.

The thesis uses the following research methods: observation, synthesis,
induction and deduction, discursive and comparative analysis.

Obtained results of the study: we identified the conceptual features of the
formation of the university's image in the modern media space are revealed,
examined the content of the Belarusian State University and its competitors on
online platforms via the comparative aspect and formulated recommendations on
updating the techniques and strategies of image formation used by BSU in social
media.

The author of the work confirms the reliability of the materials and results of
the diploma work, as well as the independence of its execution.



