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PE®EPAT

O6beM aummoMHON paboTel — 64 crpanuibl. KoianmuecTBO HMCMONB30BaHHBIX
UCTOYHUKOB — 60.

Kmouessie cnosa: JIMUHBIM BPEHJ, ITYBJIMIIMCT, BJIOTOCDEPA,
MEJUMHOCTDH, MOHETU3ALIMS, MEJIMAOEPA3, COLIMAJILHBIE MEJIUA,
JIUTEPATYPHBIN BJIOT, BU3YAJIBHBIN CTUJIb, HU®POBBIE
[INIAT®OPMEIL, )KYPHAJIMCTHUKA.

AKTYaJbHOCTH IMIIJIOMHOI padoThl 00YCIOBIEHA HECKOIBKUMU (PaKTOpamH.
Bo-niepBbIX, B yCIOBHSX OBICTpOM HU(POBU3ALMM W Pa3BUTUA Meauachepbl Kak
croco0a MOHETH3allMy, BbIPOCIa KOHKYPEHILUs 32 BHUMaHUE ayJuTopuu. B cBs3mM C
ATUM, JINYHBIN OpeH] — XOPOUIHil cCIOCO0 3alTOMHUTBCS U BBICTPOUTD JJOBEPUTEIBbHYIO
CBSA3b C 4yMUTaTesieM. Bo-BTOpbIX, TpaHCPopMalLUs COLMANBHBIX CETeH, Oyorocdepsl,
1aTGOpM C IITUHHBIMU U KOPOTKMMU TEKCTOBBIMU (pOpMaTaMu, 3aCTABIISIIOT aBTOPOB
MOJCTPAauBATBHCS TOJI HOBBIE TEHJEHUUHU, OBITh 0O0Jee TUOKUMHU, HaNPSAMYIO
B3aMMOJICUCTBOBaTh €  NOANHUCYMKAMHM U (OPMHpPOBATH CBOE HMS H
po¢heCCUOHATIBHYIO PEIyTalIHIO.

OO0bekT ucciaenoBaHusi — (EHOMEH JMYHOTO OpeHJa B KYpPHAIMCTHKE M
nyOJIUIIUCTUKE.

IIpeamer uccaenoBanusi — nuuHblil Openn Jlronmunel PyoOnesckoii, Cepres
Munaega.

Heas numioMHoH padoThl — MPOAHATU3UPOBATH CIOCOOBI U MHCTPYMEHTHI
dbopMupoBaHUs JTUYHOTO OpeHJa MyOJMIIMCTAa B YCIOBHUSAX PAa3BUTHUS COBPEMEHHOM
nM(ppoBOIl MenHacpeIbl, a TAKXKE MPOJIBHXKEHHSI 1 MOHETHU3AIMH JIMYHOTO OpeHJia pu
WCIIOJIb30BAaHUU OMNPEJEICHHBIX TEXHOJOTMU M MiIaTdopM Ha MpUMEpPE TBOPUECKOU
nesitenbHocTH JItonmunel Pyonesckoii, Cepress Munaesa u fp.

MeTtoaosornueckasi 6asa: onvcaTeIbHbIN, KOMIIAPATUBHBIN METO/IBI.

IIpakTHyeckass 3HAYMMOCTL ¥ HOBH3HA TeMbl pabOTHl 3aKIIOYAETCS B
BO3MOYXHOCTH HCIIOJIb30BAHUS HAYyYHOTO OIbITA B XOJI€ CO3JAHHUS MEIUUHOIO
JUYHOTO OpeHaa u 0JioTa B COIMATBHBIX CETSIX.

JumoMHast paGoTa MpeAcTaBiIsieT COOOM CaMOCTOSTENBHO MPOBEIEHHOE
aBTOPOM HCCJIEIOBAHHUE.



PODEPAT

AG’ém gpltutoMHal paboThl — 64 craponki. Kobkaciis BEIKAPBICTAHBIX KPBIHIIT
— 60.

KimrouaBbiga cioBel: ACABICTBI BPOHJI, ITYBJILBICT, BIIOI'ACOEPA,
MEJBIMHACIIb, MAHETBI3ALIBISI, MEJIBISIBBISI ABPA3, CAIIBISAJIBHBISA
CMI, JITAPATYPHbBI BJIOI', BI3YAJIbHbBI CTbUIb, JIIYBABBIA
[INIAT®OPMBEI, )KYPHAJIICTBIKA.

AKTyaJbHACUb JBIIVIOMHA#l padoThbl abyMoyieHa HEKaJabKiMi (akTapami.
[la-nepmiae, Ba yMoBax IMackopaHail JuOaBi3albplli 1 pa3Bills Meabisichepsl SK
crioca0y MaHeThI3allbll y3pacia KaHKYPAIHIbIS 32 YBary ayIbITOphIl. Y CyBs31 3 I'3ThIM
aca0icTbl Op3HJ — 100l criocad 3armoMHINLA 1 BEIOyAaBalb JaBEPIIiBbIsl aJHOCIHBI 3
ypiTauoM. [la-gpyroe, TpaHcdapmanplsi caublsUIBHBIX — CETak, Oyoracgepsl,
miatpopMay 3 JOYTIMI 1 KApOTKIMI TIKCTaBbIMI (papMarami MpbIMylIae ayrapay
ajanTaBaillla [MaJ HOBBISI TOHIIHILI, OBl OoybII  TiOKIMI, HAYOpPOCT
y3aeMaJ3eiiHivyanbs 3 mnaamicantami 1 QapmipaBaib cBa€ 1M 1 mnpadeciiiHyro
PAIYTaLBIIO.

A0’exkT nacienaBaHHsi — (eHOMeH acabictara OpsHAAa Y KypHAIICTHILBI 1
Ty O LBICTHILIBI.

Ipaamer nacaexaBanHs — acabictel Opana Jlrogminsl Pybneyckait 1 Cspres
Minaea.

Mbsra apiiioMHaii padoThbl — MpaaHaiizaBalb CcHocaObl 1 IHCTPYMEHTBI
dbapMipaBanHsa acalictara OposHaa myOJilbICTa Ba YMOBax pasBillllsl CydyacHaii
miybaBail MeIpINIpacToOpbl, a TakcaMa NPAcOyBaHHSA 1 MaHEThI3alpll acadicrara
OpsHJa 3 BRIKAPBICTAHHEM MAYHBIX T3XHAJIOTIH 1 Iiatopmay Ha NpbIKIaa3e TBOpUYal
n3eitHacii Jlronminel Pyoneyckait, Cspress Minaesa 1 1HIIL

MeTtanajaariunas 6a3a: anicajabHbl, KaMIapaTblyHbl METAIbI.

IlpakThlyHasi 3HAYHACHb | HaBi3HA TOMBI 3aKirOYaeIa y MardbiMacil
BBIKAPBICTAHHS HaBYKOBara JOCBeAy Mpbl CTBap3HHI MebliiHara acabicrara OpsHja 1
OJiora ¥ calpislIbHBIX CETKaX.

JlpituioMHast pabota 3’syisienia caMacTONHBIM JlaciieJaBaHHEM, TTPaBeI3eHbIM
ayrapam.



ABSTRACT

The volume of the thesis is 64 pages. The number of sources used is 60.

Keywords: PERSONAL BRAND, PUBLICIST, BLOGOSPHERE, MEDIA
PRESENCE, MONETIZATION, MEDIA IMAGE, SOCIAL MEDIA, LITERARY
BLOG, VISUAL STYLE, DIGITAL PLATFORMS, JOURNALISM.

The relevance of the thesis is determined by several factors. Firstly, in the
context of rapid digitalization and the development of the media sphere as a way of
monetization, competition for audience attention has increased. In this regard, a
personal brand is an effective way to be remembered and build a relationship of trust
with readers. Secondly, the transformation of social networks, the blogosphere, and
platforms with short and long text formats forces authors to adapt to new trends, be
more flexible, interact directly with followers, and build their name and professional
reputation.

Object of the study — the phenomenon of personal brand in journalism and
publicism.

Subject of the study — the personal brand of Liudmila Rubleuskaya and Sergey
Minaev.

The aim of the thesis is to analyze the methods and tools of forming a
publicist’s personal brand in the context of a modern digital media environment, as
well as the promotion and monetization of a personal brand using specific
technologies and platforms, based on the creative work of Liudmila Rubleuskaya,
Sergey Minaev, and others.

Methodological basis: descriptive and comparative methods.

Practical significance and novelty lie in the possibility of applying scientific
knowledge in the process of creating a media-based personal brand and blog on social
media.

This thesis is an original research project conducted independently by the
author.





