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PE®EPAT

Crtpyktypa u 00beM TUIUIOMHOM pabOThL: TUIIJIOMHAs paboTa COCTOUT U3 57
ctpanuil, 31 ucrounnka, 1 TaGnuIel, 3 MPUIOKEHUN.

Kmouessle crnosa: CMM, MOJIOJEXD, TA3ETA, WHTEPHET,
INSTAGRAM, TEJIETPAM, BKOHTAKTE, TIKTOK.

AKTyallbHOCTh HW3YyY€HHs BBIOPAHHOM TEMAaTUKH OOYyCIOBJIIEHA TEM, YTO
COBpEMEHHbBIE MeUaTHbIE CPEACTBA MACCOBOM MH(POPMAIH TEPSIOT CBOM MO3UIUH
Ha MEIUaphlHKE U3-32 pPOCTAa NOMYJSIPHOCTH aJIbTEPHATUBHBIX HCTOYHUKOB
uHpopMarmu. K HuM oTHOcATCA Onoru, IU(pPOBbIE BEPCUU Ta3eT U KypHAJIOB, a
Takke (OTO-, ayauMo- M BUACOKOHTEHT M JPYTrU€ HWHHOBAIIMOHHBIE (POPMBI
KOMMYHUKALIUH.

OO0vbekT ucciaenoBanus: Buselickas paiionHas razera «l1nsx nepamori».

IIpeamer wucciaegoBaHMsA. COAECPKATEIBHBIE W BHU3YaJbHBIE CPEACTBA
Bunelickoil paiioHHO# razeTsl «l1lnsx mepamori», (popMHUpYyIOIIME HEHHOCTHO-
CMBICJIOBBIE OPUEHTALNM LEIEBON ayAUTOPUH.

Heanb padoThl: BbIsiBICHWE CIENU(UKU U ONPEEICHUE KOHTEHT-CTPATErHU
Bunelickoil pailonHoi razetbl «lllmsax mepamori» B OCBELIEHWH MOJIOAEKHOU
TEMATHUKH.

MeToabl HCCJIEIOBAHUS. METOJ THUIIOJOTHYECKOTO AHANIM3a, METOJ
KJaccu(uKauuy, METOJ] KOHTEHT-aHajlu3a CpPaBHUTENIbHBIA METOJ, METOMAbI
YKaHPOBOT'O U THUIIOJOTHYECKOTO aHAJIA3A.

IHonyyeHHble pe3yJabTaThl U MX HOBU3HA M3YUYEHBI ITOAXObl OCBEIICHUS
MOJOIEKHOW TeMaTuKu B palioHHOM Tazere «lllnmsax mnepamori». BreisBieHa
cnenudurka (pOopMUPOBAHMS LIEHHOCTEN IOHOW MeNHaayAUTOPUU B PErHMOHATBHOM
MH(OPMAIMOHHOM MPOCTPAHCTBE. Y CTAHOBJIEHBI (POPMBI M BU3yaJIbHbIE TTPUEMBI
peNpe3eHTallMd  MOJIOAEXHOW TEMaTUKM B PallOHHOM Tra3ere. BbIABIEHBI
LIEHHOCTHO-CMBICJIOBBIE NPHOPUTETHI B COJEPKATEIBHOM CTPYKType Buneickon
paiionHol razere «lllnsx mepamori». O603HaUEHBI IEPCIEKTUBHBIC TTOAXO b IS
JAJIbHEUIIIETO PAa3BUTHS U MPUBIIEUYCHUS MOJIOJOM ayJUTOPUHU K NIEYATHON BEPCUU
ra3ersl.

JocToBepHOCTL MaTepHAJIOB U Pe3yJbTATOB AMILIOMHON PadoOThbI:
JTUIUIOMHAsT paboTa MpeICTaBIAeT cO00M CaMOCTOSATEIBLHO MPOBEJEHHOE aBTOPOM
uccinenoBanue. [lomydeHHbIE pe3yIbTaThl U BBIBOABI JOCTOBEPHBI.

Ob0s1acTh  BO3MOKHOIO TPAKTHYECKOI0 NPHMMEHEHHMS: pe3yJIbTaThl
UCCJIEIOBAHUSI MOTYT MOCIYXUTh MaTepUaIoM Jisl pa3pad0TKU PEKOMEHJAIUi 110
VIYUIICHUIO PEAAKIIMOHHOMW TMOJUTUKKA peruoHanbHbix CMMUM B HampaBieHUH
AKTUBHOTO TPUBJICUCHUS MOJIOJAEKHOM ay IMTOPHUU.



PO®EPAT

CrtpykTypa 1 a0'éM IbITUIOMHAN Mpalibl: IBITUIOMHAS Tpara cKiagaera 3 57
ctapoHak, 30 kpbIHill, 1 Ta0mimpl, 3 TPHIKIaTaHHAY.

KimtouaBeiss cnoBel: CMI, momnamss, ['A3ETA, Iamapust, INSTAGRAM,
TELEGRAM, BKOHTAKTE, TIKTOK.

AKTyalbHacllb BBIBYUSHHS aOpaHail TAMaThiki a0yMoOyJeHa ThIM, IITO
Cy4YacHBISl IPyKaBaHbBIS CPOJIKI MacaBail iH(apMaipli TYOJISIONs CBae Ma3ilbli Ha
MEABIIPBIHKY 3-3a POCTY MaMyJIsipHACIl aIbTAPHATHIYHBIX KPBIHII iH(papMaribli. Jla
1X cTaBsa 01o0ri, Ji46aBblis Bepcii ra3er 1 yacomicay, a Takcama (ora-, ayapié- 1
BIJIPAKAHTAHT 1 1HIIBIS 1HABAIIBIMHBISA (POPMBI KAMYHIKAIIbI1.

A0'ekT naciaenaBanHs: Binelickas paéunas razera «1Llnsx mepamoriy.

IIpagmer aaciaenaBaHHSA: 3MACTOYHBIA 1 Bi3yaslbHbIA CpoAKl Bimelickaii
paénnail razerbl «lllmsix mepamori», fAKisg (papMyrolb KallTOYHAaCHa-C3HCABbISA
apbIEHTallbIl MATaBall ayIbITOPBII.

Mbsta padoThl: BBISYJIEHHE CHEUbI(pIKI 1 BbI3HAYIHHE KAHTIHT-CTPATATii
Bineiickaii pa€nHail razetsl «lllmax mnepamori» ¥ acBATIEHHI Maslaa3€xHal
TAMATBIKI.

Metaabl [gacjelaBaHHA. MeETaa  ThIAJariyHara adailizy, MeTaj
KJjacipikanpli, METaJ KaHTIHT-aHAJI3Yy MapayHaJIbHbI METaJ, METaJlbl KaHpaBara i
ThINIAJIariyHara aHami3y.

ATpbIMaHbIA BbIHIKI i iX HaBi3HA: BBIByYaHbl MNaJbIXOJbl ACBSATIICHHS
Manaa3é&xHal TAMaThikl ¥ paéHHal raseue «lllnsax mnepamori». Beisyiena
cnenplPpika  ¢apmipaBaHHS  KalITOYHACIsy  OHAW — MEIUWaayAuTOpUU ¥
porisiHaIbHBIM 1H(apMalpliiHail pacTopbl. YcTaHOYIEHbl (GOPMBI 1 Bi3yaJIbHbISA
NPBIEMBI PAMPAIZCHTALBIT MaNaA3EKHAH TAMATBIKI ¥ pa€HHAl rasere. BoisyneHsl
KAIlITOYHACHA-COHCABbI MPBIIPBITATE  y 3MSICTOYHAW CTPyKTypbl Bineiickai
paénnaii razene «lllnsax nepamori». [lazHauaHbis EPCIEKTHIYHBIS MAIBIXOIbI J1JIs
Janeiiara pas3Bilus 1 TPbIUATHEHHS Malalod ayAbITOpPbIl J1a IpyKaBaHail Bepcil
ra3erhl.

JaknagHacupb MaTIPbIsJIay i BbIHIKAY ABIJIOMHAN Npaubl: AbIIUIOMHAS
npama yaynse caboll camacToiiHa TMpaBed3eHae ayTapaMm JaciefaBaHHE.
ATpBIMaHbIS BBIHIKI 1 BRICHOBBI TaKJIaHBIS.

Bobaacur  mMarysiMara — npakTbIYHAra  NPbIMSHEHHS:  BBIHIKI
JacieiaBaHHsl MOTYIlb MACTYKbILb MaTAPbIsIaM AJis paclpaloyKi paKaMeHAalbIi
na NaISANIPHHIO pAJakibliHaid MamTheiki parigsHanbHbix CMI ¥ Hampamky
aKThIYHAra MpbILSTHEHHS MOJa3eBail ayabITOPHII.



ABSTRACT

Structure and volume of the thesis: the thesis consists of 57 pages, 31
sources, 1 table, 3 appendices.

Keywords: MASS MEDIA, YOUTH, NEWSPAPER, INTERNET,
INSTAGRAM, TELEGRAM, VKONTAKTE, TIKTOK.

The relevance of the study of the selected topic is due to the fact that modern
print media are losing their positions in the media market due to the growing
popularity of alternative sources of information. These include blogs, digital
versions of newspapers and magazines, as well as photo, audio and video content
and other innovative forms of communication.

Object of research: Vileysk district newspaper “Shlyakh Peramogi”.

Subject of research: content and visual means of Vileysk district
newspaper “Shlyakh Peramogi”, which form the value and semantic orientations of
the target audience.

Purpose: identify the specifics and determine the content strategy of the
Vileysk district newspaper “Shlyakh Peramogi” in covering youth issues.

Research methods: method of typological analysis, method of
classification, method of content analysis, comparative method, methods of genre
and typological analysis.

As a result of writing the work, the approaches to the coverage of youth
topics in the district newspaper “Shlyakh Peramogi” were studied. The specifics of
the formation of values of young media audience in the regional information space
have been revealed. The forms and visual techniques of youth themes
representation in the regional newspaper have been established. The article reveals
the value and semantic priorities in the content structure of the Vileysk district
newspaper.

Reliability of materials and results of the thesis: the thesis is an
independently conducted research by the author. The obtained results and
conclusions are reliable.

Area of possible practical application: the results of the study can serve as a
material for the development of recommendations to improve the editorial policy
of regional media in the direction of active involvement of the youth audience.





