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OpHuM M3 BaKHBIX aCIEKTOB B IPENOIaBaHUU MHOCTPAHHOTO S3bIKa B MPOdeccro-
HaJIBHBIX IEJISAX ABJIseTcsl pedpepupoBaHre. KoMILieke ympakHeHUIH HalpaBjeH Ha BbIpa-
O0TKYy HaBBIKOB U (pOPMHUPOBaHHE YMEHUU pedepupoBaHUs HA MaTepuase ayTeHTHYHBIX
TEKCTOB II0 TYPUCTUUECKOU TeMaTUKH. CTyZleHThI JOI’KHBI 3HATh U COOJIIOAaTh 00s13aTENb-
HbIE BJIEMEHTHI CTPYKTYPbI BTOPUYHOTO TEKCTA: BBEJIEHIEe, OCHOBHAsI YacTh (OCHOBHAsI IIPO-
Os1eMa, KpaTKOe COZIeprKaHUe), BBIBOJIBI, COOCTBEHHOE OTHOIIeHHe oOydaemoro. Ocobyro
TPYHOCTbD IIpeJICTaBJIsIeT paboTa mo ¢GOPMUPOBAHMS HABBIKOB M YMEHUN OPUEHTUPOBAHUS
B JIOTHKO-CMBICJIOBOI CTPYKTYP€E TEKCTa U YMEHUH CMBICJIOBOM KOMIIPECCHH TEKCTA IIPH CO-
XpaHEHUH OCHOBHOTO COJIEP KAHUS.

Kmoueswvle caoea: pedeprpoBaHue; ayrTeHTHYHbIE TEKCThI, MHAYCTPHUS TOCTEIPHU-
HMMCTBA, JIOTUKO-CMBICJIOBAS CTPYKTYPa TEKCTA, KOMILIEKC YIIPAsKHEHUH.
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Abstract writing for professional purposes is very important for teaching a foreign
language. A set of tasks developing abstract writing skills is given on authentic texts for
tourism in the sphere of hospitality industry. While writing an abstract students should follow
a definite structure of a secondary text, namely, introduction (background information);
the main part giving the aim of the study, methods, results, and conclusion. Formation of
skills and abilities to navigate the logical-semantic structure of a text and skills of semantic
compression of text while preserving its main content is of special difficulty.

Keywords: abstract writing; authentic texts; hospitality industry; logical-semantic
structure of a text; a set of tasks.

[Ipex/ie yeM NMPUCTYIUTH K pepepUPOBAHUIO CIIEITUATbHBIX TEKCTOB, U3Y-
YaeMbIX Ha CTapIINX Kypcax, IIpenoiaBareb IieJieHallpaBJIeHHO HAUUHAET pa-
60Ty 110 00yueHMI0 pepepUPOBAaHUIO Y2Ke Ha MIaAIINX Kypcax. Ha HauaspHOM
aTare paboThl ¢ TEKCTaMU OCHOBHOM OIMTUOKOU CTy/leHTa SABJIsIETCS 3aMeHa pe-
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(epupoBaHus TeKcTa ero nepecka3zoM. I103ToMy Ba’kHO aKIIEHTHPOBATh BHU-
MaHHe 00yJdaeMbIX Ha 0cOO0H cXeMe CTPYKTYPhl BTOPUUYHOT'O TEKCTA, B JIAHHOM
ciy4dae, pedepara.

BaxxHocTh 00yueHMsA pedepHupOBaHHIO OTpaskeHa B mporpamme «IHO-
CTPaHHBIN SI3BIK MPO(ECCHOHATBLHOU JesITETbHOCTH (BTOPOI) (aHTJIMHACKUI)
JUIA crienuaabHOCTH "MeHemikmeHT' (mpoduausanusa "MeHemKMeHT B cde-
pe MEeXKyHapOHOTO TypU3Ma U ToCcTelpuuMcTBa")» /11 6 U 7 ceMecTpoB [1].
B nmporpamme BbifiesieH acekT « PeeprupoBaHue, iepeBosi, AHHOTUPOBAHUE».
JIaHHBIN aCIEKT IMPeayCMOTPEeH Kak JJIsl TPYIIT MPOJABUHYTOTO YPOBHSA 00yUe-
HUsI aHIJIMHCKOMY SI3BIKY, TaK M JIJIS TPYIII ¢ 00Jiee HU3KUM YPOBHEM BJIajie-
HUSI SI3BIKOM.

PedepupoBanue TeKCTa sIBsIeTCs OoJsiee CII0KHBIM BHIOM JIEATETIbHOCTH
II0 CPaBHEHUIO C Ilepecka3oM U IpeAIioJiaraeT BbICOKUN YPOBEHb Pa3BUTHUSA
yMEHUH BceX BUJIOB uTeHHUs. Ha mutammux Kypcax 00JibIlIoe BHUMAaHUE y/ie-
JIIeTCSI UMEeHHO OOyJYeHHUI0 Pa3IUUYHbIM BU/IAM UTEHUA. 3a7aHus IIPU 00yde-
HHUU TPOCMOTPOBOMY, IIOMCKOBOMY U U3YUaIOIIEMY UYTEHHUIO TOTOBST CTY/IEHTA
K IIOCJIEAYIOIEMY NUCbMEHHOMY U YCTHOMY pedepHUpoOBaHUIO.

J171s1 06yueHUs1 pedepHUpOBAHUIO CTYAEHTOB CTAPIIHX KYyPCOB CIIEITHAIBHO-
ctu «MeHnexxaMeHT (B chepe MeKIyHApOIHOTO Typru3Ma U FOCTEIIPUUMCTBA)»
HCIIOJIb3yEeTCA COOPHUK TEKCTOB M YIIPAKHEHU, BKIIOYAKOIUX ayTeHTUIHbIE
TEKCTBI, OTPaKaroIIFie OCHOBHBIE ITPOOJIEMBI MH/IYCTPUH TOCTEIPUUMCTBA [2].
JIns yenienHoro pedepupoBaHus HeoOXoauMo cpopMHUpOBaTh yMeHUs, KO-
TOpbIe BBIPAOATHIBAIOTCA IIPH ITOCJIEIOBATEILHOM BBIIIOJTHEHUHM KOMILIEKCA
ynpaskHeHuid. CTaHgapTHbIE (ppas3hl U KIIHIIE /I 00yueHUs1 pedeprupOBaHUIO
IIOMOTAIOT CTPYKTYPHUPOBATh AyTEHTUYHBIN TEKCT.

OTtcyrcTBUE 00A3aTEJbHBIX 3JIEMEHTOB CTPYKTYPHI BTOPHYHOIO TEKCTa
YacTo ABJISIETCS TUITUMYHON OIMOKOM. OOIIenpuHATas cXeMa CTPYKTYPhI BTO-
PUYHOTO TEKCTa BKJIIOYAET: BBEJ/IEHNE, OCHOBHYIO YacTh (OCHOBHAsI IIpobJiiemMa,
KpaTKOe COjleprKaHue) U BbIBOJIbI, COOCTBEHHOE OTHOIleHue. IIpu cocraBie-
HUU pedepara mpejyiaraeTcs UCIoJIb30BaTh OMPe/ieIeHHbIE CJIOBOCOYETAHUS,
¢bpassl U KIKIlle, KOTOPbIE YIOTPEOJISIOTCA BO BBEJIEHUH, OCHOBHON YacTH U
3aKJIIoueHuH. [lepeyeHs HY>KHBIX ppas3 MOKET CO/IEPrKaTh OTPAaHUYEeHHBIN Ha-
O0op Ha mepBHIX ATamax obydeHus pedepupoBanuio. [Io Mepe mpuodOpeTeHUs
OIIBITA ATOT IIepeYeHb MOKET JIOMOJHATHCS HanboJiee YacTo UCII0Ib3yeMbIMU
BBIPAYKEHUSAMHU U KJIUIIIE.

IIpu cocrasienun pedepara BbIIAEJAOTCA TPU dTana. Ha nepBom sramne
ompejiesisieTcs TeMa IyOJUKAIlMd Ha OCHOBAaHWM 3arjlaBUs M UTEHUS BCETO
TeKcTa (MCIOoIb3yIOTCsS HaBBIKH IIPOCMOTPOBOTO UTEHHs). BTopoii sTam mpes-
cTaBJisieT paboTy cO CMBICIOBBIMU (DparMeHTaMU TEKCTA: BBIAEIAIOTCS KJTIO-
yeBble IMPEJJIOKEHUs TEKCTa, HECyIle OCHOBHYI0 nHopmaruio. Ha TpetbeM
aTare IMPOUCXOJIUT cOKpalleHue u 06001eHre ocHOBHON nHbopmaruu. Ca-
MBIM CJIOXKHBIM SIBJISETCS BTOPOH U TPETUH 3Tamnbl. [loaTOMy B KOMILIEKCe 3a-
JIAaHWY Ba>KHBI IMEHHO YIIPAyKHEHU s Ha BblJIeJIeHNE KIIOUEBBIX MPE/JIOKEHUH
TeKCTa U MOCJeAyIoIre AeHCTBUA M0 KOMIIpeccHuu TekcTa. HecMoTps Ha OT-
HOCHUTEJIbHYIO JIETKOCTD IIpejicTaBaeHus pedepaTa BO BBEJeHUH, TaK KaK 2Ta
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paboTa y;ke MpPOBOAWIACH NMPU pedepUPOBAHUU TEKCTOB CTPAHOBEIUECKO-
TO U OOIIECTBEHHO-TIOJIUTHYECKOTO XapaKTepa U OOBIYHO He BBI3BIBAET OCO-
OBIX 3aTPyAHEHUH, HEJIb3sl HE OCTAHOBUTHCS U HAa BBOJHOM YaCTU CTPYKTYPBI
pedepara.

B mporecce pedeprupoBaHUs TEKCTOB IO CIIEITUATIBHOCTH CTYAEHTHI 005-
3aTeJIbHO JIOJKHBI IIPEIOCTaBUTh HazBaHUe pedhepUpPyeMOoro TEKCTa, aBTopa,
JlaTy IMyOJIMKAINU U T/ie ObLIT OIyOJIMKOBAaH TEKCT. /{11 3TOro HeoO6X0AUMO HC-
II0JIB30BaTh CyeAyoIIe Gpaspl:

The headline of the article/text is ...

The author of the article/text is ...

It is written by ... ...

This is an article/text published in the newspaper (scientific journal etc.)
in ... (year, date)

The article/text suggested to your attention is taken from...

IIpumep

The article suggested to your attention is taken from a student guide
«Hospitality Industry. Key Issues» published in 2020. The article is in the
first part of the guide «Top Trends in Hospitality Industry». The headline of
the article is «Luxury».

Oco0Oble 3aTpy/lHEHUS BBI3bIBAET OCHOBHAs 4dacTh pedepaTra, Tak Kak B
mporecce pedpepupoBaHUsl MTPOUCXOAUT U3MEHEHNE, KOMIIPECCHUSI TEKCTA IIPU
COXpaHEHWHU ero OCHOBHOTO cojiep:kaHus. /[yt ¢popMupOBaHUSA HABBIKOB U
yMEHUN OpUEeHTHUPOBAHUS B JIOTUKO-CMBICJIOBON CTPYKTYp€E T€KCTA U YMEHUU
CMBICJIOBOM KOMITPECCUH TEKCTA ITPU COXPAHEHUH OCHOBHOTO COJIEPKAHUS FIC-
IIOJIb3YIOTCSA OIIpeJIeJIEHHBIN KOMILIEKC yIIpaskHeHuu. [1pu paboTe Haj1 OCHOB-
HOH 4yacThio pedepaTa MoHamo0ATCs HaBbIKK ¥ YMEHHUS IIPOCMOTPOBOTO U I10-
HMCKOBOTO BUIOB uTeHUs. CTyZieHTaM y:Ke 3HaKOMbI 3a/laHUs TUIIA: HAWIUTE
KJIIOUeBOe mpeziokeHre ab3ana. KirroueBble (TeMaTuuyecKkye) MmpeasiosKeHusI
ab3alleB ABJIAIOTCA CMBICJIOBOM OCHOBOUM pedepara. Ho HeoOXoMM HaBBIK
CTPYKTypUpOBaHUA WH(MOpPMAIUU B JIOTUUECKOU IOocsesioBaTesbHOCTH. [lo-
ATOMY B KOMILJIEKC yIIPa*kHEHUN 110 00yUYeHUI0 pedepUpPOBAHUIO BXOJAT CJIe-
TYIOIIVE 3aJTaHUA:

3azanue 1. OnpezgesnTe Lejlb 1 Ha3HAUYEHUE TeKCTa.

IIpumep

Whatisthe mainidea of article 4 « Blockchain Technology»? The mainidea
of the article is to show one of the most exciting digital technology innovations
of recent times. The aim of the article is to describe blockchain as a new and
safe technology for keeping digital records that can make travelling easier
and more secure for everyone.

I[Ipumep

What is the main idea of the text 5 «Luxury»? Luxury brands are no
longer just about selling expensive products. They are about offering unique
quality, interesting stories, and special experiences. The aim of the article is
to inform the reader how luxury brands become and stay relevant for a new
generation of clients.
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3asanue 2. BeiiesiuTe OCHOBHBIE YaCTU TEKCTA.

B xagecTBe mpuMepa BbI/IeJIeHbI 3HAUNMBbIE YacTu TekceTa 3 « Technology ».
B Tekcre 3aryiaBus STHX 4YacTell BBIJEJE€HBl IPOIMUCHBIMU OyKBaMMU:
1. ARTIFICIAL INTELLIGENCE (Al), 2. FACIAL RECOGNITION AND VOICE
TECHNOLOGY, 3. INTERNET OF THINGS (IoT)

[Tpu pedepupoBaHUM UCIIOTIB3YHUTE CIIEYIOIINE CTAHAAPTHBIE BhIPAKe-

HUA:
The first part is about... — IlepBasi 9acTh TEKCTa MOCBSIIEHA. ..
The second part dwells on... — Bo BTOpoii yacTu paccMaTpUBaeTCs. ..
The third part deals with... — B TpeTbeli 4aCTH CTaTbU PACCKA3bIBAETCSA O

3asanue 3 BeimuiuTe Kat04deBble IPeJIoKeHUs (C10Ba) U3 CIEAYIOIIErO
abzarma Tekcra 3 «Technology» [2, c. 12].

The rise of new technologies will enable hospitality businesses to provide
guests with greater customisation, convenience and control. Technology is
transforming the way that travellers interact with brands before, during
and after their journey. Far from pulling hospitality away from its soul as a
people-centric industry, the adoption of new technologies allows hospitality
businesses to deliver greater personalisation and better service. With the help
of Al IoT connectivity and other new technologies, businesses can offer a more
engaging brand experience while meeting and even anticipating guest needs.

PaccMoTpuM, Kakue KJIIOUeBbIe MPEJIOKEHUS] BBIIIUCAIN CTY/IEHThI U3
JTAHHOTO TEKCTa Ha 3aHATHUSAX 10 00yUYeHUI0 pehepUPOBAHUIO.

The rise of new technologies will enable hospitality businesses to provide
guests with greater customisation, convenience and control.

The adoption of new technologies allows hospitality businesses to deliver
greater personalisation and better service. To ecth, IpeaioKeHre u3 ab3ara
OBLIO YIIPOIIEHO, ObLIa MPOIYIIeHA YacTh IPEeJIOKEeHHUS.

B mporiecce pedepupoBaHUsA HY:KHO HAYYUTHCSA HE TOJIBKO OIIPEJIETUTD
KJIIOUEBBIE TIPEJIOKEHNSA, HO U IIPEICTABUTh UX B BHe HOBOTO ab3ama. B pe-
3yJIbTaTe IepepabOTKH TEKCTa HOBBIM ab3all ObLI IPE/ICTaBJIEH CJIELYIOIAM
obpasom:

The rise of new technologies (Al, IoT and other new technologies) will
enable hospitality businesses to provide guests with greater customisation,
convenience and control. They allow hospitality businesses to deliver greater
personalisation and better service.

3ananue 4. CoxpaHsisa OCHOBHOE coJiep:KaHue ab3a1ia, OCyIecTBUTE KOM-
IIpeccuro Tekcra. M136aBbTech OT BTOPOCTENIEHHON HH(MOPMAaIIUHU.

B kauecTBe MpuMepa UCITOJIb3yeTCs IIPeJIJIOXKeHNe U3 TeKeTa 4 « Blockchain
Technology» [2, c. 15].

In this article we take a closer look at the blockchain, explain what it is and
explore its current and potential future uses within the hospitality industry.

[Tpennoskenue s pedepara ObLIIO U3MEHEHO CJIEAYIONTUM 00pa3oM:

In this article the author explains and explores current and potential
future uses of blockchain within the hospitality industry.

CMbIC/IOBasi KOMIIPECCHS TEKCTA OCYIIECTBJISETCS 3a CUET UCKIIOUEHUS,
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0000111eHsA U yIpolneHus. [Ipu BeIZeIeHUH KIIOUEeBbIX IPEAI0KEHNI TEKCTA
yJiaseTcss BTopocTeneHHass nHGOpMaIlisA U MOBTOPHI, YTOUHEHUS, ITOSICHSIIO-
IIIFe KOHCTPYKINHU (MCK/IIOUEHHE); YaCTHOE 3aMeHIeTCA OOIIUM, IIPOUCXOJIUT
3aMeHa MPeAJIOKEeHHUs WM €ro YacTH yKas3aTeJIbHbIM WK OTPUIATEIhHBIM
MecTonMeHneM (00001IeHEe), HECKOJIBKO MPE/IJIOKEHNH 3aMeHsETCsS OHUM,
CJIOJKHOIIO{YMHEHHbIE MTPEJIOKEHUs 3aMEHSIOTCS MMPOCTHIMU (YIIPOIIEHHE).
Taxkum 06pazoM, COXpaHAETCS OCHOBHOI CMBIC/I TEKCTA M COKPAIIAeTCs 0ObEM.

[Tpu BBHITIOJIHEHHWU ITOCJETHETO 3aJaHUS OCYIIIECTBJISIETCA HE TOJIBKO CO-
KpallleHre TeKCTa, n30aBJIeHHe OT BTOPOCTEIIEHHON HH(MOPMAaIIUK, HO U He0oO-
XOZIM HAaBBIK CTPYKTYPUPOBAHUS HHGOPMAIIMHU B JIOTHUYECKOM ITOCIEA0BATETb-
HocTu. Pedepat Tekcra JEMOHCTPUPYET, YTO TEKCT pedepaTa He COCTABIISIETCS
TOJIbKO U3 KJIFOUEBBIX IIPEJIJIOKEHUI TEKCTa, XOTSI OHH SBJISIOTCS CMBICJIOBOM
OCHOBOU pedepaTa, a IIPOUCXOIUT IepepadoTKa Co/iepKaIlelics B KJIII0UEBBIX
IIpeIOKEeHNAX MHGOPMAIMK U CTaHJAPTHBIE BhIPA’KEHUS, KOTOPHIE MOLYT
OBITH IIPEJIOCTABJIEHBI CTY/IEHTAM WJIM MOTYT OBITh BHIOPAHBI CAMOCTOSITEJIb-
HO W3 IIpeAJIaraeMoro CIIFCKa PEeKOMEHIYeMbIX BBIPa’KEHUH, HCIIOJIb3YIOT-
cs B OCHOBHOM U 3aKJIIOUUTEILHOUN YacTsax pedepara. Hampumep, 5T0 MOTyT
owITh caemyronue ¢pasbl: The author shows us / gives account of / gives us
some information on / informs us about / analyses a number of reasons for /
provides strong evidence in favour of / points out / points / remarks /notes /
observes / stresses / emphasises / underlines.

B 3aktounTesibHON yacT pedepara popMyTUPYIOTCSA BHIBO/IBI K OTPaYKa-
eTcsa coOCTBEHHOE MHEHHUeE cTyAeHTa. Mcnoab3yoTes Beipaxkenusi: The author
concludes / comes to the conclusion that / In conclusion the author says that;
I have found / find the article / text dull / important / interesting /of great
value / worth reading etc.

B pesynbraTe pedepaT ocHOBHOU yactu Tekcra 3 « Technology» [2, c. 12—
14] OBLI IpeiCTaBJIeH CAEAYIOIUM 00pa3oM.

The author starts the article emphasising that new technology is changing
the hotel and travel industry. The rise of new technologies (AI, IoT and
other new technologies) will enable hospitality businesses to provide guests
with greater customisation, convenience and control. Moreover, they allow
hospitality businesses to deliver greater personalisation and better service.

In the first part the author gives us information that artificial Intelligence
(AID) is used in many ways. Examples how robots in hotels and airports can
answer questions, help with check-in, and even take selfies, how chatbots online
give quick answers and personal travel ideas are given. These technologies
help guests get what they need faster.

The second part provides us with information on facial recognition and
voice technology that also make things easier and faster. In some hotels, you
can check in using your face instead of a key. Voice assistants in rooms let
guests ask for things by just speaking.

The third part dwells on the technology future. The author points out
that in the future technology will become even more intelligent. It will learn
your habits. For example, if you like the room at a certain temperature, the
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hotel will remember it for your next visit. The goal is to make every guest feel
special and have a perfect, easy holiday.

In conclusion the author says that further integration of the IoT within
hospitality will help hotel groups be especially attractive among travellers.
I find the text interesting, because technology is transforming hospitality
businesses and helps hotels understand and serve their guests better, making
trips more enjoyable.

3aBepIamiuM 3TaroM pedepUpPOBaHUS TEKCTA SBJISIETCA PeTaKTHPO-
BaHMe BTOPUYHOI'O TEKCTa, JIoOaBjeHHe BBOJAHON dacTu pedepata. /[aHHBIHA
TEKCT MOJIVIEXKUT JATbHEHNIIeMy PeIaKTUPOBAaHUIO U 00CYKIEHHIO B KJIacce.

[TocienoBaTebHasE paboTa ¢ ayTEHTUYHBIMU TEKCTAMU IO CIEIHATIbHO-
ctu «MenHexMeHT (B chepe MeKIyHApOHOTO TyprU3Ma U TOCTEIIPUUMCTBA)»
B TeUEHHE CEMECTPA, BHINIOJTHEHNE KOMILIEKCA YITPa*kHEHUH IT03BOJISIET BhIpa-
6oTaTh yMeHUs HeEOOXO/IMMBIe 11 pepepupoBaHUs.
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