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AHHOTALIMSA

CTpyKkTypa M 00bEM AUIJIOMHOW padoThi: 56 crpanuil, oOmuii 00bEM,
BKJIIOYasi IPUIIOKEHUS — 72 cTpaHullbl; 50 HCTOUHUKOB.
KnwueBbie caoa: WHTEPHET-IIPOABWXEHUE, AYIWUTOPHWA,

OBIIECTBEHHO-TIOJIMTUYECKAA TEMATHUKA, CMU,
MEJIUAKOHTEHT, HU®POBOE ITPOCTPAHCTBO, COHUAJIBHBIE CETH.
OO0beKkT wucCIeI0BAHUA — CaWT, COLMAIBHBIE CETH M MECCEH/KEPHI

pecryonukanckoro u3nganus «Cb. bemapych ceromns» W peruoHanbHON Ta3eThl
«ActpaBenkas mpayma»: caWtel Sb.oy wm ostrovets.by, kamamer B Telegram u
YouTube, coobmecTBa B conmanbHoi cetd BKoHTakTe, akkayHTsl B Instagram u
Tik-Tok.

IIpenmer wuccienoBaHusi — OCOOCHHOCTH TPOJBUKEHUS OOIIECTBEHHO-
MOJIMTHYECKOr0 KOHTeHTa m3naHuid «Cb. bemapychp ceromus» m «AcTpaBenkas
rpayja» Ha caiTe, B COLMAIIbHBIX CETSIX U MECCEHIKEPaX.

Hean uccjieoBaHus — ONpeIesieHue NOIX0I0B K MPOABUKEHUIO KOHTEHTa
PErHOHAJIBHOTO U PECITyOIMKAHCKOTO W3aHUM B IU(PPOBOM MIPOCTPAHCTBE.

Metoabl ucc/Ie0BaHUA. HAONIOJACHUE, aHAIW3, CPaBHEHUE, U3MEPEHHE,
IIPOTHO3UPOBAHMUE.

IHonyyeHHble pe3yjbTaTbl U UX HOBH3HA: pa3pabOTaHbl MPAKTUYECKHE
PEKOMEHJAMU IO MPOJBHKEHUIO KOHTEHTa pedakuuii Ha O(pUIUaIbHBIX BeO-
calTax U3JJaHUM U B COLIUAJTIBHBIX CETSX.

ABTOp MOATBEPKAAET JOCTOBEPHOCTh MAaTEpUAIOB M PE3yJIbTaTOB
JTUIIIIOMHOM pabOoTh, 8 TAKKE CAMOCTOSITEIBHOCTD €€ BhITIOJHEHUS.

O0s1acTh BO3MOKHOI'O0 MNPAKTHYECKOr0 IPUMEHEHHUsI: BO3MOXHOCTh
UCIIOJIb30BAaHUSI TIOJNYYEHHBIX PE3YJIbTaTOB PENAKTOPAMH HWHTEPHET-PECYPCOB
m3panuii «Cb. bemapych ceromns» u «AcTpaBenkas npayna» s MOBBIIIECHUS
s PextrBHOCTH TIpoaBMKeHUs CMU B coluaibHbIX CETSX U Ha BeO-calTax.



AHATALBIS

Ctpykrypa i ad’ém abImioMHail nmpanbl: 56 cTapoHaK, aryiabHBI a0'ém,
YKJIIOYar04bl MPBIKIaJaHHs] — 72 cTapoHKi; 50 KPBIHILI.

Kmrouasbist  cioBpi:  I[HTOPHDT-IIPACOYBAHHE, AV/JIBITOPBIS,
['PAMAJICKA-TTAJIITBIYHAA TOMATBIKA, CMI, MEIBIAKAHTOHT,
JIIYEABAA TTPACTOPA, CALBIAJIBHBIA CETKI.

A0’exkT [aacjeJaBaHHA — CalT, CalbBUIBHBIL CETKI 1 MACOHIKAPHI
pacmyb6inikanckara BbigaHHs «Cb. bemapych cE€HHA» 1 porisHanbHal Tra3eThl
«AcTpaBerrkas rpayaa»: caiitel Sh.by i ostrovets.by, kananer § Telegram i YouTube,
CyIoJIbHACII ¥ canbisuibHal ceTibl BKonTakTe, akayHTthl ¥ Instagram i Tik-Tok.

IIpagmMer npacienaBaHHs — aca0OmiBacillli MpacoyBaHHS TIpamajcka-
najiThlyHara KaHT3HTY BbiiaHHAY «Cb. benapychk céHHs» 1 « AcTpaBenkas npayaa»
Ha caille, y calblsUIbHBIX CETKaX 1 M3C3HKapax.

Mbira gacjenaBaHHsl — BBI3HAYDHHE NTAJBIX0JAY 14 IPACOYBAHHS KaHTOHTY
parisiHalibHara 1 pacmyoJliKaHcKara BbIJaHHAY y Jliu0aBail mpacTophI.

Metaabl aacielaBaHHf: Ha3ipaHHE, aHall3, MapayHaHHE, BBIMSPAIHHE,
IparHa3aBaHHE.

ATpbIMaHbIsA BBIHIKI 1 IX HaBi3Ha: pacnpainaBaHbl IPAKTBIYHBIA
pAKaMEeHJalbll 1a IPAacoyBaHHI KAaHTIHTY PAAAKIBIA HAa adiubliiHBIX BI0-calTax
BBIJIAHHAY 1 ¥ CallbISUIbHBIX CETKaX.

A¥Tap naussappkae JakjaagHacllb MaTIPbIsIaY 1 BBIHIKAY JbIMIIOMHAM Mpalbl,
a Takcama CaMacCTOMHACHb 1€ BbIKAHAHHS.

Bobaacubp MaryeiMara npakTbIYHAra MPbIMSHEHHS: MardbIMacib
BBIKAPBICTAHHS aTPbIMAHBIX BBIHIKAY paAaKTapami 1HTEPHET-pACypcay BbIAAHHSIY
«Cb. benapych céHHs» 1 «AcTpaBelkas npayaa» JUisl HaBbIIIBHHS 3QEeKThIYHACIII
npacoyBanHsg CMI ¥ cauplsibHBIX CETKax 1 Ha BO-calTax.



ANNOTATION

Structure and volume of the thesis: 56 pages, total volume, including
appendices — 72 pages; 50 sources.

Keywords: INTERNET PROMOTION, AUDITORY, PUBLIC
POLITICAL THEMATICS, mass media, MEDIA CONTENT, DIGITAL SPACE,
SOCIAL NETWORK.

The object of the research is the website, social networks and messengers of
the republican edition “SB. Belarus Today” and the regional newspaper
“Astravetskaya Prauda”: websites sb.by and ostrovets.by, channels in Telegram and
YouTube, communities in the social network VVKontakte, accounts in Instagram and
Tik-Tok.

The subject of the research is the peculiarities of promoting the socio-
political content of SB. Belarus Today’ and “Astravetskaya Prauda” on the website,
in social networks and messengers.

The purpose of the research is to identify approaches to promoting the
content of regional and national editions in the digital space.

Research methods: observation, analysis, comparison, measurement,
forecasting.

The results of the work and their novelty: practical recommendations for
the promotion of editorial content on the official websites of publications and in
social networks have been developed.

The author confirms the reliability of the materials and results of the thesis, as
well as the independence of its implementation.

The field of possible practical application: the possibility of application by
the editors of the Internet resources of the editions “SB. Belarus Today” and
“Astravetskaya Prauda” to improve the effectiveness of media promotion in social
networks and websites.



