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PE®EPAT

JluninomHas paboTa COCTOUT U3 BBEACHUS, TPEX IJIaB, 3aKJIIOUCHUS, CIIMCKA
WCITOJIb30BAHHBIX MCTOYHUKOB (68 mosummii). OO0beM IUIIIOMHONW paboThl — 68
CTpaHHUII.

KiawueBbie caoa: [HEHHOCTHU, TPAIUIIMOHHAS KVYJIBTYPA,
MACCOBAA KVYJIBTYPA, HAIITUOHAJIBHAA KVYJIBTYPA, IIEHHOCTHU B
CMH, «CHINA DAILY», CCTV 10, «KVIJIbTYPA I MACTALTBAY,
BEJIAPYCb 3

O0bekT wucciIe0OBaHUA — LHEHHOCTH TPAJAUIMOHHOW W MacCOBOU
KYJBTYPBL.
IIpenmer wucciaenoBanmsi — crnenuduka  OCBEHIEHUS  IIEHHOCTEH

TPaJULIMOHHOM U MAacCOBOU KyJIbTYpbI B COBpeMeHHbIX CMU.

Hear padorbl — BBUSIBUTH CHEUU(UKY OCBEIICHHS  LEHHOCTEH
TPaJULIMOHHON U MacCOBOM KyJbTyphl B coBpeMeHHbIXx CMMU Kuras n benapycu.

MeToabl HCCIEI0BAHMS: CIICIIMAIBHBIE METO/IbI UCCIEA0OBAHUS — KOHTEHT-
aHalW3, CPAaBHUTENIbHBI AaHAIW3 M JUCKypC-aHAJIM3, a Takke OOIIEeHAyYHbIE
METO/Abl MCCIENOBAaHUSA — WHAYKIMUS, JEOyKUus, CpaBHEHHE, 0000I1IeHue,
abcTparupoBaHHUeE.

Pe3yabTarhbl HMcCCIeI0BAHUA M WX HOBH3HA: TPAAUIMOHHBIE LEHHOCTH
OXapakTEepU30BaHbl KakK (DAKTOpP COXpPAaHEHHUs MJIEHTHYHOCTH OOLIECTBA; HA3BAHbI
LEHHOCTHBIE =~ OPUEHTUPBl MACCOBOM  KYJBTYpbl;  ONUCAaHbl  OCOOEHHOCTH
LEHHOCTHBIX OpPUEHTAIMil COBPEMEHHOro oO0IIecTBa; omnpeneneHa poib CMU B
(GOpMHpPOBaHUM W BOCHPHUITHH KYJIbTYPHBIX IIEHHOCTEW; YCTAHOBJIEHO, KaKHUe
KyJbTYpHbIE LEHHOCTH KHTallCKOro oOliecTBa OTpakeHbl B u3gaHuu «China
Daily» u mporpammax tenekanana CCTV 10; CMMU benapycu paccMOTpeHbI Kak
VUCTOYHUK (POPMHUPOBAHUS LIEHHOCTHBIX OPHUEHTHUPOB oOOHIeCTBA (Ha MpuUMepe
KOHTEHTa TeliekaHana bemapycek 3 u noprana «KynsTypa 1 mactaurBay). Hayunas
HOBU3HA 3aKJIIOYAeTCsl B TOM, YTO JaHHAas paboTa paclIMpseT TeOopeTUYECKUe
MPEACTABJICHUS O MEXaHU3MaX B3aWMMOJCUCTBUA TPATULMOHHON MW MAacCCOBOM
KYJbTYPbl B COBPEMEHHBIX MEachCcTeEMaXx.

Ob0s1acTe  BO3MOXKHOTO NPHUMEHEHUS  Pe3yJbTaTroB. Pe3ynbrarsl
UCCJEIOBAHUS ~MOTYT OBITh  HMCIOJIB30BaHbl B  pa3pabOTKe  cTpaTrerui
MeMaMEeHEeKMEHTa, OPUEHTUPOBAHHBIX Ha TPAHCISALUIO KYJIBTYPHBIX IEHHOCTEH;
B 00pa3oBaTelbHBIX MPOrpaMMax IO JKYPHAJIUCTUKE, KYJIbTYpOJIOTUU U
MEIMAaKOMMYHUKALIMK; JUIsl aHajdu3a BIMSHUS TI00adu3aldd Ha HaUOHAIBHYIO
KyJIbTYPHYIO TOJMTHKY M MeAHacpeny; B MNpakTUKe padOThl >XYpHAJIHUCTOB U
PEaaKTOpOB, OCBEUIAIONINX KYJIbTYPHYIO IIOBECTKY.

ABTOp MOATBEP)KAAET, YTO NPUBEIEHHBIA B paboTe MaTepuan 0ObEKTUBHO
OTpaXkaeT COCTOSIHUE HCCIEAYyeMOro IIpolecca, a BCE 3alMMCTBOBAaHUSA U3
JUTEPATYPHBIX U APYTUX UCTOUYHUKOB COIIPOBOKIAIOTCS CCBUIKAMHU HA UX aBTOPOB.
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ABSTRACT

The thesis consists of an introduction, three chapters, a conclusion, and a list
of sources used (68 positions). The volume of the thesis is 68 pages.

Keywords: VALUES, TRADITIONAL CULTURE, MASS CULTURE,
NATIONAL CULTURE, VALUES IN THE MEDIA, "CHINA DAILY", CCTV
10, "CULTURE OF THE FIRST CENTURY", BELARUS 3

The object of the research is the values of traditional and popular culture.

The subject of the research is the specifics of the coverage of the values of
traditional and popular culture in modern media.

The purpose of the work is to study the specifics of the coverage of the
values of traditional and popular culture in the modern media of China and
Belarus.

Research methods: special research methods — content analysis,
comparative analysis and discourse analysis, as well as general scientific research
methods — induction, deduction, comparison, generalization, abstraction.

The results of the study and their novelty: traditional values are
characterized as a factor in preserving the identity of society; the value orientations
of mass culture are named; the problem of value orientations of modern society is
described; the role of mass media in the formation and perception of cultural
values is determined; it is revealed which cultural values of Chinese society are
reflected in the publication "China Daily" and the programs of the CCTV 10 TV
channel; the media of Belarus They are considered as a source of formation of the
society's value orientations (using the example of the content of the Belarus 3 TV
channel and the Kultura | Mastatva portal). The scientific novelty of the research
lies in the fact that the work expands the theoretical understanding of the
mechanisms of interaction between traditional and popular culture in modern
media systems.

The scope of possible application of the results. The results of the research
can be used in the development of media management strategies for media focused
on the transmission of cultural values; in educational programs on journalism,
cultural studies and media communications; to analyze the impact of globalization
on national cultural policy and the media environment; in the practice of journalists
and editors covering the cultural agenda.

The author confirms that the material presented in the paper objectively
reflects the state of the process under study, and all borrowings from literary and
other sources are accompanied by references to their authors.



