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PE®EPAT

Jluninomuas pabota: 66 c., 85 UCTOYHUKOB, 4 Ta0II.

KatoueBbie ciaoBa: ®EUKU, @OEWKOBAS WHOOPMAILINY,
JNE3NH®OPMAIINA, BEJIOPYCCKUE NMHTEPHET-U3JJAHUWA,
KUTAVMCKUE WMHTEPHET-U3JAHUS, TEXHOJIOTUU BEPUO®HKAINN,
MEJNAAYUTOPUYS, ITPOBEPKA ®AKTOB

O0bekT ucciaenoBanus — eiikobast uHGOpMaLIKUI B METUATIPOCTPAHCTBE.

IlpeaMer wmcciieqoBaHUsI — TEXHOJOTMH BepuU(pUKAIMM KOHTEHTAa B
0€JIOPYCCKUX U KUTAUCKUX UHTEPHET-U3IaHUSIX.

Hean nccjieoBaHUA — ONPENEIUTh TEXHOJIOTUU BEpUPUKALUA KOHTEHTA B
OCJIOPYCCKUX U KUTAMCKUX HWHTEPHET-U3JAHUSIX U BBIIBUTH CHEHUPUKY
BO3JIEUCTBHUS 1€3MH(POPMALIMK HA MEINaay AUTOPHIO.

MeTtoasbl HCCJIeIOBAHMSA. UccnenoBanue OCHOBAHO Ha
MEXKIUCIUIUIMHAPHOM  TMOJXO0/I€, BKJIIOYAIONIEM MEIUATUHIBUCTHUYECKUA U
COLMOKYJIbTYpHBIM  aHanu3.  Vcmomb3yroTcsi  METOAbl  JIUCKypC-aHaIu3a,
CPABHUTEJIbHO-UCTOPUYECKUIT ~ METOJl, a Takke OOIIEHAay4YHbIE  METOJIbI
UCCIICIOBaHUSI — MHAYKIUS, JeIyKiusi, o00o0uieHue, aldcTparupoBaHue,
CUCTEMaTHU3aLIMsl, KIIacCUPUKaUUs U Jp.

Pe3yabTarbl Mccle0BaHUST W HMX HOBH3HA. [IpoaHanu3upoBaHbI
CYILIECTBYIOILLME TEOPETUYECKUE MOJIXO0/IbI K ONpeneNeHnI0 (DEeMKOBBIX HOBOCTEU U
MeTonsl ux Bepudukanuu. OxapaKTepu30BaHbl CIOCOOBI TMPOTUBOJCUCTBUS
pacrpocTpaHeHu0 (PENMKOBBIX HOBOCTEUW. BBISBICHBI KIIOYEBBIE TEXHOJOTUM U
WHCTPYMEHTBI, HCMOJb3yeMbI€ I MPOBEPKH JTOCTOBEPHOCTH HHGPOpMAIUU B
OCJIOPYCCKUX U KUTAMCKUX UHTEPHET-U3JIaHusIX. Pa3paboTaHbl peKOMEHAAIUHU T10
MOBBIIEHNIO 3(PHEKTUBHOCTH MEXaHU3MOB BepU(PUKAIIUU KOHTEHTA B MHTEPHET-
u3nanuax benapycu u Kuras. Hayunmas noeuszna ucciedosanus 3aKIOYaeTCs B
IPOBEICHUU KOMILJIEKCHOTO CPaBHUTEIBHOTO aHanusa MEXaHU3MOB
pacnipocTpaHeHusi (EHKOBBIX HOBOCTEM M TEXHOJOTHH UX BepuU(UKAUU B
uHTepHeT-u3AaHusax bemapycu n Kuras.

O06s1acTh BO3MOKHOT0 IPUMEHEHHsI Pe3yJIbTaTOB HcciaenoBanms. Pabora
JIOTIONTHSIET CYLIECTBYIOIME MEAMANCCIEIOBaHUs 10 JaHHOW MpoOJIeMaTHKe.
PesynbTaThl HMcCCenOBaHUS MOTYT OBITh  HCIOJB30BaHbl MpPH  CO3JaHUU
oOpa3oBaTeNbHBIX MOPOrpaMM IO  MEAMArpaMOTHOCTH, a  Takxke  JUId
COBEPIIICHCTBOBAHUSI METOJOB MOHUTOPUHTA U BepuU(UKaMM KOHTEHTa B
uHTepHeT-u3AaHusax bemapycu u Kuras.



ABSTRACT

Thesis: 66 pages, 85 sources, 4 tables.

Keywords: FAKES, FAKE INFORMATION, DISINFORMATION,
BELARUSIAN ONLINE PUBLICATIONS, CHINESE ONLINE
PUBLICATIONS, VERIFICATION TECHNOLOGIES, MEDIA AUDIENCE,
FACT CHECKING

The object of research is fake information in the media space.

The subject of the research is content verification technologies in
Belarusian and Chinese online publications.

The purpose of the study is to identify content verification technologies in
Belarusian and Chinese online publications, as well as to identify the specifics of
the impact of disinformation on the media audience.

Research methods. The research is based on an interdisciplinary approach,
including media linguistic and socio-cultural analysis. The methods of discourse
analysis, the comparative historical method, as well as general scientific research
methods such as induction, deduction, generalization, abstraction, systematization,
classification, etc. are used.

The research results and their novelty. The existing theoretical
approaches to the definition of fake news and methods of their verification are
analyzed. The methods of countering the spread of fake news are described. The
key technologies and tools used to verify the accuracy of information in Belarusian
and Chinese online publications have been identified. Recommendations have been
developed to improve the effectiveness of content verification mechanisms in
online publications in Belarus and China. The scientific novelty of the study is to
conduct a comprehensive comparative analysis of the mechanisms of fake news
dissemination and verification technologies in online publications in Belarus and
China.

The scope of possible application of the research results. The work
complements existing media research on this issue. The research results can be
used to create educational programs on media literacy, as well as to improve
methods for monitoring and verifying content in online publications in Belarus and
China.



