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PE®EPAT

JlumuioMHas paboTa COCTOUT W3 BBEAEHUS, TPEX TIJIaB, 3aKJIIOYEHUS, CIIUCKA
MCIIOJIb30BaHHBIX UCTOYHUKOB (52 mo3uniun ), npuioxkenuit (6). O0beM AUIIOMHOM
paboThl — 69 cTpanui.

Kmwuessbie ciaoBa: TPAJIMIIMOHHBIE HEHHOCTHW, HEHHOCTHBIE
OPUEHTUPHLI, JETU, MOJIOAEXb, HOBbIE MEJMA, KOHCOJIMAALIA
OBIIECTBA, COLCETU, «bAPO3KA», «3HAMSA IOHOCTW», «MIHCKAS
[IPAY JTA».

AKTYaJIbHOCTh JMINIOMHOHM pPadoThl O0YyCIIOBJIEHA TEM, YTO B YCJIOBHUSAX
nu(ppoBU3ALMK U TJIOOATBHOW MeAUaTpaHCPOpPMALUA 3HAUYUTEITBHO MEHSIETCS
CUCTEMA LICHHOCTHBIX KOOPJMHAT JE€TeW U MOJIOJIe)KU. MoJiozble JI0AU BCE Yallle
(GOpMHpYIOT CBOE€ MHPOBO33PEHHME HE B CEMbE WJIM WIKOJE, a 4Yepe3
Meauanorpeonenne.  LleHHocTM — cTaHOBATCA ~ (DparMEHTUPOBAHHBIMU, A
TpPaJULIMOHHBIE AKCUOJIOTHYECKUE OPUEHTUPBI KOHKYPHUPYIOT C MHAUBUAYATU3MOM,
UU(POBBIMU  YCTAHOBKAMM W KOHTEHTOM, TPAaHCIHPYIOUIUM MOBEPXHOCTHOE
BOCIIPUSITUE MUDA.

O0beKkT mHcc/Iel0BaHUsI — LEHHOCTHBIE OPUEHTUPBI COBPEMEHHOTO
o0uiecTsa.

IIpeaMer HMcciaexoBaHUs — pEeNpe3eHTAIUS EHHOCTEH, OPUEHTUPOBAHHBIX
Ha MOJIOAO€ MOKOJIEHUE, B TPAJUIIMOHHBIX U HOBBIX MEAHA.

Heab wucciaenoBaHusi — BBISIBUTH LIEHHOCTHBIE OPUEHTUPBI JETEH H
MOJIOZIEKH, KOTOPbIE TPAHCIUPYIOT TPAJAULIMOHHBIE U HOBbIE ME/IHA.

B nuniomHo#l paboTe ObUTM MCHOJIB30BAHBI TAKWE METOAbI HCCJIEI0BAHNS,
KaK OINHCAaHWE, aHaJu3 M CHUHTE3, 000O0IIEeHHWE W CpaBHEHHUE, METOJ AaHaJOTHuH,
CUCTEMHBIN U JIOTUYECKUI METO/Ibl, KOHTEHT-aHAJIHU3.

IlonyyeHHble pe3yJbTaTbl M HMX HOBHM3HA: MPOBEIACH KOHTEHT-aHAIHU3
nyOJuKaluil TpaAUIIMOHHBIX U HOBBIX Meaua (KypHana «bspo3kay, razersl «3Hams
oHOCTHY, YouTube-kaHana nuH(pOpMaIMOHHOTO areHTcTBa «MiHCcKas mpayaa») Ha
IpeIMET penpe3eHTallMd LEHHOCTHBIX OPUEHTUPOB JETe W  MOJIOJEXKH,
COIMOCTAaBJIEHbl OCOOCHHOCTHM HMX TpaHCHsAuuUU. Pa3paboTaHbl MpPaKTUUYECKUE
PEKOMEHIallMY TI0 YIIYYIIEHUIO KOHTEHTA JJIsl MOJIOJIEKHOM ayJUTOPUU C OTIOPOM
Ha ycrnemHble keiicel (Smartpress, KYT Media, 3yOpenok). ABTOp paboOThI
MOATBEPKIAET IOCTOBEPHOCTh MAaTEPUAIIOB U PE3YJIbTAaTOB IUIJIOMHON paboThI, a
TaK)K€ CAMOCTOSITENIbHOCTD €€ BBITTOJIHEHHUS.

Oobs1acTh BO3MOKHOI0 NMPAKTHYECKOI0 NMPUMEHEHHUS: PE3YJIbTAThl MOTYT
ObITh ~ WCMOJB30BaHBI B 00Opa3oBaTelIbHBIX  LENAX  (KypHAJIMCTHKA,
MEIUaaHAIUTHKA), B PEJAKIIMOHHON MNpPAKTHUKE, a TAaKXE€ B MPOCBETUTEIHCKHUX
IPOEKTax U MporpaMMax 1o MeAUarpaMOTHOCTH JJIsl HOJPOCTKOB U MOJIOEXKH.



PO®EPAT

JIpITIOMHAsT TIpania CKiIajaenia 3 yBOA3IH, TPOX IJIay, 3aKIIOUdHHSA, CHICY
BBIKAPBICTAHBIX KPBIHII (52 masimpli), mamatkay (6). ArynpHbl a0’€m mparisl — 69
CTapOHaK.

KatouaBbis CJIOBBI: TPAIBIIBIMHBIA KAILITOYHACLI,
KAINTOYHACHBISL APBIEHIIIPBI, J3EL, MOJIAJZ3b, HOBBIS MEJbIA,
KAHCAJIIZALIBIA TPAMAJICTBA, CALCETKI, «bAPO3KA», «3HAMA
FOHOCTWy», « MIHCKA S [TPAY JTA».

AKTyaJlbHACHb JacjieaBaHHA a0ymMoyjeHa TbhIM, IITO Ba YMOBax
aiy0aBizanbli 1 rnadanpHail MeabIsITpaHcpapmallblli ICTOTHA 3MsHSAELLA CICTIMA
KAIITOYHACHBIX KaapJblHAT J3s0ed 1 Monan3l. Mamaneis o3l ycé yacuei
dbapMipyrollb cBa€ CBETAIOIIISIA HE ¥ CSAM’1 111 IIKOJIE, a IIpa3 MeAbISICIIaXKbIBAHHE.
KamroyHacii craHoBsitiia (pparMeHTapHbIMI, a TPaIbIIBIMHBIS AKCISUIATTYHBIS
apblCHUIPhl KAHKYPBIPYIOLb 3 1HABIBIAyadi3MaMm, Ji40aBbIMI YCTaHOYKaMl 1
KaHTIHTaM, SIKi TPAHCIIIOE MaBSPXOYHAE YCIPHIMAHHE CBETY.

AD’eKT aacjielaBaHHs — KallITOYHACHBIS apbICHIIIPHI CydacHara rpaMajicTaa.

IMpaagmer maciaegaBaHHsA — PINPAI3CHTALBIA KAIITOYHACIIEH, ApBICHTABAHBIX
Ha MajaJoe NakaJeHHE, Y TPaJAbIUbITHBIX 1 HOBBIX MEbIS.

MbsTa nacjiefaBaHHSA — BbI3HAYbIllb KalITOYHACHBIS apbICHLIPHI A3ALEH 1
MoOaa31, K1 TPAHCIIOIOLb TPAJIBIIBINHBIS 1 HOBBIS MEJIbIS.

Y  npimioMHail  paborie ObUTIL BBIKAPBICTAHBI  HACTYIMHBIS ~ MeTaAbl
JAacjelaBaHHSA: alliCaHHE, aHaJl3 1 CIHTA3, a0aryJbHEHHE 1 NapayHaHHE, METajl
aHaJIOT11, CICTAMHGBI 1 JJar1YHBI METAaAbl, KAHTIHT-aHaI13.

ATpbIMaHbIA BbIHIKI i iX HaBi3Ha: TpaBeA3€HbI KAHTIHT-aHAJ13 MyOIiKalbIi
TpaAbILUBITHBIX 1 HOBBIX MeAbla (dacomic «bsgpo3ka», razera «3HaMs FOHOCTHY,
YouTube-kanan indapmarennra « MiHcKast mpaya») Ha IpaMeT PIMPI3CHTAIbII
KaIlITOYHACHBIX apbleHIlpay I3siied 1 Monaa3i, cymacrayieHbl acabiiBaciil 1X
TpaHCIsALbIl. PacnpanaBaHbl MPaKTHIYHBIS PIKAMEH IALbI1 1A NAISMIIIHHI KAHTIHTY
JUI Mata3&xHal ayapITOphIl 3 yliKaM MaclsaxoBbiX keiicay (Smartpress, KYT
Media, 3yOpans). A¥yTtap mnauBsipakae JakjagHAclb MaTIpbiay 1 BBIHIKAY
JBITJIOMHAM Tpalibl, @ TAKCaMa CaMacTONHACIb i€ BbIKAHAHHS.

Cdepa maruybiMara npakTbl4YHAra NPbIMSIHEHHS: BBIHIKI JaciieJaBaHHS
MOTYIb  OBII[b  BBIKAPBICTAHBI ¥  aayKalbIMHBIX MATax (KYpHaJICTHIKA,
MeEJbIsIaHANITBIKA), Y PAAAKIBINHAN TPAKTHILBI, & TAKCaMa Y aCBETHIIKIX MPAaeKTax
1 mparpamax a MeapisrpaMaTHacIil Jyis majieTKay 1 Moiaaisi.



ABSTRACT

The thesis consists of an introduction, three chapters, a conclusion, a list of
references (52 sources), and appendices (6). The total volume of the thesis is 69
pages.

Keywords: TRADITIONAL VALUES, VALUE ORIENTATIONS,
CHILDREN, YOUTH, NEW MEDIA, SOCIAL CONSOLIDATION, SOCIAL
NETWORKS, «BYAROZKA», «ZNAMYA YUNOSTI», «MINSKAYA
PRAVDAM.

The relevance of the research is in the context of digitalization and global
media transformation, the system of value coordinates for children and youth is
undergoing significant changes. Young people increasingly form their worldview
not within the family or school environment, but through media consumption.
Values become fragmented, and traditional axiological orientations are challenged
by individualism, digital mindsets, and content that promotes a superficial
perception of the world.

The object of the study — value orientations of contemporary society.

The subject of the study — representation of values aimed at the younger
generation in traditional and new media.

The aim of the study — to identify which value orientations are transmitted to
children and youth through traditional and new media.

The following research methods were used in the thesis: description, analysis
and synthesis, generalization and comparison, the method of analogy, system and
logical approaches, and content analysis.

The results and novelty of the research: a content analysis was conducted on
publications from traditional and new media (the magazine Byarozka, the newspaper
Znamya Yunosti, and the YouTube channel of the news agency Minskaya Pravda)
to study the representation of value orientations of children and youth. Specific
features of value transmission were identified and compared. Practical
recommendations were developed to improve content for the youth audience, based
on successful media case studies (Smartpress, KYT Media, Zubrenok).
The author confirms the authenticity of the materials and results of the thesis, as well
as the independent nature of its execution.

Practical significance of the research: the results may be used for educational
purposes (journalism, media analysis), in editorial practices, and in awareness-
raising projects or media literacy programs for adolescents and youth.



