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AHHOTALIMSA

1. CtpykTrypa 1 00beM MATrHCTEPCKOIi IUccepTANT
Marucrepckasi quccepTaius COCTOUT M3 OrJlaBieHus, pedepara, BBEACHUS,
TpexX TJiaB, BKJIIOYAIOMUX 2 TaOMUIBI M 3 PHUCYHKA, 3aKIIOYEHHUS, CIUCKA
UCITIOJIb30BAaHHBIX MCTOYHUKOB. OO0l 00beM coctapisier 92 crpanunibl. Criucok
UCIIOJIb30BAaHHBIX ~HMCTOYHUKOB 3aHuMaeT 10 crTpanuim u  Bkimowaer 92

HAaUMEHOBAHUSI.
2. IlepeyeHb KJIIOYEBBIX CJI0B
MEXIYHAPOJHBIE BbICTABKU, TYPU3M, CITM,

BBICTABOUYHASA HAEATEJIBHOCTDL, BEJIAPYCHh, MEXKVYJIbTYPHOE
COTPYHHUYECTBO, TYPUCTUYECKUU MAPKETHHT
3. Conep:xkanune padboThl

Obvexm uccnedosanuss — MEXKIYHAPOIHBIC BBICTABOYHBIC MEPOIPHUITHS B
cdepe TypusMma.

Ilpeomem uccnedosanuss — METOAMYECKUE TIOAXOAbI M IPAKTHKA
OpraHu3aIli MEKIYHAPOIAHBIX TYPHUCTUYECKUX BBICTABOK M BO3MOXKHOCTH HMX
npuMeHeHus B benapycu.

Llenv pabomvl — poOaHATU3UPOBATH METOJIUYECCKHUE MOIXOAbI M MPAKTHKY
OpraHu3aIMi MEXKIYHAPOJAHBIX TYPHUCTHUECKUX BBICTABOK B cdepe TypusMa Ha
npumepe China International Travel Mart (CITM) u onpenenuts mOTEHIHAT UX
ananTaluyd Ui COBEPIICHCTBOBAHMS TMPAKTUKH OPTraHU3alMU MEKTYyHAPOIHBIX
TYPUCTUYCCKHX BhICTABOK B bemapycwu.

Memoowl ucciedosanusi BKIHOYAIOT ONUACATEILHBIN, CPABHUTEIBHBIN aHATIH3,
Keic-aHalin3, CHCTEMHBIN TOJIX0/1, TpapruecKuii METo ], KOHTEHT-aHAJIN3 CAlTOB.

Tonyuennvie pesyrvmamol u ux HoeusHa. I3ydeHbl METOMUYECKUE TTOIX O IbI
K OpraHM3allii BBICTABOK B TypHU3ME, MPOBEICH CPABHUTEIbHBIN aHATN3 MPAKTUKH
OpraHu3aIi MEKIYHAPOJAHBIX TYPHUCTHYECKHX BbicTaBOK Kutae u bemapycw,
BBISIBJICHBI TIEPCIICKTUBHBIC TEXHOJIOTHH JIUIsl BHEAPCHHS B MPAKTHKY OpPraHU3aliu
MEKIYHAPOIAHBIX TYPUCTHUYSCKUX BBICTABOK B bemapycu. Hayunas HoBH3HA
3aKJII0YaeTCsl B OOOCHOBAHHMM MPEIJIOKCHUH MO ajanTalii KUTAWCKOW MoJenu
MEHEIKMEHTa npu mposemenuu BeicTaBku China International Travel Mart
(CITM) nns  uWcmonb30BaHWs B OCMOPYCCKOH — MPaKTHKE  OpraHU3alluu
MEKTYHAPOIHBIX TYPHUCTHYECKHUX BBHICTABOK.

HHocmoseprocms ~ mamepuanos U pe3yibmamos  MAaUCmMepcKou
ouccepmayuu. VICIONBb30BaHHBIE  MaTepualdbl W PE3yAbTaThl  SBISFOTCS
J0CTOBEpHBIMHU. PaboTa BBITIOJHEHA CAMOCTOSTEIBHO.

Pexomenoayuu no ucnonvzosanuro pesyrbmamos pabomvl. BBIBOABI U
NPEUIOKEHUST MOTYT OBITh NPHUMEHEHBI B JEATEIBHOCTH TOCYAapCTBEHHBIX
CTPYKTYp IIPH OPraHU3aIMU MEXTYHAPOIHBIX TYPUCTHUECKUX BBICTABOK.



ANNOTATION

1. Structure and Scope of the Master's Thesis

The master's thesis consists of a table of contents, an abstract, an
introduction, three chapters, including 2 tables and 3 figures, conclusions, and a list
of sources used. The total volume is 92 pages. The list of sources used covers 10
pages and includes 92 titles.

2. Keywords

INTERNATIONAL EXHIBITIONS, TOURISM, CITM, EXHIBITION
ACTIVITIES, BELARUS, INTERCULTURAL COOPERATION, TOURISM
MARKETING

3. Contens of the work

The object of research is international exhibition events in the field of
tourism.

The subject of the research is methodological approaches and practice of
organizing international tourism exhibitions and the possibilities of their
application in Belarus.

The purpose of the work is to analyze methodological approaches and
practices of organizing international tourism exhibitions in the field of tourism
using the example of China International Travel Mart (CITM) and determine the
potential for their adaptation to improve the practice of organizing international
tourism exhibitions in Belarus.

Research methods include descriptive, comparative analysis, case analysis,
systematic approach, graphical method, and website content analysis.

The results obtained and their novelty. Methodological approaches to the
organization of exhibitions in tourism have been studied, a comparative analysis of
the practice of organizing international tourism exhibitions in China and Belarus
has been conducted, promising technologies for implementation in the practice of
organizing international tourism exhibitions in Belarus have been identified. The
scientific novelty lies in the substantiation of proposals for adapting the Chinese
management model during the China International Travel Mart (CITM) exhibition
for use in the Belarusian practice of organizing international travel exhibitions.

The reliability of the materials and results of the master's thesis. The
materials used and the results are reliable. The work was done independently.

Recommendations for using the results of the work. The conclusions and
suggestions can be applied in the activities of government agencies in the
organization of international tourism exhibitions.



