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AHHOTAIIUA

1. CTpykTypa 1 00b€M IMIIJIOMHOM PadoTHhI.

JuruioMHass paboTa COCTOMT W3 THUTYJIBHOIO JIMCTA, 3aJaHUs Ha AUILIOM,
comepkanusi, pedepara, BBeIACHHs, TpPEX TJaB, 3aKJIIOYEHHUS,  CIHUCKa
UCITOJIb30BAaHHBIX MCTOYHUKOB M NpPHIOKEHHWI. Pabora BkitouaeT 8§ puUCyHKOB, 12
Tabmu, u 8 mpwiokeHud. OOmmit 00bEM coctaBisier 84 crpanuilpl. Crucok
UCIIOJIb30BAaHHBIX HCTOYHHMKOB pa3MEII€H Ha S5 CTpaHUIAX W COIEPXKHUT 65
HaNMEHOBAHUU.

2. IlepeyeHb KIHOYEBBIX CJIOB.

MHKJIIO3UBHBIM  TYPU3M, JIIOAU C  WHBAJIMJHOCTEIO,
JIOCTYITHOCTh, IEHTP «HEBUJWMBIM MWP», TIPOJABWXEHUE,
MAPKETUHI', HEJIEBAA AYJIUTOPUA, COLUAJIBHAA AIAIITALINA,
BPEH/I-UMHJK, VCTOMUYMBOE PA3BUTHE.

3. TekcT aHHOTALMU.

Llenv pabomwr — pa3paboTKa NPEAIOKEHUM 1O COBEPIICHCTBOBAHUIO
CTPAaTEeTUU TMPOJBMKECHHS HWHKIIO3UBHOIO TYPUCTHYECKOTO IIPOEKTA C YYETOM
cnenu(UKH 11eJIEBOM ayIUTOPUU U COBPEMEHHBIX TPEHIOB B MAPKETUHTE.

Obvexmom uccnedo8anus SBISIETCS] MHKIIO3UBHBIN TYPUCTUUYECKUN TIPOEKT.

lIpeomem uccrnedoganusi — MapKETHUHIOBbIE OCOOEHHOCTH MPOJBHKEHUS
WHKIIFO3UBHOTO TYPUCTHUYECKOTO IMPOEKTa Ha MpuMepe paestenbHocTH lLleHTpa
«HeBunumblii Mup».

Memoowl uccrnedosanusi BKIOYAIOT TEOPETUUECKUIN aHAU3, CUCTEMATU3ALIMIO,
AMIIUPUYECKUE MeToAbl (HAOJIOJEHHe, aHalu3 KOHTEHTa, KOJMYECTBEHHAas
aHAJIWTHKAa OXBaTa, WHTEPBBIO C DJKCIEpPTaMHu), a TaKKe HHCTPYMEHTHI
MapKETUHTOBOM OLEHKH 3P(HEKTUBHOCTH MPOJABHKECHHUS.

HUmoeu u Hosusna. B xope wuccienoBaHus ObUT MNPOBEAEH aHaIU3
MapKeTHUHTOBOM crTparerun lleHtpa «HeBuauMblii MHp)», BBISBIEHBI CHJIBHBIE U
ciadble CTOPOHBl KOMMYHHMKAallMOHHOM CTpaTeruu, MNpOAHAIM3UPOBAHA LEJeBas
aynutopusi mpoekta. Ha ocHOBe MpoOBeAEHHOrO aHaiau3a M 3apyOeXHOro OIbITa
pa3paboTaHbl NPAKTUYECKHE PEKOMEHJAUU 1O YIYYIIEHUIO BHU3YaJIbHOIO H
KOHTEHTHOTO O(OpPMIICHUS, PACHIMPEHHIO KaHAJOB KOMMYHHMKAIlMK M CETMEHTOB
aynuropur. HoBuzHa pa®oThl 3akio4aeTcss B afanTallid  COBPEMEHHBIX
MapKETUHTOBBIX HHCTPYMEHTOB K MPOJABUKEHUIO WHKIIFO3UBHBIX MHUIIMATHB.

Cmenenv enedpenusi u pekomernoayuu. 1IpennoxxeHHble peKOMEHAAIMH MOTYT
OBITH MCIIOJIb30BAaHbI CAMHUM ILIEHTPOM M aHAJIOTMYHBIMU MpoekTamu B benapycu u
CHI ¢ nenbto NOBBIIEHUS] Y3HABAEMOCTH U YIIYUILIEHUS CTPATETHH MPOABUKEHHUS.

Jlocmoseprocms.  Bce  UCIONB30BaHHBIE  MaTepUalbl  MOJIYYEHBI U3
IIPOBEPEHHBIX UCTOYHUKOB, OPUIIMATBHON JToKyMeHTauuu LleHTpa u sMnupuyeckux
JAHHBIX, TIOJIYYEHHBIX B MPOLECCE MPEITUIIIOMHON NpakTuku. PaboTa BbIMOJHEHA
CaMOCTOSATEIBHO.



AHATBILbIA

1. Crpykrypa i a0'éMm abInIoMHal nmpamsbl.

JIpITIOMHasl TIpana CKJajaeliia 3 ThITyJbHara JicTa, 3aJaHHS Ha JbIIIOM,
3MecTy, padepara, VYBAA3EHHA, TPOX TJAY, 3aKIIOUSHHS, CIICY BBIKAPBICTAHBIX
KpBIHILI 1 TpblkIaganagay. llpanma yxmouae S5 wMamronkay, 3 TaOmimsl 1 5
NPBIKIAAaHHAY. ATyIbHBI a0'€M ckiagae 85 craponak. Cric BBIKAPBICTAHBIX KPBIHIIL
pa3Mmeruansl Ha 11 craponkax i 3msiiryae 65 HalMEHHSY .

2. Chic KJII0YaBbIX CJIOY.

IHKJIIO3IYHBI TVYPBI3M, JIIOA31 3 IHBAJIJHACIIO, JACTVYII-
HACIb, LIPHTP «HSBAUYHBI CBET», ITPACOYBAHHE, MAPKETBGIHT,
MOTABAS AVIBITOPBIS, CAUBISJIBHAS AJATITALIBISA, BPOH/I-IMIJIK,
YCTOMJIIBAE PA3BILILIE.

3. Tokcer aHaTanbli.

Mbma pabomwr — pacmpalioyka mpanaHoy Ma YJacKaHaJeHHI CTpaTaril
NpacoyBaHHS 1HKJIIO31YHAra TypbICTBIYHAra MpaekTa 3 yJikaMm creublpiki M3TaBai
ayJIBITOPBIl 1 Cy4acCHBIX TPIHAY Y MAPKETHIHTY.

Ab'exmam 0acnedasanns 3'aynsieniia IHKIO31YHbI TYPBICTBIYHBI PAEKT.

IIpaomem oOacnedasannss — MapKETBHIHTaBbIs aca0iBacli MPacoOyBaHHS 1H-
KJIIO31YHara TypbICThIYHAra npaekTa Ha mnpbikianze a3edHacii [paTpa «Hsi6aunbl
CBET».

Memaovl oacnedasannsi YKIIOUAIONL TIAPITHIYHBI aHAJ3, CICTAIMAaThI3allbIIo,
AMIIPBIYHBIA MeTaAbl (Ha3zlpaHHEe, aHali3 KAHTAHTY, KOJIbKACHAas aHaJIThIKa axoIly,
IHTAPB'IO 3 KipayHIKami LPHTPY), @ TakcamMa IHCTPYMEHThl MapKEeThIHTaBail aldHKI
3 eKThIYHACI IPACOYBAHHS.

Buinixki i Hasizma. llamuac nacnenaBaHHst Obly MpaBeA3€HBI  aHATI3
MapKeTbIHIaBail  CTpaTdarii  I[PHTPA, BBIAYJIEHbBl MOLHBIA 1 cjadbia  Oakxi
KaMyHIKalbplifHAl CTpaTarii, axapakTapbl3aBaHas MAITaBas ayAbITOpbIsA npaekta. Ha
aCHOBE 3aMeXKHara [JOCBEIy pachpalaBaHbl MPaKThIYHbIA pIKaMEHJAlbll Ia
NAJSMIIPHHIO Bi3yajbHara 1 KaHTAHTHara adapmiieHHs, MallbIPIHHIO KaHalay
KaMyHIKallpll 1 cerMeHTay ayaeiTopbli. HaBi3zHa mpalpl CkJajaelia Yy aaanTtaibli
Cy4aCHbIX  MAapKEeThIHTaBbIX I1HCTPYMEHTAy Jla MpacoyBaHHS  IHKJIIO31YHBIX
TYPBICTBIUHBIX 1HIIBIATHIY.

CmyneHv ykapaneHnus i pokamenoaywii. [IpananaBaHbls paKaMeH 1albli MOTYLb
OBbILIb BBIKAPBICTAHBI CaMIM LIPHTPaM 1 aHaJariuHbIMI rpaekTami ¥ benapyci 1 kpainax
CH/I 3 MaTaii naBbIIIPHHS Na3HABAIBHACII 1 MAJIANIIAHHS CTPATATil MPACOYBAHHS.

Jlaxknaonacys. Yce BBIKapbICTAHBISI MaTAPBISJIBI aTPbIMaHbl 3 MpPaBEPaHbIX
KpbIHIL, adilbliHall JaKyMEHTalbll LPHTpa 1 SMIIPBIUHBIX NaJ3€HBIX Yy TMpaidce
IPAAABIIIIIOMHAN pakThIlel. [Ipana BeikaHaHa camacToNHA.



ANNOTATION

1. Structure and scope of the diploma work.

The diploma work consists of a title page, diploma assignment, table of
contents, abstract, introduction, three chapters, conclusion, list of references, and
appendices. The work includes 5 illustrations, 3 tables, and 5 appendices. The total
volume of the work is 85 pages. The list of references occupies 11 pages and contains
65 entries.

2. Keywords

INCLUSIVE TOURISM, PEOPLE WITH DISABILITIES, ACCESSIBILITY,
"INVISIBLE WORLD" CENTER, PROMOTION, MARKETING, TARGET
AUDIENCE, SOCIAL ADAPTATION, BRAND IMAGE, SUSTAINABLE
DEVELOPMENT.

3. Annotation text

The purpose of the research is to develop proposals for improving the
promotion strategy of an inclusive tourism project, taking into account the specifics
of the target audience and current marketing trends.

The object of the research is an inclusive tourism project.

The subject of the research is the marketing features of promoting an inclusive
tourism project, using the activities of the "Invisible World" Center as an example.

Research methods include theoretical analysis, systematization, empirical
methods (observation, content analysis, quantitative reach analysis, expert
interviews), as well as marketing tools for evaluating promotional effectiveness.

Results and novelty. The study analyzed the marketing strategy of the
"Invisible World" Center, identified strengths and weaknesses of its communication
policy, and characterized the project's target audience. Based on international
experience, practical recommendations were developed for improving visual and
content design, expanding communication channels, and diversifying audience
segments. The novelty of the work lies in adapting modern marketing tools
(influencer marketing, emotional storytelling, neuromarketing, visual identity) to the
promotion of inclusive initiatives.

Implementation level and recommendations. The proposed recommendations
can be used by the "Invisible World" Center and similar projects in Belarus and the
CIS to enhance recognition, expand outreach, and improve engagement with the
target audience.

Authenticity. All materials used were obtained from verified sources, official
documentation of the Center, and empirical data collected during pre-graduation
practice. The work was done independently.



