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AHHOTALMS

1. CTtpykrypa u 00beM IMILIOMHON padoThI

JlurmomHasi paboTa COCTOMT W3 OTJIaBJieHMs, pedepara AUMIOMHON pabOTHI,
BBEJCHHUSA, TpeX TJiaB, 3akitoueHusi, 17 pucyHkoB, 12 Talnuu, coucka
WCIIOJB30BaHHBIX MCTOYHUKOB. OOnmii 00beM pabOThl COCTABISIET 82 CTpaHUIIBI.
CnucoKk HCHOJIb30BaHHBIX HCTOYHMKOB BKJIKOYACT 52 MO3MLMM W 3aHUMaeT 4
CTPAHMIIBIL.

2. IlepevyeHb KJIIOYEBbIX CJIOB

KoMIuiekcHbId  MapKeTHUHI, MAapKETUHIOBasl CTpaTerus, TYPUCTHYECKUE
npeanpusTus, TUGpPOBON MapKETHUHT, KOHKYPEHTHBIE MPEUMYIIECTBA, TPOABUKCHHE
TYPUCTUYECKHUX YCIIYT, TYPUCTHUECKHUI MPOAYKT, aHAJIU3 PHIHKA.

3. Tekcr pedepata

Obvekm  uccneoosanusi:  MapKETUHIOBas  JI€ATEJIBHOCTh  MPEANPUITHIA
TypucTHYECKOU nHAycTpun Pecryonuku benapyce.

IIpeomem uccnedosanus: xomiekcHbld MapkeTuHr OO0 «Taiim Bosox».

Llenv  uccnedoganus:  pa3paboTaTh PEKOMEHJAUMU 1O  YIYYUICHUIO
MapkeTuHroBou aesarenbHocT OO0 «Taitm Bosix».

Memoowvr  uccreoosanusi:  MetToabl  O00OOIEHUS,  aHaliM3a, CHHTE3a
METOJMYECKON JUTepaTypsl, onucarenbHbii Metod, SWOT-ananu3, BCG-marpuna,
CPaBHUTEIBHBIN METOJ.

Llonyyennvie umoau u ux HOBU3HA

[Ipoananu3upoBana MapKEeTUHIOBast JeATEIbHOCTD NpeanpusTUn
Typuctuyeckon otpacim  Ha npumepe OOO «Taiim Bosok». IIpoBenena
CpaBHUTENbHAs  OLEHKA KOHKYPEHTHOM Cpelbl M PBIHOYHBIX  IMO3ULUN
typuctuyeckoro npeanpustus OOO «Taiim  Bosbk», BBISIBIEHBI  KIIFOYEBBIE
KOHKYPEHTHBIE ITPEUMYILECTBA U clIadble CTOPOHBI. Pa3paboTaHbl peKOMEHJaluu 110
COBEPILIEHCTBOBAHUIO MAPKETUHTOBOW CTPATErHH TYPUCTHUECKOTO MPEAIPUITHS.

Jlocmoseprocme mamepuanos u pe3yibmamos OUNniIOMHOU pabomol

ABTOp TOATBEPKIAET, YTO MPEACTABICHHBIM AHATUTUYECKUM MaTepuai
JOCTOBEPHO OTPAXKAET MCCIEAYEMbIE TpoLecChl. Bce 3anMCTBOBAHHBIE U3
JUTEPATYPHBIX W JIPYTUX HCTOYHMKOB TEOPETHUECKHME U METOJO0JIOTMYECKHE
MOJIOKEHUS! U KOHIENIUU COMPOBOXKIAOTCS CChUIKAMH HA UX aBTOPOB

Obaacmb 803MOIHCHO20 NPAKMUYECKO20 NPUMEHEHUS]

PesynbraThl ucciaegoBaHWs MOTYT OBbITh TNPUMEHEHBI B IPaKTUYECKOH
nesrenpHocTH TypucTHueckoro npeanpusatus OO0 «Taiim Bosx» st moBbIIEHUS
3 PEKTUBHOCTH MApKETUHTA.



AHATALBIS

1. Crpykrypa i a6'éM abIJIOMHAal npanbl

JIpITIoOMHasi Tpana CKJiIajaeniia 3 3MecTa, padepara IbIIIJIOMHAN Mpalbl,
VBAI3CHHS, TPOX YacTakK, 3aKiIiOudHHS, 17 MamoHkay, 12 Tabmim, cmicy
BBIKAPBICTAHBIX KpBIHILL. ATynbHBI a0'éM mpampl ckiagae 82 craponki. Cric
BBIKAPBICTAHBIX KPBIHII YKIIIoUae 52 masiipli 1 3aiiMae 4 cTapoHKI.

2. KiirouaBbIs CJ10BBI

KoMmiekcHbl ~ MapKeThIHT, MapKeThIHTaBas  CTPATAris, TYpPHICTHIYHBISA
IpaanpbIEMCTBBI, J140aBbl MapKETHIHT, KAaHKYPAIHTHBIS IIepaBari, MpacoyBaHHE
TYPBICTBIUHBIX MMACTYT, TYPbICTBIYHBI MPATYKT, AHAIII3 PHIHKY.

3. 3mecT npaubl

Ab'exm  Oacnedasamms:  MapKETbIHTaBas J3€UMHACIL  MOPAANPHIEMCTBAY
TypBICTBIUHAK 1HIYCTphIl PacnyOniki benapycs.

IIpaomem oacnedasanns: KoMiieKCHbI MapKeThIHT TAA «Taitm Bastx».

Mbma Oacnedasamnsi:  pacmpanabailb pIKaMeHAAlbll Ta  MAISHIIPHHL
MapkeThIHraBai a3eiHacii TAA «Taiim Basox.

Memaowvr  Oacnedasamnsi:  MeTalbl  abarylbHEHHS, aHali3y, CIHTI3Yy
MeTaJbpluHail JiTaparypsl, amicanbHbl Metan, SWOT-ananiz, BCG-matpsina,
napayHajabHbl METa.

Ampuvimansla 6bIHIKI | IX HABI3HA

[IpaananizaBaHa MapKeThIHTaBas A3€WHACIb MPAANpPBIEMCTBAY TYpPBICThIYHAN
raminel Ha npbikiaaze TAA "Taitm Bospk". [lpaBenseHa mapayHaibHas alpHKa
KaHKypIHTHAara acspoi/3si 1 PhIHKABbIX Ma3ilblii TypbICThIYHAra MPaANpbIEMCTBA
TAA "Taiim Bosk", BbIAYIEHBI KIIOYaBbIsl KaHKYPIHTHBIS Mepasari 1 cialbls Oaki.
PacnpamaBanbl pakamMeHJalbli  MMa YJackaHaJeHHI MapKeThIHraBal CTpaTarii
TypbICThIUHAra NPapbIEMCTBA.

Jlaxnaonacyb mamapwisanay i 8bIHIKAY ObINJIOMHAL NPAYbl

A¥Tap manBsgpikae, IITO MPAACTAYJIEHbl AHATITBIYHBI MATIPBIAT JaKJIagHa
aJUTIOCTPOYBae JOCIIEIHbIS MpalAChl. YCe 3ama3bluaHblsl 3 JITApaTypHbIX 1 1HIIBIX
KPBIHII[ TIApITHIYHBISA 1 METaJalariuHblsd NajdakdHH1 1 KaHIDPMIBI CyIpaBajKarola
criachbUIKami Ha iX aytapay

Bobnacyb mazuvimaca npakmulunaea npblMsaHeHHs.

BbiHIKI fgaciieaBaHHs MOTYIb OBbIIb YXKBITBISI ¥ TpakThlUHAW J3eiHacli
TypbIcThIuHara npaanpeieMctBa TAA «Taiim Basx» 1715 maBbIIsHHSA 3QEeKThIYHACIII
MapKETHIHTY.



ANNOTATION

1. Structure and scope of the diploma work

The thesis consists of a table of contents, an abstract of the thesis, an
introduction, three chapters, a conclusion, 17 figures, 12 tables, and a list of
references. The total volume of the work is 82 pages. The list of references includes
52 items and occupies 4 pages.

2. Keywords

Integrated marketing, marketing strategy, tourism enterprises, digital
marketing, competitive advantages, promotion of tourism services, tourism product,
market analysis.

3. Summary text

The object of the research: marketing activities of enterprises in the tourism
industry of the Republic of Belarus.

The subject of the research: integrated marketing of Time Voyage LLC.

The purpose of the research: to develop recommendations for improving the
marketing activities of Time Voyage LLC.

Methods of research: methods of generalization, analysis, synthesis of
methodological literature, descriptive method, SWOT analysis, BCG matrix,
comparative method.

The results of the work and their novelty

The marketing activities of enterprises of the tourism industry are analyzed
using Time Voyage LLC as an example. A comparative assessment of the
competitive environment and market positions of Time Voyage LLC is conducted,
key competitive advantages and weaknesses are identified. Recommendations for
improving the marketing strategy of the tourism enterprise are developed.

Authenticity of the materials and results of the diploma work

The author confirms that the presented analytical material reliably reflects the
processes under study. All theoretical and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors

Recommendations on the usage

The results of the study can be applied in the practical activities of the tourist
enterprise Time VVoyage LLC to improve the effectiveness of marketing.



