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ABSTRACT OF MASTER'S THESIS

The structure of the master's thesis includes: introduction, general
characteristics of the work, 3 chapters (each with 3 sections), conclusion, list of
references, which contains 56 titles, and 1 appendix. The volume of the master's
thesis "CROSS-CULTURAL DIFFERENCES IN THE DEVELOPMENT OF THE
NEW MEDIA (THE CASE STUDY OF TIKTOK)" is 71 pages.

Keywords: SHORT VIDEO, NEW MEDIA, DIGITAL ENVIRONMENT,
TIKTOK, SOCIAL MEDIA PLATFORMS, CHINA, USA, RUSSIA, BELARUS,
CROSS-CULTURAL COMMUNICATION

The purpose of this dissertation is to analyze cross-cultural differences in the
development of new media using TikTok as an example, as well as to study the
factors influencing user behavior in different countries.

Object of the study: TikTok platform as a new media phenomenon.

Subject of the study: cross-cultural differences in the development of TikTok
and user behavior in different countries.

Results obtained: The results of the study can be useful: for marketers and
media managers to adapt content for different audiences; for developers of digital
platforms to consider cultural characteristics when creating interfaces and
algorithms; specialists in the field of intercultural communication and digital
technologies.

Novelty of the study. A comprehensive study of TikTok from the point of view
of cross-cultural differences. Comparative analysis of TikTok development in China,
the USA, Russia and Belarus. Identification of factors influencing culturally
determined differences in content perception.

Research methods. The work used: Content analysis - studying the differences
in TikTok content in different countries. Comparative analysis - comparing the
TikTok development strategy in China, the USA, Russia and Belarus. Qualitative
analysis of user preferences - analysis of comments, trends and interactions.

Structure of the work. The dissertation consists of an introduction, three
chapters, a conclusion, and a list of references. Chapter 1 examines the theoretical
aspects of new media and short videos. Chapter 2 is devoted to the history of TikTok
development in China, the USA, Russia and Belarus. Chapter 3 analyzes cross-
cultural differences in the development and use of TikTok. The conclusion
summarizes the research, formulates the main findings and recommendations.

The author of the work confirms the authenticity of the materials and results of
the master's thesis, as well as the independence of its implementation.



PE®EPAT MATUCTEPCKOM JUCCEPTALIUU

CTpyKkTypa MarucTepckoil JUCCepTalMM BKIIOYAET: BBEACHHUE, OOLIYIO
XapaKTEePUCTUKY padoThl, 3 TaBbl (10 3 pazjerna B KaxJ0il), 3aKII0YeHre, CIIUCOK
JUTEpATyphl, coiepxkamuii 56 HauMmeHoBaHUU, W 1 mnpunoxenue. OObeM
maructepckor — gucceprauuun  «KPOCC-KVYJIBTYPHBIE  PA3JIMUUA B
PA3BUTHN HOBBLIX MEJ/IHUA (HA TIPUMEPE TIKTOK)» cocraBmser 71
CTpPaHULLY.

Kmrouessie cioBa: KOPOTKOE BUJIEO, HOBBIE MEJINA, IU®POBAA
CPEJIA, TIKTOK, COIIMAJIBHBIE MEJIUAIIJIAT®OPMBI, KUTAM, CIIIA,
POCCHA, BEJIAPYCH, KPOCC-KVYJIBTYPHASA KOMMYHUKALIA

Lenpro paHHOW JuccepTallid  SIBISETCS AaHAIU3  KPOCC-KYJIBTYPHBIX
paznuuuii B pa3BUTHH HOBbIX Menua Ha mpumepe TikTok, a Takxke uzydenue
(bakTOpOB, BIUSIOMIUX HA MOBEJICHHE MOIH30BATENCH B pa3HBIX CTPAHAX.

O0bexT uccnenoBanus: miatgopma TikTok kak dheHOMEH HOBBIX Meua.

[Ipenmer uccnenoBanusi: Kpocc-KynbTypHble paznuuust B pazButun TikTok
Y TIOBEJICHHE T10JIH30BATENEN B pa3HbIX CTPAaHAX.

[TomyuenHsble pe3ynbTaThl: Pe3ynbTarhl uCCIeA0BaHUS MOT'YT ObITh IIOJIE3HBI:
MapKeToJioraM W MeAuaMeHe/pKepaM Ui aJanTalii KOHTEHTAa IS Pa3HBIX
ayIMTOpuii; paszpaboTuMkamM TUGPOBBIX TUIATHOPM IS ydeTa KyJIbTYpPHBIX
0COOEHHOCTEW MpH CO3JaHMM HHTEP(ENCOB U AITOPUTMOB; CIELUATMCTaM B
00J1aCTH MEXKYJIbTYPHON KOMMYHUKAITUHU U ITU(POBBIX TEXHOJIOTHIA.

HoBusna wuccnenoBanms. Kommnekcnoe wuccnegoBanue TikTok ¢ toukwm
3peHHsI KpOCC-KYIbTYPHBIX pa3dinuuuil. CpaBHUTENbHBIN aHanu3 pa3Butus TikTok B
Kurae, CIIA, Poccum u bemapycu. BeisiBnenue ¢(akTopoB, BIHAIOMIUX Ha
KYJbTYPHO OOYCIIOBJICHHBIE Pa3IMyus B BOCIPUSTUU KOHTECHTA.

Mertoasl uccinenoBanus. B padore ucnonb3zoBanuch: KoHTeHT-aHAnn3 —
uzydenue paznmuuuii B koHTeHTe TikTok B pasHbix crpanax. CpaBHUTENbHBIH
aHanmu3 — cpaBHenue crparerun pa3Butus TikTok B Kutae, CILA, Poccun u
benapycu. KadecTBeHHBIN aHamW3 MOPEANIOYTEHUN TMOJb30BATENCd — aHAIN3
KOMMEHTApHUEB, TEHACHIIMN U B3AUMOJECHUCTBUM.

Crpykrypa pabothl. Jluccepraiusi COCTOMT W3 BBEACHUSA, TpPEX TIJaB,
3aKJIFOUEHUS M CIHCKa JIuTeparypsl. B rinaBe 1 paccMarpuBaroTcsi TEOpETHUECKUE
aCIEKThl HOBBIX MEUa U KOPOTKUX BUIACOPOIUKOB. ['1aBa 2 mocBsleHa ucTopuu
pa3sutus TikTok B Kutae, CILIA, Poccun u benapycu. B rnase 3 ananuzupyrorcs
KpOCC-KYJIbTYpPHBIC pasziuuusg B pa3BUTHUM U wucnoigb3oBanuu TikTok. B



3aKJIIOYCHUHU IIOABOIATCA HTOI'M HMCCICAOBaAHUA, q)OpMy.III/Ipy}OTCH OCHOBHBIC
BBIBOAbBI 1 pCKOMCHIAIIH.

ABTOp pa6OTI)I IMOATBCPKAACT IIOAIMHHOCTL MATCPHAIIOB U PC3YIIbTATOB
MaFHCTepCKOﬁ JUCCCPTAlNH, 4 TAKIKC CAMOCTOATCIIbHOCTD €C BBITIOJIHCHUA.
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