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SUMMARY

The structure of the master's thesis includes introduction, general overview, 3
chapters (each with 3 sections), conclusion, list of references, which contains 70
titles, and 3 appendices. The volume of the master's thesis «Short Videos in Shaping
and Promoting a City’s Image on Social Media» is 59 pages.

Keywords: SHORT VIDEO, SOCIAL MEDIA, CITY’S IMAGE, DOUYIN,
URBAN THEME, CITY’S IMAGE PROMOTION, MEDIA COVERAGE

The object of the study is short videos of Douyin on urban topics.

The subject of the study is the features of Douyin’s coverage of a City’s Image
and the role of Douyin’s short videos in promoting a city’s image on social media.

The aim of the study is to reveal the features of Douyin’s coverage of a city’s
image and the role of Douyin’s short videos in promoting a city’s image on social
media.

The research methodology applied in the thesis includes literature research
analysis, content and thematic analysis, comparative analysis, and case study
method.

The obtained results: Taking the social platform Douyin as an example of a
popular video maker, this study reveals the features of its short videos on urban
topics by comparing the representation and popularization of the short video content
on two Chinese cities, Wuzhen and Ulan-Chab. Besides, the research enables to
identify the role of Douyin’s short videos in promoting a city’s image on social
media by examining the positive aspects of Douyin’s video activity and by analyzing
the existing challenges in the coverage of urban themes. As a result, several
constructive suggestions for the effective promotion of city’s image in the Chinese
media can be put forward.

The scientific novelty of the study lies in the formulation and substantiation of
the main provisions and results of the study, which enable to propose
recommendations for creating a positive image of the city and stimulate the
development of city tourism and economy.

The area of possible practical application includes practical activity of editors
and social platform developers; educational process; scientific research in mass
media studies and related communication studies.

The author of the work confirms the reliability of the materials and results of
the master's thesis, as well as the independence of its implementation.



PED®EPAT MATUCTEPCKOM JUCCEPTAIIUN

B cTpykTypy Marucrepckoil aumccepTanudu BXOHST: BBEJEHHUE, oO0mas
XapaKTepucTuKa padboThl, 3 TJaBbl (B KaXIA0i Mo 3 pasjena), 3aKI0YeHUe, CIIUCOK
JUTEPATYPhl, KOTOPBIN colepkUT 70 HaMMEHOBaHUM, a TaKkKe 3 MPUIOKEHUS.
O6bem maructepckoit nuccepranuu «Kopotkue BUIEOpOIuKy B GOPMUPOBAHUU U
MPOJBMKEHUU UMHUJIKA TOPOJIa B COIIMAIBHBIX MEIMA» COCTABIISIET 59 cTpaHuIl.

Kiouessie cioa: KOPOTKUI BUIEOPOJIMK, COLIUAJIBHBIE CETU,
UMUK T'OPOLA, TINIATO®OPMA DOUYIN, 'OPOJACKAS TEMATHUKA,
[MPOABMXXEHUE UMUJIXKA TOPOJA, OCBEILIEHUE B CMU.

Obvexm ucciedosaruss — KOPOTKHE BUICOPOJUKH Douyin Ha ToOpoJCKYrO
TEMaTHUKY.

IIpeomem uccnedosanus — 0coOEHHOCTH ocBelieHuss Douyin nMuKa ropoja
U pOoJIb KOPOTKHX BHUICOPONIMKOB Douyin B MNpOABMKEHHH WMHUJXKA Topoja B
COIIMAJIBHBIX CETSIX.

Llenv uccnedoearnus. BBISIBUTH OCOOCHHOCTH OCBelleHHs Douyin umumxa
ropojia U poJib KOPOTKUX BUACOPOJIUKOB Douyin B MpOJBIKEHUHM UMUI[KA TOPOJIa
B COITMAIBHBIX CETSX.

Memoow uccnredosanus BKIIOYAIOT aHAIW3 JIMTEPATYPHBIX HCTOYHHUKOB,
TEMaTUYECKUM U KOHTEHT-aHaJIU3, CPABHUTEIIbHBIN aHAIU3 U METOJ KEeHC-CTaIH.

lonyuennvie pezyromamsi: Ha npumepe DONyISIPHONM COLMAJIBHOU
mwiatdopMbl Douyin B MccieqOoBaHUM PACKPBIBAIOTCS OCOOCHHOCTU €€ KOPOTKHX
BUJICOPOJIMKOB HA TOPOJICKYI0 TEMaTHKy IMYTeM CpPaBHEHMsI PEINPE3CHTAlUU U
MOMYJISIPU3AINUA KOPOTKOMETPAXKHOTO BUACOKOHTEHTA O JIBYX KUTAHCKHUX rOpoaax:
Yuxonp u Ynan-Ya6. Kpome Toro, uccienoBaHue TIO3BOJISIET BBISBUTH POJIb
KOPOTKHUX BUJICOPOIUKOB Douyin B MpOJABMKEHUU UMHUKA TOPOJIa B COIMATBHBIX
CeTSIX IMyTEM H3YYECHHS TMOJOKUTEIbHBIX CTOPOH BHUICOAKTUBHOCTH Douyin u
aHaiM3a CYMIECTBYIOMUX TPOOJIeM B OCBEHICHUH TOPOJCKOW TeMaTuku. B
pe3yibTaTe BBIIBUTAIOTCS HEKOTOPhIE KOHCTPYKTHMBHBIE TMPEIJIOKEHUS IO
a(PeKTHBHOMY TIPOJIBIKECHUIO UMU KA Tropojaa B kutaiickux CMU.

Hayunas nosusna uccnedosanus 3akiodaercss B (QOPMYJIHPOBAHUU U
000OCHOBaHUU OCHOBHBIX TOJIOKEHUN W PE3yIbTAaTOB MCCIEIOBAHUSA, KOTOPHIC
MO3BOJISIOT MPEUIOKUTH PEKOMEHIAINHU TI0 CO3aHUIO TTOJIOKHUTEIBHOTO UMHIKA
ropoJia ¥ CTUMYJIMPOBAHUIO PA3BUTHUS TOPOJICKOTO TYpU3Ma U SKOHOMUKH.

Obnacmv ~ 803MOXMCHO20 — NPAKMUYECKO20  NPUMEHeHUus  BKII0YaeT
MPAKTUYECKYIO JCSITCIBHOCTh PEIAKTOPOB U Ppa3pabOTYMKOB  COIMATBHBIX
matdopM; 00pa30BaTENbHBIA TIPOLIECC; HAyYHBIE HCCIIENOBaHUS B 00JacTu
M3YYCHUSI MACCOBBIX MEJIMa U CMEKHBIX KOMMYHUKAIIMOHHBIX UCCIICIOBAaHUM.

ABTOp pabOThl MOATBEPKIAET JTOCTOBEPHOCTH MAaTEPUATIOB U PE3YIHTATOB
MarucTepcKoi paboThl, a TAKKE CAMOCTOSITENHHOCTh €€ BBITIOJIHCHHUSI.
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