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Junnomuas pabota: 65 c., 13 puc., 10 Ta6., 55 uctoynuk, 5 npun.

MAPKETHHI, PEKIIAMHAA  AEATEJIBHOCTD, PEKIIAMHAA
CTPATEI'YA, INTAHUPOBAHUE PEKJIAMBI, BIOJUKET PEKJIAMBI

Lens wuccrnenoBanusi: pa3paboTKa CTpaTerMd pEKJIAMHON JesITeIbHOCTH,
oOecrieynBaronieid  MOBbIIEHHE  3()PEKTUBHOCTH  MAPKETUHTOBOW  CHCTEMBI
UTVII «KpuctunallpoaTopr».

O6bexT uccnenoBanus: YTYII «KpuctunallpoaTopry.

[Ipenmer nccnenoBanus: pekiaMHas JeITEIbHOCTD YTVII
«KpuctunallpogTopry.

Meronbl HCClieOBaHUS: aHalIM3, CHHTE3, O00O0IIeHue, cucTeMaTrusalus,
cpaBHeHHe, abcTparupoBaHue, HaOJIIOICHHE.

UccnenoBanust u pa3pabOTKU: M3YUYEHBI TEOPETHUECKHE OCHOBBI PEKIAMHOM
NEATENIbHOCTA B CHUCTEME MAapKETHHIA, IPOBEACH AHAIU3 CTPATETUM PEKIAMHOU
nestenbHOoCcTH UYTVYII «KpuctunallpoaTopr», npeanokeHo COBEPIICHCTBOBAHUE
crpareruu pekiaamuou aesarenbHocTd UTYII «KpuctunallpoaTopry.

O061acTh BO3MOXXHOTO MPUMEHEHUS : ICATEITLHOCTh YTVII
«KpuctunallpoaTopr».
TexXHuKo-d>KOHOMUYECKa, COIIMAJIbHAS 3HAYUMOCTD: peanu3anus

NPEIJIOKEHHBIX MEPONPUITHI OyAeT CocOOCTBOBATH MOBBIIEHUIO 3 (PEKTUBHOCTH
MapkeTuHrooiu gesarenapHoctd YT YII «KpuctunallpogTopr».

ABTOp paboThl TOATBEPXKIAET, UYTO TPUBEICHHBIA B HEH pacyeTHO-
AHAIMTUYECKUIM MaTepuaj, CTAaTHCTUYECKHE [aHHbIE MPABWIBHO U OOBEKTHUBHO
OTpaXarOT COCTOSIHUSI HCCIIEyeMOro OOBEKTa, a BCE 3aMMCTBOBaHHBIE W3
JUTEPATypHBIX W JPYTUX HUCTOYHUKOB TEOPETUYECKUE, METOHOJIOTUYECKUE H
METOANYECKUE MOJIOKEHHS U KOHLIETIIUU COMPOBOKIAIOTCS CChLIIKAMU HAa UX aBTOPOB.



Jpimuiomuas padora: 65 c., 13 poic., 10 Tabma., 55 kpbiHila, 5 qagaTkay.

MAPKETBIHT, PAKJIAMHAS JI3BEMHACIIB, POKJIAMHAS CTPATOI'I4,
IIJTAHABAHHE POKJIAMBI, BIO/DKOT POKIIAMBI

Mbara pacienaBaHHs: pacrlpalioyka CTpaTdaril pIkiaamMHai J3edHacI, sKas
3a0sgcrneuBae  MaBbIIIPHHE  A(EKThIyHAcLl  MapkeThlHraBaii  cictaombl  UVII
«KpsiciinallpogTopry.

AG’ext nacnenaanus: YYII «KpwiciinallpogTopry.

[Ipagmer nacnenaBanns: pakiaamuas a3ernacips YYII «KpeicuinallpoaTopry.

Mertoasl nacienaBaHHS: aHaji3, CIHT?3, abarylbHEHHE, CICTAMAThI3AllbIs,
napayHaHHe, aOcTparaBaHHe, Ha3ipaHHE.

JlacnenaBaHHi 1 pacnpaiioyki: BbIBYYaHBI TIApITHIYHBISI aCHOBBI pIKJIaMHaN
J3eMHACII ¥ CICTIME MapKEeTHIHTY, MPaBEeA3CHbBI aHAII3 CTPATAT11 pIKJIaMHal J13eHHacIi
UVIT «KpeiciinallpogTopr», mpamaHaBaHa YmacKaHaJEHHE CTpATarili pIKJIamMHal
nzeitHacil YYTI «KpeicinallpoaTopry.

Bo6nacup Mmarusimara npsiMsineHHs : A3eiHacip YY1 «KpswiciiinallpogTopry.

Toxuika-skaHamMiyHasi, calblsUIbHAS 3HAYHACIL: pAAi3allblsl IparnaHaBaHbIX
MepanpbeleMcTBay Oyi3e caj3eifHiualb MaBbIIIIHHIO 3(PEKThIYHACIT MapKeThIHTaBal
nzeitHacil YYTI «KpsicinallpoaTopry.

A¥yTap mpanbsl TDanBApI)Kae, IITO pPa3liKOBa-aHATITBIYHBI MaTAIPBIUT 1
CTaTBICTHIUHBIS JaHbIs, IPHIBEA3EHBIS ¥ IBIIIIOMHAN padolie, mpaBijibHa 1 a0’ eKThIYHA
aJUTFOCTPOYBAIOLIh CTAaH JIaciielaBaHara a0’ eKra, a yce 3ara3bpluanbls 3 JIiTapaTypHBIX 1
IHIIBIX KPBIHII TIApPATHIUHBIA, METAJJIaridyHbId 1 METaAbIUHBIA TMajJa)Xd HHI 1
KaHIPMIIBI CYyMpaBapKarolla cracklikaMi Ha 1X ayTapay.



Thesis: 65 p., Figures 13, Table 10, 55 sources, 5 app.

MARKETING, ADVERTISING ACTIVITIES, ADVERTISING STRATEGY,
ADVERTISING PLANNING, ADVERTISING BUDGET

The purpose of the study: to develop an advertising strategy that ensures an
increase in the effectiveness of the marketing system of CHTUP "KristinaProdTorg".

The object of the study: CHTUP "KristinaProdTorg".

The subject of the research: advertising activities of CHTUP
"KristinaProdTorg".

Research methods: analysis, synthesis, generalization, systematization,
comparison, abstraction, observation.

Research and development: the theoretical foundations of advertising activities
in the marketing system have been studied, the strategy of advertising activities of
CHTUP "KristinaProdTorg" has been analyzed, and the improvement of the strategy
of advertising activities of CHTUP "KristinaProdTorg" has been proposed.

Scope of possible application: activities of CHTUP "KristinaProdTorg".

Technical, economic, and social significance: the implementation of the
proposed measures will contribute to improving the effectiveness of marketing
activities of CHTUP "KristinaProdTorg".

The author of the work confirms that the calculation and analytical material and
statistical data presented in the thesis correctly and objectively reflect the state of the
studied object, and all theoretical, methodological, and methodical provisions and
concepts borrowed from literary and other sources are accompanied by references to
their authors.
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