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Leab ucciaenoBanusi: pa3padoTaTh MEPOMPUITHS IO COBEPILIEHCTBOBAHUIO
CHCTEMbI MOTHBAIIMU B KoMIaHuu Apple.

OO0beKT uccjiel0BaHuA: CHCTEMbl MOTUBALM B KOMITAHHH.

IIpenmer ucciaenoBaHusi: 0COOCHHOCTH CHCTEMbI MOTHBALIMK B KOMITAHUHU
Apple.

MeTtoabl ucc/ieq0OBAHMA: aHAIN3 M CHHTE3, CTATUCTUYECKOE HAONIO/ICHNE,
CPaBHUTEIbHBIN Y3 KOHOMUYECKUI aHAIIN3.

HccaenoBanusi U pa3padOTKH: OIPEACIECHBl TEOPETHYECKUE OCHOBBI
MOTHBAlLlMU TpyJa MepcoHana, MPOBEIEH aHallu3 MOTHUBalUMU B KoMraHuu Apple,
MPEIOKEHBI IyTH COBEPUIEHCTBOBAHHUS CUCTEMbBI MOTHBAIIMU B KoMniaHuu Apple.

O06Js1acTh BO3MOKHOI0 PUMEHEHMS: PAKTHYECKU B KoMIiaHuu Apple.

TexHUKO0-IKOHOMHYECKAsl, COLMAIbHAA 3HAYMMOCTb: WCIIOJb30BaHUE
pa3pabOTaHHBIX MEPONPUATHIA MTO3BOJIUT YBEIUUUTh CTEIIEHb yIOBIETBOPEHHOCTH
TPYJOM IIEepcoHasa B koMmnanuu Apple.

ABTOp pPabOTBl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTHYECKUI MaTepuan MpaBWIBHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
HCCIIEAYEMOTO TPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpHBIX U JIPYTUX
HMCTOYHUKOB TEOPETHUUYECKUE, METONOJIOTMYECKHE U METOAUYECKHE TOJOKEHUS U
KOHIIENIIIMU COITPOBOXKIAKTCA CCBIIKAMU HA UX aBTOPOB.
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The purpose of the study: to develop measures to improve the motivation
system in Apple.

Objective of the study: motivation systems in the company.

Subject of the study: features of the motivation system in Apple.

Research methods: analysis and synthesis, statistical observation,
comparative economic analysis.

Research and development: the theoretical foundations of personnel
motivation were determined, an analysis of motivation in Apple was conducted,
ways to improve the motivation system in Apple were proposed.

Possible scope of application: practically in Apple.

Technical, economic, social significance: the use of the developed measures
will increase the degree of satisfaction with the work of personnel in Apple.

The author of the work confirms that the calculation and analytical material
presented herein accurately and objectively reflects the state of the researched
process, and all theoretical, methodological, and methodical provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors,



