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Hunomuas paborta: 59 c., 1 puc., 5 Tab., 53 UCTOYHUKOB.

OMHAHCOBBIE AKTUBBI, YIIPABJIEHUE PUCKAMMU, JIMKBUHOCTD,
[ITU®POBBLIE TEXHOJIOTMH, AJIMBABA, MEXJIYHAPOJHBIM OIIBIT,
HOPMATHMBHAA OCHOBA

O0bext uccnenoBanus: JlestenpbHoCcTh Alibaba Group B cdepe ympaBieHus
(MHaHCOBBIMU AKTHBAMH.

[Ipenmer wuccnemoBanusi: [lpuHUIMIBI, METOABI W IU(PPOBBIE HHCTPYMEHTHI
ynpasieHus akTuBamu B Alibaba.

Lenp uccnenoBanus: AHaNIU3 CUCTEMBI YIIpaBieHUs (PUHAHCOBBIMU aKTHBAMU
Alibaba, BISIBIICHHE KITFOUEBBIX TIPOOJIEM U pa3paboTka peKOMEHIAITUH.

Mertons! uccnenosanus: Jlureparypusiid anann3; CpaBHATEIBHBIA METO/;

Crar. ananu3 ganubeix; MogenupoBanue; Keric Alibaba.

HccnenoBanus u pa3pabOTKU:

1. TeopeTnueckue OCHOBBI:

Tunbl akTHBOB (HAJWYHBIE, AKIUU) U HUX poJib; [IpUHIMIBI ynpaBieHHS:
MUHHAMH3ALUS PUCKOB, JIMKBUJIHOCTh; CpaBHEHHE pErYISATOPHBIX IOAXOAOB
benapycu (koHTposib) u Kurtas (MakponpyneHIHalIbHbIE MEPHI).

2. Ananus Alibaba:

Poct Beipyuku: +5% (2023-2024), 69% — xurtaiickuili putein; JIukBuaHbIC
akTuBbl (38%) M MOATOCPOUHBIC UHBECTUIIMU B OOJIadyHble TexHosoruu; I{udponas
ctparerusi: UM u G5iok4eiiH sl ynpaBieHus pUCKaMHU.

3. Pexomennanmu:

JuBepcudukaiys 1 KIMEHTOOPUEHTUPOBAHHbBIE TPOAYKThl; BHenpenue GAN—
MPOTHO3UPOBAHMS U «3€JIEHBIX» (DUHAHCOBBIX HHCTPYMEHTOB.

Hayuynas HoBH3HA:

NuTterpanus 1uppoBbIX TEXHOJIOTHIA (OJIOKYEHH) B yIPaBICHUE aKTUBAMU ;

Pernonaneusie pexomenaanuu s EC u IOBA.

O6nacTh MpUMEHEHUS:

Vmpasnenne aktuBamu B [T-komnanusix; Buenpenue  ¢unTexa B
TPaAULIMOHHBIE MOJIEIH.

ABTOpBI OJITBEPAKAAIOT, UTO BCE MPECTABICHHBIE JAHHBIE U BBIBObI OCHOBAHbI
Ha OOBEKTMBHOM AaHAJIM3€ MCTOYHUKOB CTAaTHCTHYECKOW HH(OpMAIMU U HAyYHOU
MPaKTUKH, a UCIIOJIb30BAHHBIE METO/IbI COOTBETCTBYIOT BBICOKMM CTaHAapTaM HAy4HOU
NEeSATETbHOCTH.



Thesis: 59 p., 1 fig., 5 Tab., 53 sources

FINANCIAL ASSETS, RISK MANAGEMENT, LIQUIDITY, DIGITAL
TECHNOLOGIES, ALIBABA, INTERNATIONAL EXPERIENCE, REGULATORY
FRAMEWORK

Object of Study:Activities of Alibaba Group in the field of financial asset
management.

Subject of Study:Principles, methods and digital-related tools for asset the

management at Alibaba.

Research Purpose: Analysis of Alibaba's financial asset management systemand
identification of key issues, and development of recommendations.

Research Methods:Literature analysis; Comparative method; Statistical data
analysis; Modeling; Alibaba case study.

Research and Development:

1. Theoretical Foundations:

Types of assets (cash, stocks) and their roles.

Management principles: risk minimization, liquidity.

Comparison of regulatory approaches in Belarus (control) and China
(macroprudential measures).

2. Alibaba Analysis:

Revenue growth: +5% (2023 — 2024), 69% from Chinese retail. Liquid assets
(38%) and long—term investments in cloud technologies.

Digital strategy: Al and blockchain for risk management.

3. Recommendations:

Diversification and client-oriented products.

Implementation of GAN forecasting and «green» financial instruments.

Scientific Novelty:

Integration of digital technologies (blockchain) into asset management.

Regional recommendations for the EU and Southeast Asia (SEA).

Application Scope:

Asset management in I'T companies.

Integration of fintech into traditional models.

The authors confirm that all presented data and conclusions are based on an
objective analysis of statistical sources and scientific practices, and the methods used
adhere to high standards of scientific work.



Jeimmomuas padora: 59 c., 1 man., 5 ta6., 53 kpbIHi.

OIHAHCABBIA AKTBIBbI, KIPABAHHE PLI3bIKAMI, JIIKBIJIHACILIb,
JIIYGABbBIA TOXHAJIOITI, AJIIBABA, MDKXHAPO/IHBI BOIIBIT,
HAPMATBIYHAS ACHOBA

Al'ekt nmacnenaBanus: J[3eiinacip Alibaba Group y cdepsl kipaBaHHS
(iHaHCABBIMI aKTHIBaMI.

[Tpanmer nmacnenaBanHs: [IpbIHIBINBI, MeTagbl 1 JTi40aBBISI 1HCTPYMEHTHI
KipaBaHHS akThiBaMi ¥ Alibaba.

MbTta nacienaBaHHS: AHaI3 CICTOMBI KipaBaHHS (piHAHCABBIMI AaKThIBaMI
Alibaba, BeIsTyTIEeHHE KITIOYaBBIX MTpabiIeM 1 pacmparioyka p3KaMeHaarbli.

Mertansl nacnenaBanss: Jlitaparypusl anani3; Ilapaynanbusl Metan; Crar.
aHami3 manelx; MampnaBanne; Keiic Alibaba.

JacnenaBanHi 1 paciparioyki:

1. T2ap>TeIYHBIS ACHOBBI:

Teinbl akThIBay (HasyHbIS TPOIIbI, aKibll) 1 iX posst; [IphIHIBINEI KipaBaHHS:
MIHIMI3alblsl PhI3bIK, JIIKBIIHACLD; [lapayHanHe parynarapHbeIX najasixogay bemapyci
(xanTpOssb) 1 KiTasg (Makponpya3HUBIITHBISL MEPHI).

2. Ananiz Alibaba:

Poct BeIpyuki: +5% (2023-2024), 69% — xiTailck1 pbIT3i; JIIKBIIHBIS AKTHIBBI
(38%) 1 moyraT3pMIHOBBISI IHBECTHILBII ¥ XMapHbIs TaxHanoril; Jliubasas crpararis: 11
1 OJTOKYEHH JUIsl KIpaBaHHS PhI3bIKaMmi.

3. PokaMeHanpli:

JlpiBepcidikanpisa 1 KIl€HTaapbleHTaBaHbIA MNpPaaykThl; YkapaHeHHe GAN-
MparHazaBaHHs 1 «3sUIEHBIX)» (DIHAHCABBIX IHCTPYMEHTAY.

HaByxkoBast HaBi3Ha:

[HTArpaleis miu0aBbixX THXHANOTH (OJIOKYDITH) y KipaBaHHE aKThIBaMI;

Parissnaneubisa pakamengansii st EC 1 [TYA.

BoOnacup y>xbIBaHHS:

KipaBanne aktbiBami ¥ [T—kamnaniax; YkapaHneHHe (DIHT3Xa Y TpaAbILbIAHBIS
MaJadIIl.

A¥Tapsl nauBsp/pKarolb, MITO YCe MNpajCTaylIeHbls AaA3€HbIS 1 BBICHOBBI
3aCHaBaHbl Ha a0'€KTHIYHBIM aHaJ13€ KPbIHII CTATBICTBIYHAN 1H(papMallbll 1 HAByKOBal
MPaKThIKi, @ CKAPBICTAHbII METAJlbl aAMAaBsAa0lb BBICOKIM CTaHAApTaM HaBYKOBaii
J3eMHacI].
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