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PEDEPAT

Junnomnas pavoma cooeprccum: 63 ctpanuiibl, 46 HCTOYHUKOB

Knioueswie cnosa: HaydHO-TIONMYIAPHAS )KYPHAIUCTHUKA, TOIMYJIAPU3ALU HAYKH,
HOBeHIMe  TexHojoruu, miobanbHble CMMU, uudpoBuzamms, HayyHas
koMMmyHuKarus, Kurait, razera «I'yanmun Kubao»

Oovekm  uccneooganusa:  HAYYHO-TIONYJSIpHAs ~ JKYPHAJIMCTHKAa  Kak
cnenuduueckas 00JaCTh MaCCMEIUWHON JEesSTEIbHOCTH, OPUEHTHUPOBAHHAS Ha
MOIYJISIPU3ALMIO JOCTHKEHUN COBPEMEHHOW HAYKU U TEXHOJIOTHUM.

Ilpeomem uccnedosanusa: OCOOEHHOCTM M 3aKOHOMEPHOCTH IIPOLIECCOB
MOMYJISIpU3aIllii HOBEHIIMX TeXHOJoTui B TiobanbHeix CMU, B wacTHOCTH, B
razere «l'yanmus XKubao».

Ilenv uccnedosanus: BBISBICHUE, BCECTOPOHHUI AHAIN3 U KOHLENTYaJIbHOE
0000111eHrEe 0COOCHHOCTEN M TEHACHIINI MOMYJISIpU3allii HOBEHIIINX TEXHOJOTUN
B ob6ansHbIXx CMU.

Memoown UCC1e008aHUSA: CTPYKTYPHO-(QDYHKIIMOHATBHBIM,
CPaBHUTEILHO-TUMOJIOTUUECKUM aHau3, METO/IbI KOHTEHT-aHaJIn3a,
JUMCKYpC-aHaJIN3a.

Ilonyuennsvie pezynomamaul u ux HOGU3HA:

BrisiBiena cnernuduka TeMaTHUYEeCKOTO U KaHPOBOTO CBOE0Opasus myOnrMKanui
0 HOBEHIIMX TeXHOJOTusX B razere «l'yanmun XKubao»; omnpesesneHbl KIrueBbie
TPEHABbl  PA3BUTHUS  HAYYHO—TIOMYJIAPHOM  JKYPHAIMCTHUKH B YCIIOBUSX
udpoBu3any 1 (GOpMUPOBAHHUS HOBBIX (HOPMATOB MOMYJSPU3ANNUNA HAYIHOTO
3HAHUS

Obonacmp  603MOMCHO20  NPAKMUYECKO20 NPUMEHEHUA:  JIESITEIIbHOCTD
HAayYHO—TIOMYJISIPHBIX HM3JaHUN, MpodeccuoHaabHasi MOATOTOBKA XYPHAIMCTOB U
CIEIUATUCTOB B 00JIACTU HAYYHON KOMMYHHUKAIIUU.

Jocmogeprnocms mamepuanos u pe3yibmamos OUNIOMHOU padoomul. ABTOD
paboThl MOATBEPKIAET JOCTOBEPHOCTH MAaTepUANIOB U PE3YJIbTATOB JUILIOMHOM
paboThI, a TAKXKE CAMOCTOSITEIIBHOCTD €€ BBITTOJIHCHHUS.



ABSTRACT

The thesis contains: 63 pages, 46 sources

Keywords: popular science journalism, science popularization, emerging
technologies, global media, digitalization, science communication, China,
Guangming Daily newspaper

Object of research: popular science journalism as a specific field of mass media
activity focused on popularizing the achievements of modern science and
technology.

Subject of research: features and patterns of the processes of popularizing the
latest technologies in the global media, in particular, in the Guangming Ribao
newspaper.

Purpose of the study: to identify, comprehensively analyze and conceptually
summarize the features and trends in the popularization of the latest technologies
in the global media.

Research methods: structural-functional, comparative—typological analysis,
content analysis, discourse analysis, case—study methods.

Results obtained and their novelty:

The specifics of the thematic and genre originality of publications about the
latest technologies in the Guangming Daily newspaper have been revealed; key
trends in the development of popular science journalism in the context of
digitalization and the formation of new formats for popularizing scientific
knowledge have been identified

Area of possible practical application: activities of popular science
publications, professional training of journalists and specialists in the field of
science communication.

Reliability of the materials and results of the thesis. The author confirms the
reliability of the materials and results of the thesis, as well as the independence of
its implementation.
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