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PE®EPAT

JluniiomHas paboTa coaep uT 72 cTpaHulbl, 72 HCTOYHHKA.

KmoueBbie ciaoBa: THOOPMAIMOHHO-KOMMYHUKAIIMOHHBIE
TEXHOJIOI'MN, MEJAVAIIOTPEBJIEHUE, HUDOPOBAA
TPAHCO®OPMALUA, COLHUAJIBHBIE CETH, TPAJULMOHHBIE CMN,
KOHBEPI'EHIIUA CMU, MOBWJIBHBIE TUVTAT®OPMbI, BUAEOKOHTEHT.

O0bekT uccaeI0BaAHUsI: MEIUANOTPeOIeHEe OeTOPYCCKOM M KUTaHCKOM
ayAuTOPHUH.

IIpeamet nccnenoBanms: BIUsHUE HHPOPMALIMOHHO-KOMMYHUKALMOHHBIX
TEXHOJIOTuM Ha MeauanoTpedsenue B benapycu u Kurae.

Henap aumioMHOM padoThl: H3YYUTh BIUSHUE HH(OPMALMOHHO-
KOMMYHUKALIMOHHBIX TEXHOJOTMH Ha MenuanorpelsieHue OelopyccKol U
KUTANHCKON ayAUTOPHUH, BBIIBUTH OCHOBHBIE TEHJIEHLMU U OCOOEHHOCTH 3TOTO
BIIASTHUS.

Mertonsl uccjienoBaHus: AHaIM3 HAyYHOH JIMTEPATyphl U UCCIEIOBAHMIA,
HNOCBAILLEHHBIX MEIUANOTPEONeHNI0 U  UH(POPMAIIMOHHO-KOMMYHHUKAIIMOHHBIM
TEXHOJIOTUSAM. V3ydeHHe M aHaiau3 CyIIECTBYIOIIUX CTAaTUCTHYECKHUX JAHHBIX O
MenuanorpedieHnu B o0enx crpaHax. CpaBHEHUE pe3yJIbTaTOB HUCCIEAOBAHUN U
JaHHBIX JJIS1 BBISBJICHUS PA3IUUMi U CXOJACTB B MEIUANOTPEOICHUH OEI0PYCCKOM
Y KUTaWCKOW ayUTOPHUHU.

IHomyyennsbie pe3yabrarbl: onucanbl coBpeMeHHble CMMUM Kurtas u
benapycu; wu3yuena mnpaktuka konBepreniun CMM B Kurtae u benapycu;
UCCIIEYIOTCS OCHOBHBIE MAaTTepHbI Meauanorpednenus B Pecriydnuke benapyce u
B Kurae.

IIpakTuyeckass  3HauMMoOCThb:  [lomydeHHble ~ JaHHBIE  TIOMOIYT
MEIMAaKOMITaHUAM pa3padarbiBaTh Oosee 3((PEeKTUBHBIE CTpaTeruu CO3MAHUS U
pacrpoCTpaHEeHUs KOHTEHTAa, YYUTbIBasg OCOOEHHOCTH MeEAHAroTpeOIeHUs
pa3nuuHbIX aynuropuil. McciaemoBaHue BHECET BKJIA[ B HAyYHOE IMOHUMAaHHE
MPOIIECCOB MenuanoTpeOlIeHnss B yCIOBUAX LU(DPPOBOM TpaHcPopManuu Hu
100aJIM3alHH.



ABSTRACT

INFORMATION AND COMMUNICATION TECHNOLOGIES, MEDIA
CONSUMPTION, DIGITAL TRANSFORMATION, SOCIAL NETWORKS,
TRADITIONAL MEDIA, MEDIA CONVERGENCE, MOBILE PLATFORMS,
VIDEO CONTENT.

Object of study: Media consumption of the Belarusian and Chinese
audiences.

Subject of study: The impact of information and communication
technologies on media consumption in Belarus and China.

Aim of the thesis: To explore the influence of information and
communication technologies on the media consumption of Belarusian and Chinese
audiences, identifying the main trends and characteristics of this influence.

« Research Methods: Analysis of scientific literature and studies related to
media consumption and information and communication technologies.
Examination and analysis of existing statistical data on media consumption in both
countries. Comparison of research results and data to identify differences and
similarities in media consumption between Belarusian and Chinese audiences.

Results obtained: The contemporary media landscapes of China and Belarus
have been described; the practice of media convergence in these countries has been
studied; key patterns of media consumption in Belarus and China have been
analyzed.

Practical significance: The findings will assist media companies in
developing more effective strategies for creating and distributing content, taking
into account the specific characteristics of different audiences. The study
contributes to a scientific understanding of media consumption processes in the
context of digital transformation and globalization.

The thesis comprises 72 pages and includes a introduction, three chapters, a
conclusion, and a bibliography of 72 sources.
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